
Public Relations

District 7080



Role of the District PR Committee:

• The District 7080 PR Committee exists to help clubs build a positive reputation for Rotary 
within our district, while supporting the vision of Rotary International.



Objectives for Today

• Reinforce the need for PR & marketing programs

• Review ‘best practice’ for each club   

• Highlight PR resources available to clubs & PR Committees

• Review district-level PR programs that can be leveraged by clubs

• Review the power of working in Clusters



Who is this webinar for?

No experience or 
knowledge of PR 

and marketing

Many years of 
experience and 

strong knowledge 
of PR and marketing

Club members who are responsible for external club communications….



Awareness of Rotary is estimated to be 50% in the USA.
It’s likely similar for Canada.



Rotary’s Public Image 

•Getting people to recognize Rotary’s name is only a start

• Explaining what we do, and the impact we make, is 
essential to enhancing people’s understanding and 
inspiring them to get involved.
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Primary Goals of Most Rotary Clubs

• Raise funds for worthy causes

• Execute projects and / or donate funds 
to strengthen communities 

• Establish / Maintain partnerships in the 
community

• Increase / Maintain membership

• Create a forum for personal relationships 
and to have fun

A positive image 
or reputation 

makes achieving 
ALL these goals 

easier. 



I. A well designed, up-to-date website

II. A current, engaging Facebook Page and Instagram feed  

III. Members that are bursting to tell others about Rotary

Ideally each club should have …



I. A well designed, up-to-date website

Ideally each club should have …



Your Club Website: 

• Primarily a tool for current members, but it also has a 
role to play in attracting new members to your club. 

→ Ensure the content on your homepage appeals to 
an external audience

• The design and content of your site reflects the 
professionalism of your club.  

→ Ensure the content is up-to-date and adheres to 
Rotary’s visual identity and branding guidelines

• About 1/3 of most club traffic is generated from a 
phone or tablet. 

→ Ensure the content and design works well on all 
screens 
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Website Essentials: 

• An invitation to get involved in Rotary!

• Contact information

• Articles that highlight events and projects

• Calendar of events & meetings

• An overview of Rotary and your club

• Time and location of meetings

• Links to social media accounts 

• Links to District and Global websites
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Many clubs are not there yet…

Aug 2021



Look for ClubRunner Website Training Webinars:

• https://site.clubrunner.ca/page/webinars
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D7080 Website Re-Design Program

• Open to all Clubs

• Melissa Wells, from Welland Rotary, has redesigned +80 club websites (7090, 7080, 7070)

• The cost for a club to redesign their website is just $300+HST. 

• Process:

• Zoom kick-off meeting between Melissa & Club’s web team

• Club determines communication priorities

• Melissa completes re-design work as per club’s direction

• Club provides feedback to Melissa

• Melissa completed tweaks and edits

• 1 hour Zoom training call with Melissa to review CR’s content management system. 

https://www.rotary7080.org/Page/website-re-fresh-amp-training-program

https://www.rotary7080.org/Page/website-re-fresh-amp-training-program






I. A well designed, up-to-date website

II. A current, engaging Facebook Page and Instagram feed  

Ideally each club should have …



All 

Online 

Adults

18–24 25–34 35–44 45–55 55+

Facebook 83 84 93 88 84 76

YouTube 64 90 81 76 66 43

Instagram 51 89 76 59 45 28

LinkedIn 44 35 53 49 47 40

Twitter 42 65 54 49 43 27

Pinterest 40 54 50 44 36 30

Snapchat  27 78 49 28 16 6

Reddit 15 41 30 18 9 3

TikTok / Douyin  15 55 24 17 6 3

Tumblr  9 27 17 10 5 3

% of Online Adults with an Account

Social Media Usage – Canada 2020

• Facebook and Instagram remain the dominant Social Media platforms in Canada
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Fake 
News

Data 
Breaches

Cambridge 
Analytica

Anti Privacy 
Protection

Impact on 
Self Worth
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FOMO

Tax 
Avoidance

Alt Right
Hate Speech

Fake 
Accounts

Coal 
Powered 
Servers

Myanmar 
Genocide

Censorship



• Breaking news

• Heartwarming stories

• Practical advice

• Behind the scenes content

• Serialized stories

Types of Posts That Get Shared Most Often: 

• Fundraising event awareness

• Fundraising events

• Volunteer brigades

• Meetings / Speakers

• Cheque presentations

Typical Rotary Content



• Who is the target?

• What is the key message you want to communicate to them?

• Why is your target interested in that message?

• What response do you want to generate from that target?

