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DAIRY STATISTICS

UNITED STATES OHIO

Dairy Farms                     34,100 dairy farms        

Dairy Cows                        9.3 million        

Total Milk Production    25.3 billion gallons

Average Herd Size         272 cows

Economic Impact $619 billion

Jobs Created 3 million

1,750 dairy farms

252,000

628 million gallons

144 cows

$23.8 billion

115,000



OHIO’S NATIONAL RANKINGS



TOP 10 DAIRY COUNTIES IN OHIO

COUNTY                                  # FARMS # COWS Avg. SIZE
• Wayne 217 31,500 145

• Mercer 75 17,600 235 

• Holmes 265 17,500 66

• Paulding 10 8,900 890

• Tuscarawas 50 8,500 170

• Stark 46 8,200 178

• Columbiana 62 8,000 129

• Darke 33 8,000 242

• Williams 3 N/A N/A

• Shelby 33 7,200 218



DAIRY TRENDS

• Number of dairy farms continues to decline
- 650,000 farms in 1970 to 38,000 in 2018

• Number of cows per farm continues to grow

• Fewer cows in Ohio 
- 446,000 in 1970 vs 252,000 in 2019

• Focus on efficiency & environmental stewardship 

• Robotic milking technology in Ohio
- 2016: 37 farms 

- 2020: 61 farms with 199 robots



DAIRY CHALLENGES

•Dairy farm economics

•Myths and misinformation

•Anti-agriculture groups

• Environment and water quality regulations

•Dairy labeling



NET ZERO INITIATIVE

U.S. Dairy as an Environmental Solution

By 2050, U.S. dairy collectively commits to: 

BECOME CARBON 
NEUTRAL OR BETTER

OPTIMIZE WATER USE WHILE 
MAXIMIZING RECYCLING 

IMPROVE WATER QUALITY
BY OPTIMIZING UTILIZATION 
OF MANURE AND NUTRIENTS

GROUNDWORK
Foundational work on environmental 
and economic analysis, research and 
measurement to inform decisions, 

update models and advance 
outcomes for farms 

DAIRY SCALE FOR GOOD (DS4G)
Expedited economic and environmental 

projects on a small set of pilot farms to prove 
the business case, decrease capital cost and 

create additional revenue streams as a catalyst 
for solutions on all farms

COLLECTIVE IMPACT
Collaborative action to stimulate greater 

access to technical, financial and 
educational support and motivate the 

adoption of environmental practices across 
farms of all sizes, regions and designs

v
U.S. Dairy Net Zero Initiative (NZI)

KNOCKING DOWN BARRIERS TO ACHIEVE NET ZERO GHG AND SIGNIFICANT IMPROVEMENTS IN WATER FROM FIELD TO FARM GATE 

O V E R A R C H I N G  
S T R A T E G Y

V I S I O N

G O A L S

W O R K S T R E A M S

and member constituents



DAIRY LABELING

The Issue
Imitation dairy foods, like those made from soy, almond or other non-dairy 
ingredients, are being labeled as dairy foods.

The Concerns
• FDA labeling regulations are 

not being enforced

• Misappropriation of milk’s 
“heath halo”

• Misleading the public

IPSOS survey commissioned by Dairy Management Inc.



DAIRY LABELING

The Goals
• FDA to enforce the current standards 

of identity for dairy foods.

• FDA to not allow imitation dairy foods 
to bear the names of traditional or 
standardized dairy foods.



Source: USDA ERS; Commercial use of milk in all dairy products on a milk equivalent, milkfat basis, includes exports
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U.S. DAIRY CONSUMPTION 

PER CAPITA

Source: USDA ERS Dairy Data 1975-2018; USDA ERS Food Availability 1958-1974 

Note: To account for milk that is used in all dairy products, individual product quantities are converted to a milk equivalent based on their milkfat content and then aggregated 

This measure is a proxy for consumption as it is based on product available to be consumed

Since the Dairy Checkoff began, 

per person dairy consumption has grown by 73 pounds



of Per Capita 
Growth

Growth
through August 2019

Cheese

Milk

Ice Cream

Yogurt

Butter

DAIRY: A POWERFUL CATEGORY

GROWTH SALES PENETRATION

Retail Sales



CHEESE

2018: 37.9 lbs
Highest amount ever

BUTTER

2018: 5.7 lbs
Highest amount 

in 50 years

FLUID MILK

2018: 146 lbs
Down from 

150 lbs in 2017

YOGURT

2018: 13.4 lbs
Dip of -2.6% 
from 2017

Yogurt is a small part
of milk utilization

ICE CREAM

2018: 18.3 lbs
Down from 

19 lbs in 2017Source: USDA ERS

DAIRY PRODUCT PER CAPITA 

CONSUMPTION



EXPORTS & INTERNATIONAL 

PARTNERSHIPS



\\

\

Industry-wide Partnerships

More Sales

More Trust

National Dairy 

Foods Research 

Centers 

Power of Partnerships

300+ Companies 



YOUTH WELLNESS



SOCIAL MEDIA & 
CONSUMER CONFIDENCE





DRINK-MILK.COM 

& CONSUMER CONFIDENCE

60+ Videos on Drink-Milk.com

Drink-Milk.com is home to:

• Dairy farm family profiles

• Videos

• Answers to frequently asked 

questions

• Dairy-friendly recipes

• Downloadable nutrition 

information

• Promotional resources for 

dairy farmers



DAIRY’S ESSENTIAL ROLE







THANK YOU

Scott Higgins
CEO & President


