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Social Media Usage

Social media use by age

More than 60% of the
population uses Social
Media.

— 18-29 — 30-49 50-64 65+



Social Media Usage

Of social media users, most
of them are using each
platform daily

How often Americans are using social media

10 20 30 40 50 60 70 80 90
® Daily @ Weekly Less often

Note: Numbers may not add to 100 due to rounding.

Source: Survey conducted Jan. 8 to Feb. 7, 2019.
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Social Media Usage

79% of people say that
content on social media
significantly impacts their
purchasing decisions.

71% of consumers who
have had a positive
experience with a brand on
social media are likely to
recommend the brand to
their friends and family









How to pick?

« When picking which social media channels to use, make sure to think
about:

» Customers (demographics & behavioral)
* Brand

« End-Goal
* Available Resources

* It's better to pick one and do it right, then do 5 poorly.
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Market On South

@marketonsouth (+] Recommended by 1,759 people - People talk about "crispy brussels sprouts”,
“jackfruit sandwich" and "vegan food"

Home
Child-friendly - Healthy options - Creative cuisine

| love market on South. great food and a great place to have | Orlando! s
ome.of the best vegan food in town

December 8, 2019

Reviews
Photos

Posts
Great food - Hip atmosphere
Videos Delicious food and friendly staff! love this place

Evenis November 21, 2019

About I'm not a full time vegan, but when | eat vegan | want it to be good and b
etter than what | can make... See More

Community May 11, 2018

Create a P;
Do you recommend Market On South?

Yes No

See All

@ send Message

4.9 out of 5 - Based on the opinion of 458
people

Community

2L Invite your friends to like this Page
Wl 11,099 people like this
11,342 people follow this

AL El Jeffe and 4 other friends like this or have
checked in

@20<0

9. 11,003 check-ins

About See All

Anderson Street

2603 E South St
Orlando, Florida 32803

Get Directions
(407) 613-5968

Send Message
www.marketonsouth.com
Vegetarian/Vegan Restaurant

Hours 8:00 AM - 12:00 AM
Open Now

Popular hours

Tue Wed Thu Fri

9AM 12PM  3PM 6PM  OPM  12AM 3AM

Suggest Edits

Facebook

news, messenger, photo sharing,
community interaction, feature-heavy,
storefront

Largest age group: 25-34 (31.5%)

As of 2021, Facebook has over 2

billion monthly active users. (Statista,
2021)

In a 2021 survey conducted by the

HubSpot Blog, Facebook was ranked
#1 in social media investment, highest

quality leads, and ROI for paid ads
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posts followers following

Message S| v

Anthropologie
Clothing (Brand)
apparel. home. beauty.

Shop our feed: click the link, find your item and add to
bag @anthropologie #myanthropologie

like2b.uy/anthropologie

o \ lw)_'__ - q :
9 () v @

#MyAnthro #AnthroHo... Hey You! RSVP Spring °

Shop Call
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Instagram

« Photo and video sharing, funny and
interactive content, great e-commerce

» Largest age group: 25-34 (31.2%),
with 18-24 close behind at 31%

* Instagram currently has 500+ million
active daily users. (Instagram, 2021)
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ware - Redmond, Washington - 12,097,260 followers

H Microsoft + Follow ===
. 12,097,248 followers
3w - Edited - @

Tune in now to see Microsoft president Brad Smith's key segment. #MSlInspire

People also vie

#~ Google
J

Previously live Internet

O @ O 1,927 - 1,051 Comments - 56,666 Views

& Like =] comment F>Share VSend

W Microsoft + Follow ===
12,097,260 followers

3w - Edited - ()

Tune in now to see Microsoft CEO Satya Nadella address the partners and
customers tuning in to #MSinspire.

Previously live

LinkedIn

« Career driven, company updates,

networking, news & events.

» Largest age group: 25-34 (58.4%)

e Linkedln has over 774 million users,

with roughly a quarter of them being
U.S. internet users. (Statista, 2021)
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NASA & -2 Follow TW |t'te r

@NASA

Explore the universe and discover our home planet
with @NASA. We usually post in EDT (UTC-4). . .
* News, short-form content, interaction,

- http://www.nasa.gov
journalism focused.

roLLowers 10,007,852 FOLLOWING 231

ze-FH”BHEN

» Largest age group: 18-29 (42%)

@, NASA @NASA e Twitter has over 319 million users.

