
We are the leading organization supporting youth facing homelessness
and survivors of human trafficking, providing 24/7 safe shelter and
consistent care to every young person who walks through our doors.

Nearly 45+ young people between the ages of 18-21 sleep under Covenant
House roofs in Atlantic City each night, with more than 2,000 young people
under Covenant House's care at our locations across the United States, Latin
America, and Canada.

COVENANT HOUSE COVENANT HOUSE ATLANTIC CITYATLANTIC CITY

By giving up your bed for one night, you ensure that youth facing
homelessness and survivors of human trafficking sleep safely at Covenant
House New Jersey. Sleep Out is a global movement that sees thousands of
participants (aka Sleepers) do just that each year, shining a light on our mission
and raising critical funds to keep our doors open 24/7.

Sleep Outs are hosted at nearly all Covenant House locations as well as offices
and parking lots across North America. The experience is not about pretending to
be homeless; instead, it offers opportunities to hear from people with lived
experience and experts on the front lines of the youth homelessness crisis, as well
as ways to meaningfully engage with colleagues and teammates.

the sleep out movementthe sleep out movement

Our corporate partners believe that every young person deserves a safe place to sleep -- period -- and are at
the forefront of the movement to end youth homelessness. There are four ways you can support Sleep Out: 

our corporate partnersour corporate partners

 CONTACT: Jen Williams, Senior Development Director, at jawilliams@covenanthouse.org | 609-318-4430| 
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EVENT BENEFITS

Recognition: Program, Signage, Website, Press
Release

X X X X X X SleepOut.Org SleepOut.Org SleepOut.Org SleepOut.Org

Recognition: Social Media X X X X X X X X

Recognition: Email Stationary; Custom Message to
Sleepers

X X X X

Speaking Opportunity in Program X X X

Event Guests
*Can be spread across cities; # determined by event markets

1 2 5 7 10 15 25 50 100 300

ADDITIONAL BENEFITS

Employee Access to Covenant House VIP Events
(Virtual & In-Person)

X X X X X X

Customized Website Showcasing Multi-City
Engagement

X X X X X

Designated Staff Partner; Custom Company Kick-Off
Event

X X X X

Custom Presentation Showcasing Company Impact* X X X

Custom Thank You Video*; Recognition: Youth Homelessness
Awareness Month Partner on CovenantHouse.Org; Co-
Branded Swag Item*, Reserved Team Sleeping Area

X X

Spotlight in Global Virtual Program X