ALWAYS Post with a Purpose
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Posts that…
• Generate a strong emotional reaction
• Generate comments / discussion
• Get shared / re-shared
• Come from consistent contributors 

Content that has…
• Native video, especially those that are +3 minutes long 
• Simple animation (GIFs)
• Images
• Tags

Facebook’s algorithm favours the following content:



Why ADD Instagram to the Mix?

• Somewhat different audiences: 

• Instagram skews young and female

• Instagram skews heavily to mobile devices /audiences

• The overlap in audiences allows for message reinforcement (a good thing)

• Prevalent hashtag use enables easy discovery of Rotary by IG users 

• It’s a more positive environment →  Rotary is a positive organization
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Make Your Life Easy:

• Use free accounts at Buffer or Hootsuite to post to both FB and IG from a PC.

• Schedule your posts: 

• Late morning on weekdays

• Post to FB and IG a few days apart from each other ( = Reinforcement)

• Use square images / video for both platforms → Not perfect, but good enough

• Use a common message for each channel, but be sure to… 

• Remove URLs for Instagram → They will not work

• Use correct tags and hashtags → They are different for FB and IG
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https://buffer.com/
https://signup.hootsuite.com/


• 7080 District Facebook Page

www.facebook.com/Rotary7080/

• 7080 Community Facebook Group 

www.facebook.com/groups/7080Community/

• Rotary International Facebook Page

www.facebook.com/rotary/

• John Hewko FB Page (General Secretary of RI)

www.facebook.com/JohnHewko/

• 7070 District Facebook Page

www.facebook.com/rotary7070/

• 7090 District Facebook Page

www.facebook.com/RotaryDistrict7090/

Content Sharing is the Driving Force Behind Social Media

JOIN!
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http://www.facebook.com/Rotary7080/
http://www.facebook.com/groups/7080Community/
http://www.facebook.com/rotary/
http://www.facebook.com/JohnHewko/
http://www.facebook.com/rotary7070/
http://www.facebook.com/rotary7070/


• Rotary International Brand Centre (Images & Video)
https://brandcenter.rotary.org/en-GB

• Rotary International – Vimeo  (video)
https://vimeo.com/rotary

• Rotary International – YouTube  (video)
www.youtube.com/user/RotaryInternational

• 7080 Website - Stories
https://rotary7080.org/stories

• Get the Word Out Now! (Michael Caruso’s Hub)
www.facebook.com/groups/getthewordoutnow/

• Rotary Club Members: Public Image, Graphics & Ideas Hub
www.facebook.com/groups/1595163847383932/

More Great Sources of Content & Inspiration
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https://brandcenter.rotary.org/en-GB
https://vimeo.com/rotary
http://www.youtube.com/user/RotaryInternational
https://rotary7080.org/stories
http://www.facebook.com/groups/getthewordoutnow/
http://www.facebook.com/groups/1595163847383932/


Facebooks AlgorithmOn average, ONLY 5% of your Club’s FB posts 
will get shown to its Followers (organically).

5% Shown
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Facebooks AlgorithmDon’t be Afraid to BOOST Your Great Posts!
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• It costs as little as little as 2¢ per impression
• Cost per click is as little as 50¢ 
• YOU have total control over your spend and daily budget
• YOU define the strategy (impressions, clicks, reach, etc..)
• YOU define your target (e.g. Page followers, FB users in your city, etc.) 
• Everything gets measured & reported so you can improve your efforts

Call me if you need help!



PR Learning Resources



https://rotary7080.org/sitepage/public-relations

Must!

Must!

Must!

Must!

Must!
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https://rotary7080.org/sitepage/public-relations
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My Rotary
Brand Centre
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Source: My Rotary Brand Centre
35



36



Rotary is ordinary people around the 
world working together to clean the 
environment, end polio, improve our 
communities, and accomplish other 
extraordinary things. 

Learn more at rotary.org.

An invitation to prospective members to visit a local club…

No “Voice” In Rotary’s “Voice”

It’s amazing what we can accomplish 
when hearts and minds work together. 
See how leaders from countries, cultures, 
and occupations around the world are 
taking action — to enhance health, 
empower youth, promote peace, and 
improve their community. 