Magnetar near supermassive black hole at our galaxy's center (Statista, 2021)
delivers surprises: go.nasa.gov/1GOMO1N @chandraxray
pic.twitter.com/qwOhGyellj

53mago 3 *

NASA @NASA
X Calling all students! Help design a 3-D space container for

astronauts. More: go.nasa.gov/1HfitjiM @K12FutureE
amp.twimg.com/v/e751b9a8-cb1...

2hago y *

View NASA's full profile =
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PRESENTATION TITLE

Which to Pick

Facebook is a must

* Has the most features to help be successful

* Highest user pool

After that, I'd recommend Instagram or LinkedIn
depending on your target market.

15






Two main pillars

Provide a resource to your
community

Providing a space that generates
value for existing members of your
community

» Up-to-date profile
« Responding to messages

» Sharing details about
events/initiatives

* Providing a space for community
Interaction

Build your community
Finding new people to be apart of
your community

 Creating appealing content

e Paid Promotions



Two main pillars

Provide a resource to your
community

Requires Moderate resources

* Properly set up your business
information.

* Be current (respond to messages
and keep information up to date)

* Push current community to social
media

Build your community
Requires significant resources and
time to execute.

» Create the right content

* Have a budget for advertising

» Understand trends

» Consistent Posting
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PILLAR 1

HOW TO PROVIDE A
RESOURCE FOR YOUR
COMMUNITY

222222222



Step 1: Make sure you use Facebook

Business Manager

Meta Business Manager

« Separates business profile and
personal profile

 Allows multiple users to contribute
 Easier interface to navigate

« Can respond to comments and
messages from one spot.

« Can schedule posts
« Superior analytics

« Access to an advertising account

Engage audience

0O Inbox °
8 Planner

B) Posts & stories

Advertise

< Ads

® Ads Manager

O Apps

& Audiences

& Events Manager

E Instant Forms

Manage

® Account Quality

g Billing

@ Business Apps
0 File Manager
% Page settings

T View Page

Analyze and report

) Ads Reporting

ol Insights

Sell products and services

A Annaintments



Step 2: Make sure your page is ready

Set up a business page with — -
up-to-date information Carai P
* Logo and Cover photo are new and Resenaton
catchy
« All the business information is ,
1 Canal Park
accurate Cambridge, MA

* Website

* Hours of Operation

* Description

« Address and Contact

(857) 259-6960

Today 11:00AM - 9:00PM

. . Price Range: $$
« Make sure to have an official

page Menu

http://Tahaza.com/

A Save



Step 3: Direct your current community to

Facebook

Make people aware of your
brand.

 Word of Mouth

* Invite people to like your page (via
your personal account)

 Ask members to share the
Facebook page.

 Direct traffic at in-person events
(QR Code, Website link)

» Pay to promote your page

@ Share in a group ~

Group: = fun

Say so 6. Jennifer's Origa raiser

v Incluc
11 Fun with friends

»7 Fun with Marketing Mastermind

| got to go to Facebook! As in the actual Facebook offices!

| was one of 50 Facebook advertisers hand-selected to go to an all
day workshop about direct response Facebook ads (selling on
Facebook) at Facebook’s Texas offices.

And starting today, I'm past  Show All L ing to you!

Cancel



Step 4: Provide Value

Rotary International @ -~

Respond to messages and

inquiries Rotary International

» Respond within 24 hours to people onprofit organization
who message the page with a
question or comment.

« Be authentic and be yourself while
being professional

« 79% of consumers expect brands
to respond within a day of reaching
out over social media



Step 4: Provide Value

MAY 26, 2023 AT 7 PM - MAY 31, 2023 AT 3 AM EDT

2023 Rotary International Convention

onvention and Exhibition Centre (MCEC

Create Facebook events to
advertise your in-person events

About Discussion 77 Interested (2 Going BN Invite »

* Add a Post Details
A ]

& 23K people responded

PINNED POST o Event by Rotary International

» Create Facebook events with all the I —
details of an in-person event $ e

G Juned-@

& Public - Anyon i book

* Invite friends e
Register 3 arn b2
s Rotary member LS

* Encourage people to RSVP
* Post updates

* Post Reminders

* Share Photos




Step 4: Provide Value

,/ '\I Rotary International @
v\‘;;s/t:sn :d ceDay t eful
Share relevant news,
updates, and posts
 Share news that is relevant to both
. Rotary
your community and your

business.

