
FUNDRAISING

IN A CHANGEDWORLD



Brian Solis



Virtual events are accessible to a wide audience



Online fundraising allows a real partnership  for event ideas, 
social media promotion,  increasing audience andmore
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Think Collaboration Work in Partnership

A “virtual fundraiser is a campaign or event that takes place 

entirely online and allows supporters to engage with your 

cause from anywhere



• Traditional  LobsterFest
• Attracted 1,600 people (many families) 
• raised over $110,000. 
• spent months planning a drive-through/pick up event 
• only to cancel that in July and convert to a 100% virtual 

event. 
• fundraising and cash flow went through our club website
• To date have grossed about $135,000 and
• will net $123,000, 
• message that our community partners need the funds 

more this year than ever, sonated into a very successful 
community event.

• 100% of the funds came from sponsorship from $20 to 
$10,000, we sold nothing.

Westport Rotary Club



Success Story:  The

Conversion

Rotary Club of Whitby Sunrise  normally has 
an annual Rib Fest,  drawing 50K people over 
three days,  raising$125K.

This year, 1100 online dinner orders,  concert & 
paint night ran through club's website. 

Two dayevent raised$20K and a favorite 
community event  continued thisyear.



Tell the Story 

Celebrate the Results



Use individual participants and 

sometimes team competition to raise 

money via social networks

• Polio Come Spin With Us a 

challenge between Clubs across 

the District

• Pledge to walk, run, dance 

• Online talent shows

• Cake decorating competition

• Cooking competition

• Polar Dips

Teams share the mission and fundraise 

individually and through their networks



Success Story:  

The Walk

Rotary District 7070turned  

their annual AIDS Walk  

into a "self walk" online  

event, raising money for  

AIDS and Community  

Health

https://toronto.rotaryaids  

walk.ca/



Success Story:  

Online Drive

Easily  
Understood,  

Resonant,
& Branded

Community  
Impact

Rotary Markham  

Sunrise partnered  

with CanadaCares to  

provide Rotary  

branded meals for  

healthcare workers  

fighting COVID-19.



Success Story:  

Entertainment

Fun, activity driven event  
that is "low stakes" and  
can be repeated often  
Tickets Sold in Advance

North Shore Rotary  

Club Virtual Bingo Night  

E-Club Hawaii Drag  

Queen Bingo Night  

Rotaract Manhattan's  

Wine & Paint NIght  

"Pub" Trivia Night

Have an A listspeaker



District 5360 

Bingo for Polio

Fun, activity driven event  
that is "low stakes" and  
can be repeated often  
Tickets Sold in Advance

• Supporting the Polio 

Drive by donating 

$26.50 to Play

• Hearing from a Polio 

Survivor

• Having a little Fun



• Sell Cards Online multiple 

times during the year

• www.241rotarycards.com/

• Partner with Sports Groups

• Split the profits

Support Local 

Business

Rotary CardsSupport Rotary Businesses



Take the 50/50 outside of your Club

Collaborate
Appeal to a season or multiple demographics

Social Media 
Social Media  
Social Media



Fellowship

Community Service

$$$

https://youtu.be/pVDeOhixU6A



• Program is pre-recorded under 
exceptional broadcast standards, and 
airs via Zoom.

• Ticketing/registration required to view. 
• Online ticket selling platform (with 

applicable fees) may be provided or you 
can use your own. 1000 
viewers/registrants can log in.

• Show length can run between 60-75 
minutes.

• Given availability, Tom Jackson can 
attend a Zoom pre-show reception that 
you host.

• All technical support included. Digital 
marketing assets provided.

• Select dates available between 
November 15 and December 24.

• Cost - $2,000 +GST.

Online Opportunity 
Now



Twin Bridges Rotary had a  Gift 

Of Life month long campaign, 

leading up to "Giving Tuesday" 

in May.

Goal:$2.5 K Raised: $27K  

https://tinyurl.com/GOLStrong

Success Story:  

The Campaign



Know what you want to accomplish BEFORE you 

start 



PLAN YOUR EVENT

• Key Message repeated throughout program

• Share the Impact

• Update $$$$$

• If possible, mix live action and prerecorded

• Involve the audience

• Plan it out

• Test Drive

• Staff the event

Create and Build Community 

while you Open Doors of 

Opportunity



Platforms that can assist
• https://calgaryfoundation.org/

• Charitable receipting 

• https://trellis.org/features/#virtual-events

• all-in-one revenue driving platform has all of the features that you need to raise more money for your organization.

• https://rafflebox.ca/

• simple platform enables non-profits to create and manage online raffles and 50/50 fundraisers.

• https://www.eventgroove.com/

• One-stop platform for fundraisers & events

• https://www.canadahelps.org/en/

• destination for donating and fundraising online

• Must be a Foundation

• https://raise.rotary.org/

• transform more lives through The Rotary Foundation.



How do you connect  on 
social media?



Do   something.  
If it works, do  more  of  it. 

If it doesn't, do  somethingelse.”

Franklin D Roosevelt



Say thank you multiple times  
Report on event results
Share how dollars will be used

Be up beat and grateful 

Build a sense ofcommunity