Join leaders at a Rotary club near you

37



https://www.cognitoforms.com/RotaryZone34/RegisterForThe2022PublicImageBootCamp

Rotary Zone 34 Public Image Team

https://www.cognitoforms.com/RotaryZone34/RegisterForThe2022PublicImageBootCamp


Facebooks AlgorithmGetting Help with Facebook and Instagram:
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https://www.youtube.com/channel/UC5i1U95Udd4RYblltKRV9-A

https://www.youtube.com/channel/UC5i1U95Udd4RYblltKRV9-A


Facebooks AlgorithmMore  Help with Facebook
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How to Use Facebook – D7080 Webinar 2020
https://youtu.be/WaBX6VPvw5c

Powerful Facebook Posts  - D7080 Webinar 2020
https://youtu.be/M841GDghwfE

Promoting Rotary Through Facebook - D7080 Webinar 2021
https://www.youtube.com/watch?v=m9L5GolnsoY

https://youtu.be/WaBX6VPvw5c
https://youtu.be/M841GDghwfE
https://www.youtube.com/watch?v=m9L5GolnsoY


Creative Development Tools
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1. Canva.com online publishing app.
• VERY easy to use (no skill required)
• 60 million images 
• Vast library of video clips
• Tailored to creating social media posts
• Brand kit feature
• Free for Non-Profits

2. PowerPoint 2020 (MS Office 365)
• 100% Flexible / Ad hoc
• Basic photo editing (transparency)
• Basic animation & morphs
• Screen capture videos
• Slide shows (GIF or MP4 format)

Useful Creation / Editing Tools
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https://www.youtube.com/watch?v=zJSgUx5K6V0&t=29s

https://www.youtube.com/watch?v=szbFDKVHkOM

https://www.canva.com/q/pro/
https://www.youtube.com/watch?v=zJSgUx5K6V0&t=29s
https://www.youtube.com/watch?v=szbFDKVHkOM




Useful Creation / Editing Tools

3. Windows 10 Video Editor
• Easy to use (no frills)

• Free with Windows 10

4. Audacity Music Editor
• Easy to use (no frills)

• Free for Windows users

5. Snip & Sketch screen grab tool
• Easy to use (no frills)

• Free for Windows users
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https://www.audacityteam.org/


I. A well designed, up-to-date website

II. A current, engaging Facebook Page and Instagram feed  

III. Members that are bursting to tell others about Rotary 

…how Rotary and their club is a force for good in this world

…why they love being a Rotarian / Rotaractor

…how Rotary has personally impacted their life (for the better)

Ideally each club should have …



Globally Your Club 

Rotary = A force for good in this world

• 1.3 Million Members
• +30,000 Clubs, in 200 countries
• 7 Areas of Focus
• Foundation provides over +$300M in 

grants each year 
• Highest, Four-Star, charity rating for 

11 years running
• On a mission to eradicate Polio, just 

2 counties left

• $1.7 Million to help those in need in P25Y
• 45 global service project in P25Y
• $275K to Jo Brant Hospital modernization
• Hundred of one-off donations to local 

charities in Burlington (Food for Life, 
ROCK, Salvation Army, etc…)

• Hands-on service projects within 
Burlington (Christmas Kettle, Planting 
Trees, Shoreline clean-up, Foodbank, etc…) 

(RBN Example)









District 7080 PR Programs 
That Can Be Leveraged by Clubs

Google Adwords Program



What is a Google Grant?

• The Google Ad Grants gives qualified organizations $10,000 per month in Google 

Ads spend to be used to promote their missions and initiatives on Google.com.

• Google mandates high performance standards for all ad campaigns supported by its grants.  

Google suspends all accounts that do not meet their performance criteria. 



• To build awareness of the different Rotary clubs operating within a given 
city in order to alleviate the confusion of having to search for this 
information across serval club-operated website. 

The Goal of D7080’s Google Grant Campaign:



https://rotary7080.org/page/rotary-in-oakville-club-info

Hide the nav 
Trick

https://rotary7080.org/page/rotary-in-oakville-club-info/


Google Adword Landing Pages

https://rotary7080.org/page/rotary-in-brampton-club-info/ https://rotary7080.org/page/rotary-in-burlington-club-info/ https://rotary7080.org/page/rotary-in-cambridge-club-info/

https://rotary7080.org/page/rotary-in-guelph-wellington-club-info/ https://rotary7080.org/page/rotary-in-kitchener-waterloo-club-info/ https://rotary7080.org/page/rotary-in-mississauga-club-info/

https://rotary7080.org/page/rotary-in-brampton-club-info/
https://rotary7080.org/page/rotary-in-brampton-club-info
https://rotary7080.org/page/rotary-in-burlington-club-info/
https://rotary7080.org/page/rotary-in-burlington-club-info/
https://rotary7080.org/page/rotary-in-cambridge-club-info/
https://rotary7080.org/page/rotary-in-guelph-wellington-club-info/
https://rotary7080.org/page/rotary-in-kitchener-waterloo-club-info/
https://rotary7080.org/page/rotary-in-mississauga-club-info/