* Post your own news/graphics |nternati0na|
 Share from the Rotary club Day Of Peace

Facebook pages

 Share local pages content 21 SEPTEMBER 2022
« QUALITY > QUANTITY

@Q Dunia Camacho Marenco, Jorge de Oliveira and 383 others 35 Comments 585 Shares
oy Like () Comment £> Share o



4. Rotary Club of Nipissing

® e
° % 1200
( ! p ° r O V I ( ! a u ( ! Rotary Club of Nipissing, Rotary Club of North 8ay and the Rotaract Club of North Bay - Nipissing

had 3 great time delivering potatoss |ast week to charitable organizations! Thanks Manitoulin
Transport for your help!

The rest of the photos can be viewad here:

https://portal.clubrunner.ca/../photoa../pei-potatoes-2022 @

Share post-event photos,
videos, and updates

* People love to see photos of
themselves (make sure to tag them)

« Showcase the success of your event
(We fed 100 at the fish fry and

raised $1,000)




Step 4: Provide Value

Set up a donation button

« Atthe end of the day people will ¢
want to donate, and Facebook has
made it easier than ever for non-

. Rotary International ¢
p rOfI tS . 885K followers « 1.5K following © Message Follow
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BUILDING PAST YOUR
COMMUNITY

222222222



Step 1: Do everything above

Make sure you are providing
value to existing members

* If they are satisfied and happy with
your social pages, they will naturally
grow.

* If they see value, others will as well.



Step 2: Share content consistently

To grow, you need to be
consistent and relevant

« Set a goal for how many times a
week you want to post and stick to
it.

e Minimum 3x a week

e Share relevant information



+ o

Step 3: Engage with your local community &

issing, Rotary Club of North Say and the Rof of N
o grestti delivering potatoss |ast week to charitable orga ions! Th
Engage with other
The rest of the photos can be viewsad here:
I [ ] [ ) I I [ ) https://portal.clubrunner.ca/.. /photoa../pei-potatoss-2022

Share their content

Comment on their posts

Posts in Facebook groups as your
page
Tag relevant businesses and people




Step 3: Pay to play

Pay to boost events, posts, or
promote your page.

« Use Facebook’s ad manager or boosting mechanic to get your post seen
by more people.

« Even $20 can go a long way

Recent ads
Completed * Jul 27 [j]-* View r...
rt Med Summer > 1 ad set > 1 ad
33,341 809 $216.96
&= b Traffic TR 7 T Ry

0= 2;‘?}






Audience ()

Facebook Page likes (i) USG data tO help
11,182 you out

Age & gender (i)  All social media platforms report on
some very useful data:

* Impressions

20% * Engagement
* Top-performing posts
» Follower Count
0% * Follower Demographics
18-24  25-34 3544 4554 55-64 65+

* Clicks
B Women [} Men

492% 0% * Use these analytics to guide your social

strategy.
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HubSpht Blogs +  Newsletters v

MARKETING | 16 MIN READ

How to Use Facebook for
Business: 25 Facebook

Marketing Tips and Tricks

Written by Lindsay Kolowich Cox @lkolow

\'

HubSpot is amazing

* HubSpotis a marketing company that
offers a massive library of courses,
guides, templates and more

» Keep up to date with viral trends or
learning the basics.

* https://blog.hubspot.com/

35
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REGISTER 10 REHISE
VOTE |40

NOW! | AR

Canva is amazing

« Canva is an online graphic design
software

* Make it very easy to create invites,
catchy graphics, advertisements, video

* https://www.canva.com/

36
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Video Content is the
standard

« Video content is by far the most
popular content available

e Short form videos

* Interviews

« Slideshows

* Demonstration Videos

» Facebook/Instagram Live

37

SOCIAL MEDIA X ROTARY










