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WHAT IS PUBLIC IMAGE?

The perceptions others have of us,
we have of ourselves,

and that we want people to have
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PROPER ROTARY BRANDING

Club Name above or

Rotary

Club Name, District,
or Zone below
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PROPER ROTARY BRANDING

Rotary Rotaract i0 c:?\

Club of Evanston ¥ * Club of University
of Chicago

Rotary Rotaract {..‘\
District 3310 District 3310

Sunrise Kampala

Rotary Rotary

Club of Evanston Club
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INCORRECT ROTARY BRANDING

West Bay Rotary
Yard Sale

Fundraiser
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TEN TIPS FOR SUCCESSFUL PUBLIC IMAGE

Share your WHY Relevant social media
Build a team Warm and welcoming
Make a plan Work together

Accurate content Wear the uniform

End Polio Now Have FUN!
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THANK YOU!
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s Ryle Hangen ?
- Jeulehaugen@amail.com
612-382-3168
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