Key Words 
• Rotary
• Rotary Club
• Rotary Oakville
• Rotary Club Oakville
• Oakville Rotary Clubs
• Rotarian
• ‘rotary club near me’

Negative Key Words
• -’Rotary Club of Oakville’
• -International
• -Trafalgar
• -West
• -Passport
• -South
• -Rotaract
• -Interact
• -Rotex
• -Grant
• -Foundation
• -Canada
• -Global
• -Shelter box
• -USA

Oakville Adword Campaign: Target, Key Words and Ads

• -Ribfest
• -Auction
• -Midnight
• -Madness
• -Golf
• -RYLA
• -Camp
• -Enterprise
• -My rotary
• -Engine
• -Watch
• -Scholarship
• -logo

Google AdsTarget: People who live in Oakville



What role does each of us play?

• District PR:
• Develop all AdWord campaigns, Ads and Landing Pages

• Fine-tune campaigns to meet Google’s performance criteria

• Share results / learning with key stakeholders  

• Cluster AGs or Cluster PR Committees
• Be the primary point of contact for all inquires generated by AdWord Ads (email, phone)

• Update content for their cluster’s landing page (ongoing)

• Club PR 
• Provide content for their club’s information tab



Google Grant Landing Page

https://rotary7080.org/page/rotary-in-guelph-wellington-club-info/ https://rotary7080.org/page/rotary-in-kitchener-waterloo-club-info/

https://rotary7080.org/page/rotary-in-guelph-wellington-club-info/
https://rotary7080.org/page/rotary-in-kitchener-waterloo-club-info/
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LTD Results – Google AdWords:

• To date the program has generated +900 clicks.

• The Google grant has provided +$2500 (US) in free ads. 

Campaign Clicks Impr. CTR Avg. CPC Cost $US

Rotary Leads | KW 115 853 13.5% 2.64$     304

Rotary Leads | Cambridge 31 205 15.1% 1.73$     54

Rotary Leads | Burlington 121 895 13.5% 2.43$     294

Rotary Leads | Brampton 114 623 18.3% 2.98$     340

Rotary Leads | Oakville 281 1,354 20.8% 2.66$     749

Rotary Leads | Mississ 161 1,138 14.2% 3.74$     602

Rotary Leads | Guelph Well 103 623 16.5% 2.00$     206



District 7080 PR Programs 
That Can Be Leveraged by Clubs

GRO Program



• Leverage RI’s Areas of Focus to attract new members and retain 
existing members.  Place a special focus on the Environment in 
2021-22.

Top Strategic Priority  - D7080 Public Image & Membership
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Member Recruitment - Targets

• People living within the geographic borders of D7080

• People with an interest in what Rotary has to offer: 

• Community Service and Volunteering

• Protecting the Environment

• International Development Projects

• Youth Leadership
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Channels & Ad Format

• Facebook →  Video Ads 

• Instagram → Video Ads 

•Google → Video Ads 
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Video Ads Developed by Sheridan Coop Team 

Ribfest
Volunteering

Clean-Up 2
Environment

Comm Garden
Environment

Guatemala
International Dev’p

O
ld
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r 
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et

SA School
Volunteering

Leadership Opps
Leadership Dev’t

Enviro Repair
Environment

Community
Volunteering

https://youtu.be/nCv2jemyUtA
https://youtu.be/qKKQpz890vg
https://youtu.be/S6vJ8XNCU8E
https://youtu.be/CCfEXXsDZPc
https://youtu.be/ubLtPx-U6MM
https://youtu.be/ZAlLEVBYoTk
https://youtu.be/ECj9QphQH8Y
https://youtu.be/df2zxYUS-1Q
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Landing Pages on D7080

Environment International Dev’pVolunteering

Leadership
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t

Volunteering Environment

https://rotary7080.org/page/lp-er-aa/
https://rotary7080.org/page/lp-ir-aa/
https://rotary7080.org/page/lp-vr-ab/
https://rotary7080.org/page/lp-ly-aa/
https://rotary7080.org/page/lp-vy-aa/
https://rotary7080.org/page/lp-ey-aa/


Facebook & Instagram - Results to Date (Sep 5, 2021 to Apr 6,  2022)

• Costs are higher than plan and hard leads have NOT materialized.

