
Setting up an Instagram Business Account can be done either by creating a new account 
from scratch or by converting an existing personal account. (UI may vary by device/version.)

How to convert an existing personal account to a business account

1. On Your Mobile Device: Open the Instagram app, go to your profile and tap the three 
horizontal lines in the top-right corner to Settings and privacy/activity.

2. Access Professional Tools: Tap Account type and tools, then select Switch to professional 
account. (UI may vary by device/version) Note: personal account must be public, under account 
privacy.

3. Choose a Category: Follow the prompts to select a category that best describes your business, 
then choose Business when prompted.

4. Add Contact Information: Provide your professional business email address, phone number, 
and physical address. This information will appear as buttons on your profile.

5. Connect to Facebook (Optional): If you have a Facebook business pageand you are an admin 
of that Page, you can link it to your Instagram Business account to simplify ad creation and 
management via Meta Business Suite.

How to create a new business account

1. Download the App On Your Mobile Device: Install Instagram from the Google Play 
Store(Android) or Apple App Store(iOS).

2. Sign Up: Tap Sign Up and enter your email address or phone number, then create a username 
and password. Choose a username that reflects your business name.

3. Switch to a Business Profile: From your profile go to Settings and privacy > Account type and 
tools > Switch to professional account > choose Business.

How to optimize your business profile
Once your account is set up, optimize your profile to make a strong first impression. 

1. Select a Professional Profile Picture: Upload a high-resolution square image (at least 320 x 
320 px), such as your company logo.

2. Write a Compelling Bio: Describe what your business does, what makes it unique, and include 
relevant keywords and a clear call-to-action (CTA).

3. Include a Link in Your Bio: Add a clickable link to your website, e-commerce store, or a landing 
page with multiple options (e.g., Linktree).

4. Add Contact Information: Use the contact buttons to add your business email, phone number, 
and physical address so users can reach you easily.

5. Consider making your profile public. Some business features like ads, shopping, and Insights 
require a public profile.
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