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Public Image is...... EVERYTHING
3 STEPS TO SUCCESSFUL PUBLIC IMAGE

Dev

 Club Survey Waterial * Tell People

* 3 areas of Focus Social Media * Tell People

 Make it a Priority! Club Brochures o Tell more People

Club Website
I
Evaluat




Public Image is...... EVERYTHING

JUST DO IT.
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Public Image is...... EVERYTHING

e #1 MAKE SURE YOUR CLUB IS A PUBLIC PAGE and not a GROUP PAGE.
o Check your about us section-

e Meeting location?

e Does it hyperlink back to your website?

 Updated logos?

« Timeline Photo — (action representing club)

« Profile Photo — (recognizable logo)

e Do you have a pinned post?

« How does it look on other devices

« Mobile/Desktop/Tablet Rotary @



Public Image is...... EVERYTHING

8 Billion video views per day on Facebook
(grew from 4 Billion to 8 Billion in just 8 months)
* 1In 2019, 80% of all Internet traffic will be video

* YouTube: Video use increases by 100% each year

Build Awareness for Rotary International

92% of mobile video consumers share video with others

« Companies using videos have 41% more web traffic Resources to follow for Content

* Asocial video generates 1,200% more “Shares” than text and images COMBINED! www.MyRotary.org WE ARE THIS CLOSE
Facebook @rotary JLENG POLIO
@rotarydistrict5870 - e
Twitter @rotary & B Rotary

Rotary@» YouTube @rotary % -

Vimeo search Rotary

Pinterest search Rotary
Facebook GROUPS

District 5870
Central Texas




P u bl iC | m age GET MORE “LIKES” AND BUILD YOUR AUDIENCE

. START BY TAKING 5 MINS IN YOUR NEXT MEETING AND ASKING EVERYONE TO GET THEIR
I S PHONES OUT RIGHT NOW AND LIKE THE PAGE.
eeccee

EVERYTHING | &5

@southaustinrotary

NEXT ASK THEM TO “INVITE” THEIR FRIENDS TO LIKE IT.

Home s Liked v 3 Followingv  # Share -

Develop a step by step email and send it out
About Edit Page Info to members with a link that they can easily
Events otary s click on and get to the club page.

View as Page Visitor
Photos Suggest Page

Videos W Create na I You can copy & paste the page URL!
c it Create Event
ISR ﬂ Create Fundraiser

Groups Shareaphotoor  Advertise ¢ a6 Group Video A A | Ei httos://www/facebook.com/southaust ¢yt

. video business
Reviews Ads Manager

e S Create Page
Pin to Shortcuts
Posts CI'I Like As Your Page

Publish a job post  Help peo Creaté]
Unlike As Your Page

Copy

f_ Paste
Paste and Search

RYLASB70  Buffets  wwwfinan  Search With Google
Sooks falconnec;  »4d to iTunes as a Spoken Track |

Insights Pub § Open URL
o~ 1 a Add to Reading List

Wealth Free stock 192.168.0.1 asb sign in Annuities - Outlook
Manage... photos -... Insurance... Web App...

..Schedule.pdf Financial Ady

Manage Promotions Create Milestone

Content... Content... Content!

Take photos & videos of Club meetings, socials, projects/events, awards

Invite fans/friends to meetings, events & projects

Use content found on the Facebook pages of projects the club supports. For example, if your club
supports the local homeless shelter, share some of their content from time to time.

Use Rotary Branded quotes & videos (You Tube & Vimeo)



Public Image is...... EVERYTHING

IN CONCLUSION

BRAND - CENTER OF SERVICE

ATTRACT - INNOVATORS

USE -YOUR RESOURCES

BE - PREPARED FOR MEDIA

THINK - PEOPLE OF ACTION

SHARE - SOCIAL MEDIA - @ & # & INTERACT

Q&A - OPEN

Rotary