65

Targets Actual Variance

Investment $5,000 $501

Reach 200,000 20,244
Cost per Reach $0.025 $0.025 $0.000

Clicks 4,000 409
Cost per Click $0.800 $0.816 -$0.016

Leads 200 0
Cost per Lead $25.00 ++ ++

Targets Actual Variance

Investment $5,000 $501

Reach 200,000 20,244
Cost per Reach $0.025 $0.025 $0.000

Clicks 4,000 409
Cost per Click $0.800 $0.816 -$0.016

Leads 200 0
Cost per Lead $25.00 ++ ++

$2,274

Targets Actual Variance

Investment $5,000 $501

Reach 200,000 20,244
Cost per Reach $0.025 $0.025 $0.000

Clicks 4,000 409
Cost per Click $0.800 $0.816 -$0.016

Leads 200 0
Cost per Lead $25.00 ++ ++

66,900
$0.034 +$0.009

Targets Actual Variance

Investment $5,000 $501

Reach 200,000 20,244
Cost per Reach $0.025 $0.025 $0.000

Clicks 4,000 409
Cost per Click $0.800 $0.816 -$0.016

Leads 200 0
Cost per Lead $25.00 ++ ++

1,755

$1.295 +$0.495

Frequency 1.5 3.4 +1.9



Work as a Cluster to Become More Effective



Clusters

https://rotary7080.org/page/rotary-in-guelph-wellington-club-info/





GUELPH WELLINGTON ROTARY CLUSTER MEDIA CAMPAIGN SUMMARY 2020-2022
Date Media Focus Cost Results

December 2020 Print 
Wellington Advertiser
Guelph Mercury Tribune

100 Years 
of Rotary

$1996.71 Anecdotal
Positive Awareness 
Feedback 

June – July 2021 Guelph Today Duck Race Shared by 4 
Guelph 
Clubs
$1964.40

.017% Big Box CTR

June 2021 Guelph Today Tour de Guelph

“
59% CTR 

August 2021 Guelph Today Ribfest Drive-Thru

“
47% Email Banner CTR
35% Big Box CTR

Jan 21 – February 28, 2022 Guelph Today Rotary 
Awareness/Membership “

20% Transform Banner CTR
14% Fighting Hunger Banner 
CTR

Jan 21 – February 28, 2022 Elora Fergus Today Rotary 
Awareness/Membership “

15%/18%/12% Banners
9% Big Box CTR



Landing Pages – Jan 2022 Cluster Campaign



Ideal Role:

Effective PR Takes Time!
• Research

• Insights

• Creativity 

• Copy writing / Editing

• Photography

A major 
challenge for 
most Rotary 

clubs!

• Approvals

• Integration

• Follow-ups

• Relationships

• Measurement
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A Few Final 
Thoughts…

• Be patient. It’s a marathon, not a sprint

• Leverage each of the 3 channels (Website / FB / IG) 

• Leverage district and RI resources

• Learning Materials

• Graphic Assets

• People

• Stay true to Rotary’s brand in ALL you do

• Benchmark, set goals and then measure your success!

• Consider working in clusters to drive scale and efficiency
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Questions / Comments?





Rotary District 7080 How-To Resources
Topic: Promote your Club Event with Members Across the District

Do you have an event that you want to promote to members within the
District? The below are the approved and most effective methods by District 7080.

1. Create an Event within your club’s ClubRunner website and ‘link’ it so it also 
shows on the District’s Events Calendar. (See screen grab below.) This calendar is 
published on the District’s website and posted in the District’s monthly bulletin. 

2. Post your Event within the District 7080 Facebook Community. Note, this is a 
closed Facebook Group, so you need to join the group before you can do this.

3. Create a Post directly on the District’s Facebook Page. We will review your post 
and then publish it to the page. (Note we limit each club to just 4 posts per year). 
If you prefer, you can also just email the link to your club’s Facebook post to us at:    
connects@rotary7080.org   

4. Tag District 7080 when you post your event to your Club’s Instagram account 
(@rotarydistrict7080). We’ll aim to re-share your post about the event at least 
once on the District’s Instagram account.

Please note, we do not publish articles for upcoming club events in the monthly 
bulletin.  We are happy to publish article about events after they happen to share 
success stories and ‘lessons learned’. 

Club members with access to the District’s email app in ClubRunner do not have 
permission to use this tool to promote club events. 

Linking Events in ClubRunner

https://rotary7080.org/Events
https://www.facebook.com/groups/7080Community/
https://www.facebook.com/Rotary7080/
mailto:connects@rotary7080.org
https://www.instagram.com/rotarydistrict7080/

