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Agenda 
◦ Social Media Breakdown 
◦ Content Creation 
◦ Newsroom
◦ Videos
◦ Two-way Communication
◦ Hiding Comments 

◦ Advertisements 
◦ Facebook and Instagram 
◦ Twitter
◦ Analytics 

◦ Programs to Look Into
◦ Questions 



Social Media Breakdown 
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Social Media Breakdown 



CONTENT 



Club Runner Newsroom 
Brand Development 

Marketing 

Communications

Analysis and Information

PR Coverage 

Owning Your Story

Engagement 



Videos 
◦ Live videos 

◦ Video Blogs

◦ Public Service Announcements (PSA)

◦ Content Creation 



Two-way Communication 



Hiding Comments 



ADVERTISEMENTS 



Facebook Advertising 
www.facebook.com



Twitter Advertising 
www.twitter.com



Analytics 
◦ Facebook analytics www.facebook.com

◦ Twitter analytics www.twitter.com

◦ Website analytics https://analytics.google.com/analytics/web/?authuser=3#/embed/report-
home/a89899645w133370859p137397978



Programs to look into 
◦ Hootsuite
◦ https://hootsuite.com/

◦ If  This Than That 
◦ https://ifttt.com/

◦Google AdWords
◦ https://adwords.google.com
◦ Public Image Incentive Program (PIIP)
◦ https://goo.gl/forms/biR1sAYirVvVsqCF3



QUESTIONS?
Email: mcdermidalexandra@gmail.com


