
ONE ROTARY SUMMIT
PUBLIC IMAGE CHECKLIST

During the One Rotary Summit, we would like you to do the following:

1) inspire attendees to return to their clubs/districts and initiate conversations and plans for promoting Rotary 
    in their communities during the upcoming Rotary year,
2) provide tips/techniques for using the communication resources and People of Action campaign assets, all found 
    in the Brand Center,
3) empower attendees to be Rotary Brand Ambassadors – we all have a role to play in promoting Rotary.

Here are the top seven items we would like you to brief attendees on:

Identify Public Image Chair
The first step for any club or district is to identify a Public Image Chair - ideally someone who
has a passion for telling Rotary’s story and has good communication skills. 

Get Publication: Lead Your Club Public Relations Committee
This manual will help public image chairs and committees set goals and understand their role 
in promoting their club and Rotary. It includes policy and procedures that all clubs should follow, 
as well as ideas that they may find useful.

Tell Rotary’s Story:  Voice and Visual Guidelines
We are Rotary, and we have a great story to tell. It’s up to all of us to protect, promote, and 
deliver on that story in all our interactions. This guide will help you apply our new look and
voice. Through a unified Rotary image and message, we’re not just enhancing our reputation, 
we’re elevating the entire Rotary experience.

Customize People of Action Campaign
The new People of Action public image campaign strives to bring the Rotary story to life for those 
who don’t know us. It does this by showing Rotarians as the people of action we are: leaders who 
work together in communities to inspire, transform, connect, and celebrate what’s possible. 
Individuals who get things done and have a great time working, growing, and learning together. 
This campaign also motivates, engages, and inspires current and prospective members, as well as 
donors, partners, and supporters. Narrowing the gap between awareness and understanding will 
take time. With help from this guide, you’ll find ways to let your community and the world know 
that we are people of action.

Use Brand Center Resources
The Brand Center offers a simple and intuitive way to customize club logos, create marketing 
brochures, or give newsletters a fresh look. You’ll also find guidelines and answers to frequently 
asked questions as well as information about why telling our story is important. Newly added to 
the Brand Center are a variety of customizable People of Action campaign templates. Go to
brandcenter.rotary.org to log in and explore a variety of valuable resources.

Measure Your Public Image Campaign Success
The key to a successful campaign is to set goals and then measure them. This doesn’t need to be
a huge spreadsheet of metrics, but rather a measurement of what you want to accomplish and 
it can be as simple as adding 100 more followers to your Facebook page. 

Know Your District/Zone Resources
In addition to the Rotary International publications and Brand Center resources, you have a team
of Zone Public Image Coordinators and Assistant Coordinators ready to help if needed. Please
visit www.zones28-29.org to find your local coordinator and reach out to them for assistance - 
they are here to help!




