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• Assign mentor to new 
member

• Engage new member in club 
activities/responsibilities

• Expose new member to 
Rotary beyond your club



• Members want a sense of 
making progress toward goals

• Members want to avoid sense 
of starting over each year

• Members want to be excited 
about the club evolving to 
respond to changes in 
environment



• Assess member satisfaction 
regularly – use online survey

• Do exit interviews – use online 
survey

• Club President should talk 
with each member 
individually to identify areas 
of interest



• People are in Rotary to 
make a difference by 
taking action

• Members want to feel 
like their club meeting is 
a highlight of the week



• Keep everyone up to 
date on activities & 
plans

• Reach out to members 
who are absent







Save on travel and 
much more!
Entertainment
Business services
Merchandise
 Insurance





Find Rotary Global 
Rewards on the 
Member Center



ROTARY GLOBAL REWARDS



LIST OF OFFERS: LOCAL AND INTERNATIONAL



To access Rotary Global 
Rewards on your mobile 
phone, download the 
Club Locator app 
through the Apple App 
Store or Google Play 
Store and tap the 
Rotary Global Rewards 
banner.





Where will Rotary Global 
Rewards take you? 

www.rotary.org/globalrewards

http://www.rotary.org/globalrewards




Enhancing Your Rotary Experience



Rotary Fellowships are 
international, independently 
organized groups of Rotarians, 
Rotarian spouses, and 
Rotaractors who share a 
common vocation or 
recreational interest. Rotary
Fellowships give their members 
the opportunity to have fun, 
make new friends around the 
world, and enhance their 
experience in Rotary













https://www.rotary.org/en/our-
programs/more-fellowships

 Toronto Convention fellowship 
booths

Ask a Rotarian
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