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WHO IS
VISIT MESA?

Visit Mesa is a 501(c)(6) Non-Profit Destination
Marketing Organization (DMO) that promotes
the Mesa region for both business and leisure

travel.
\\ Visit Mesa is not a City of Mesa department,

\\ rather, the City conRra s with Visit Mesa to sell,

\ arket, and pro %\%e 2 City.
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HOW IS VISIT
MESA FUNDED?2
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e Transient Lodging Tax (TLT, also known as
the "Hotel Bed Tax”) that is collected at all
Mesa hotels and short-term rentals
\ (VRBO, AirBnB, etc.) when a guest checks

out. \\\\\\\\
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IN FY 2024, VISIT MESA
BOOKED 117,595 ROOM NIGHTS

AT MESA HOTELS

8

$748.6 MILLION IN DIRECT VISITOR SPEND

= 10l & W K

LODGING FOOD & BEVERAGE RANSPORT RECREATION
$257.9 MILLION $198.8 MILLION - $118.5 MILLION - $106.9 MILLION $66.5 MILLION

4.4 MILLION VISITORS IN 2023
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NATIONAL
SALES TEAM

Works to book and service national
conventions, conferences, workshops, meetings
and special events.




TRAVEL
INDUSTRY
SALES TEAM

Works with tour operators and travel agents
to bring leisure travelers to the region.
« Works with wholesale and receptive tour
operators, as well as retail travel agents, to
bring visitors to tl&\\g rn.
This departme @vo ser with the

\ rketing t "\ n direct-to-consumer
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SPORTS
SALES TEAM

Works to book and service youth/amateur,

collegiate, and even professional sports events

from around the world in Mesa.

 Our largest and most productive group

market bringing in as many as 85,000 hotel

room nights per y@éa
Nlti
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MARKETING/COMMUNICATIONS

Visit Mesa advertises in several mediums across the globe to drive visitors to our
destination.

Visit Mesa Sales, Marketing and Communications Departments travel nationally and
internationally to make presentations, as well as attend sales missions, conventions
and conferences annually to position Mesa as a premier Arizona destination.

« The Visit Mesa PR/Social Media team pitch local, domestic and international

writers, bloggers and influencers encouraging them to visit and promote the
destination.
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g'h-lﬁi_g‘hts daily tour activities available throughout the year.
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wanderlustwalk . 1,090 likes

b e M

atbarringer ' 129 likes visitmesa . 108 likes kr.productions . 110 likes
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ADVENTURE EXPLORER

GUIDE

VISIT » MESA

CITY LIMITLESS"
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- Features
 local outdoor
activities and
adventures.
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http://www.youtube.com/visitmesa

VISIT ). MESA

CITY LIMITLESS®

L VISIT by ME.sA
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Visit Mesa
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Sponsored - &Y

Come to Downtown Mesa and experience over 50 restaurants,
breweries and coffee shops, along with museums and more than 40
boutigue stores. And did we mention weekly live music? We've got you
covered from sunrise to last call. @downtownmesa

MERGEL, mmﬁ MAGNETI

DOWNTOWN MESA. GET IN ON THE FUN.

VISITMESA.COM
Downtown Mesa Has It All
Nightlife, dining, shopping, live music, museums ..

Sponsored
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Come to Downtown Mesa and experience
aver 50 restaurants, breweries and co
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Sponsored « gy

Come to Downtown Mesa and experience over 50 restaurants,

breweries and coffee shops, along with museums and more than 40

boutique stores. And did we mention weekly live music? We've got you

covered from sunrise to last call. @downtownmesa

VISITMESA.COM
Downtown Mesa Has It All Learn more
Nightlife, dining, shopping, live music, museums ..

Q- A
Learn maore i?

Come o Downtown Mesa and experience
over 50 restaurants, breweries and co...
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ACCESIBILITY &
INCLUSION

e 15t Autism Certified City in the World

e We are on a mission to become one of the, if not the, most
accessible cities in the country

e WheeltheWorld

 Hidden Disabilities Sunflower Program

 AIRA \\\\\
Threshold360 and A \%
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COMMUNITY SUPPORT

Visit Mesa actively supports and in some cases organizes, or is the title sponsor for the
following:

« Mesa Music Festival

« Mesa International Film

« Downtown Mesa BBQ Classic

 Asian Festival

 Spring Training Classic

« Downtown Mesa Arts Festival

« Noon Year’s Eve

 Veterans & MLK Jr. Parades

« Mesa Citizen of the Year

« Bucking Blue for Autism (PBR)

 Just to name a few...also, we financially support countless youth and amateur sporting events
which drive hotel consumption to the City of Mesa.
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