
Rotary Public Image
How is your club perceived?



What is Public Image?

Ie. Public Relations
• Press Releases
• Club Website
• Club Bulletins
• Social Media
• General perception of Rotary by the public



New Logo



Why is PR so important?



Key Rotary Messages

• Rotary is an International humanitarian 
organization

• Rotary’s top goal is to eradicate polio worldwide
• Rotary is on the forefront of tackling major 

humanitarian issues facing the world
• Rotary invests in people to generate sustainable 

economic growth
• Rotary builds peace and international 

understanding through education



WHAT TYPES OF MEDIA?

WHAT TYPES OF MEDIA MIGHT YOU 
CONSIDER FOR YOUR PLAN??? 
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Television, radio, 
and print ads

Billboards

Newspaper 
articles

Radio 
announcements

Traditional Media



Press Releases

Good writing - Inverted Pyramid - The five W’s. 
• Who? The main focus of your story; a person or

group at the center of the story
• What? The event or project with which your club is

involved
• Where? The location of the event, including a street

address
• When? The time, day, and date of an event, or the

time period involved for a person or project
• Why? The reason the event, person, or project is

significant to the general public



Press Releases Continued…
• Create an email list of local media.
• Always bcc your media list.
• Paste Press Release into body of your email.
• Always include your club website and 

Facebook.
• Include a photo (high rez) whenever possible.
• Include photographer’s name. 
• Include names of those in the photo.
• Add your press release info to your website 

and Facebook page.



Sample Press Release



Rotary Media Column

Creating a Monthly or Weekly newspaper article.
• Contact your best source.
• Write about Rotary locally and internationally.
• Articulate the success of projects.
• Explain what Rotary is.
• Include a photo.
• Include reference to your club website.



Social Media
• Social media is one of the most important aspects of 

good PR.
• An entire other session is available just on this topic!



2013 Governors-elect Training Seminar | 13

Social Media Plans

 Target the appropriate 
audience 

 Follow and share stories
 Foster online relationships
 Appeal to non-Rotarians



Discussion Points

• What club or district activities might be newsworthy

• What public relations activities do you budget for in your 
club?

• How do you plan for the promotion of events in your club?

• Which activities work well? What will you do differently?



Club Website

With good Web design, visitors should be able to 
quickly understand what they are looking at on a 
Web page without thinking about it:

• Keep it simple.
• Don’t direct the site at members.
• Show the fun of fellowship.
• Keep your upcoming speakers up to date.
• Make your bulletin entertaining and 

informational.
• Easy migration to various committees and 

programs.



Club Website continued…



Key PR Resources
Rotary Media Center: 

www.rotary.org/mediacenter
Rotary Media Center: 

www.rotary.org/mediacenter

Effective Public Relations: A Guide for 
Rotary Clubs
Effective Public Relations: A Guide for 
Rotary Clubs

PR writing
www.rotary.org: Working with media

Public Image grants

PR writing
www.rotary.org: Working with media

Public Image grants



Use the RI Website



Rotary Brand Central

• https://brandcenter.rotary.org/en-GB
• Club logo template
• Acceptable uses of Rotary logo
• Rotary Logo downloads



Use the District Site…



You are the voice of your club.

As PR Chair of your club…
• Always think about your audience.
• Who are you marketing to?
• How is your club perceived by your members?
• How is your club perceived by the Public?
• What can you do to enhance your club’s image?
• Will it be beneficial to all concerned?
• Will it attract new members?



Promote Promote Promote



Questions


