
Rotary’s	
  Public	
  Image	
  
Sharing	
  Rotary’s	
  story	
  through	
  

Public	
  Relations	
  



Rotary’s	
  Approach	
  to	
  PR	
  

•  Think	
  Locally,	
  Act	
  locally	
  
•  Rotary’s	
  strength	
  lies	
  in	
  its	
  33,000	
  
clubs	
  and	
  1.2	
  million	
  members	
  	
  

•  Rotary’s	
  public	
  image	
  is	
  the	
  
responsibility	
  of	
  every	
  single	
  Rotarian	
  	
  



	
  	
  	
  	
  	
  	
  RI’s	
  Public	
  Relations	
  Division	
  
•  Supports	
  Rotary	
  clubs	
  and	
  districts	
  

with	
  resources	
  and	
  counsel	
  
•  Supports	
  Rotary	
  clubs	
  and	
  districts	
  

with	
  Media	
  Relations	
  	
  
•  Supports	
  the	
  work	
  of	
  the	
  Public	
  

Image	
  Resource	
  Group	
  



Why	
  tell	
  the	
  Rotary	
  story?	
  	
  
	
  

	
  Enhancing	
  Rotary’s	
  public	
  image	
  by	
  increasing	
  	
  
awareness	
  of	
  its	
  humanitarian	
  work	
  will	
  lead	
  to:	
  

	
  
•  Membership	
  Growth	
  
	
  
•  Donations	
  
	
  
•  Partners	
  

	
  
	
  	
  
	
  
	
  
	
  



Public Relations for 
Membership Development 

§  Develop a Rotary Web site 
§  Solicit third-party endorsements of club 

projects 
§  Ask the beneficiaries of Rotary service to 

speak on behalf of your club 
§  Publicize member participation in club 

and district activities 
§  Produce a video of club activity 



Website Builder 
4/18/12 Product: ClubRunner for Clubs

2/3web.clubrunner.ca/inner-‐‑lang-‐‑1-‐‑1.aspx?pageid=29&lang=1

Community clubs everywhere
are serving a great cause. The hard work and dedication of their members
have contributed to the great success of service clubs all over the world.
But these dedicated members still find themselves spending hours
administering club activities, often repeating the same work with each
event. Time that is much better spent contributing in a meaningful way. 

Clubs all over the world are facing challenges in building membership,
especially with the younger generation, the future leaders of community
service. ClubRunner is simply a tool that helps dedicated people do their
job more efficiently and use their valuable time more wisely by
streamlining common processes, and centralizing information so that it is
at the reach of every single member. 

ClubRunner offers all your members the tools to connect, communicate
and collaborate. 

Learn more about the main features of
ClubRunner:

Website Manager
Member Directory
Message Center
Attendance Manager
Dues & Billing
eBulletin
Committees Management
Photo Albums
Event Calendar & Planner

ClubRunner Benefits
RI Integration
RI-CAS
Testimonials
Order Now

 
 
Hours of Operation

Monday - Friday
9 a.m. - 5 p.m. Eastern
Excluding all Canadian
Holidays

 
 

 
 



Membership Development 
§  Promote Rotary’s work with and for young people 
§  Seek opportunities for Rotarians to speak at community 

events and in schools 
§  Cite Rotary’s International Presence 
 



	
  	
  	
  Humanity	
  in	
  Motion	
  Campaign  

2007	
   2008	
   2009	
  



	
  	
  	
  	
  	
  	
  Humanity	
  in	
  Motion	
  III:	
  Sample	
  PSA	
  







Sample	
  Customized	
  PSAs	
  



       Additional Outreach Resources 

Wallet cards 
(419) 

Postcard 
 

Brochure 
(610) 

Wallet cards 

Brochure 
(001) 





This	
  is	
  Rotary	
  -­‐	
  DVD	
  



Training	
  Materials	
  

Training Manual 
(267) 

Handbook  
(515) 



	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  Rotary’s	
  Social	
  Media	
  Presence	
  




