
ROTARY DISTRICT 7910: THANKS FOR JOINING THE MEETING!

We’ll start soon.  Before we do, here are some hints to make the meeting successful:

• The first time you click a meeting link, Zoom will download an app.  After the download, you may need to 

re-click the link, depending on your technology.

• Please mute your microphone, except when speaking.  The mute control is on the lower left of your 

computer screen (in the black strip at the bottom – you might have to hover your mouse in that area to see it).  

It may be positioned elsewhere on smartphones.

• Please sit where your face is lit, and where there are no lights or windows behind you – this will make it 

easier to see your face.

• If possible, please be in a quiet space during the session.

• Make sure your entire face is visible by your camera (foreheads aren’t very interesting).

• No audible side conversations please (there’s a chat box that you can use for individuals or everyone, in the 

black strip at the bottom of your screen).

• If you’re using an iPhone, please close all other apps.  Zoom won’t function well if there is a lot of other 

stuff running.

• Be considerate of whomever is talking and don’t interrupt.  That will make managing the meeting easier.
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Global Awareness is HIGH



60% surveyed 
unfamiliar with a 
local Rotary club

Understanding of Rotary is LOW

Understanding of 
Rotary was at 35%



Increased understanding builds interest, engagement, 
and advocacy
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People of Action is designed to increase understanding!

Elevating Rotary’s Public Image



People of Action Narrative
Position Rotarians as 
People of Action

▪ Where others see problems, 
Rotarians see solutions,
possibilities for our community

• We share a vision with fellow 
members and community 
partners, and experts and 
exchange ideas about potential, 
lasting solutions

• We mobilize others to take 
action to bring those ideas to life



TOGETHER we see a world 
where PEOPLE unite and 

take action to CREATE
lasting CHANGE across the 
globe, in our communities, 

and in ourselves.



WHERE DO 
WE START?





How to Access the Branding Guidelines



Voice and Visual Identity Guidelines

▪ Updated January 2020

▪ Download from Brand 
Center

▪ Guidelines for logo, 
colors, font, imagery, 
voice, messaging, and 
more



Resources | Guidelines



People of Action Resources



People of Action Resources



Framework for Telling Your 

People of Action  Story



Other Basics: Club Logo



Other Basics: Club Brochure





Leverage Through Social Media



Versus



How Does Social Media Work?

Multiplier Effect

which is shared with his or her 
group of followers, subscribers,

or “friends” in their network

Creates a post

who then can
each share

the post

One
person

with their network of friends



How You Can Use Social Media

▪ Use your own social media to:

– Engage non-members

– Share timely information with updates, check-
ins at events, or add photos to tell a story

– Invite others into your conversation



Platforms to Consider



HOW TO BE A 

ROTARY BRAND AMBASSADOR



A PAGE FOR BIG BOLDBULLET ITEMSThe Masterbrand and the Mark of Excellence



A PAGE FOR BIG BOLDBULLET ITEMSCorrect Use of the Masterbrand



A PAGE FOR BIG BOLDBULLET ITEMSIn Context



Presidential Theme

▪ Use only for internal Rotary events and 
communications for motivation

▪ Always use with the Rotary mark (logo)

▪ Changes every year; don’t confuse the 
public!



1 Appoint a Public Image team 

2 Tell a consistent, compelling story

3 Use the tools in the Brand Center

4 Communicate People of Action

5 1.2 million brand ambassadors

WHAT YOU CAN DO TO 

STRENGTHEN ROTARY



Branding Philosophy

▪ Branding is the way by which an organization expresses 
its beliefs to the public

• Good branding tells a simple and concise story using as 
few words as possible

• Branding must always be consistent in order to be 
effective

• The best branding works without the viewer even 
knowing that it is working



Which is the “Trusted” Brand?



Which is the “Trusted” Brand?



Which is the “Trusted” Brand?



Which is the “Trusted” Brand?



This is OUR TRUSTED Brand



Bring Our Brand to Life Checklist

● Brochures
● Flyers
● Banners
● Online – website and social media
● Slideshow presentations
● Posters
● Email signatures
● Signs
● Advertising
● Club website
● Club newsletter
● Event merchandising
● Recruitment materials



DEMO!



Questions?

Laura Spear
District 7910 Public Image Chair
Assistant Rotary Public Image Coordinator, Zone 32
Rotary International Communications Committee

laura@spear.net – best way to reach me!
978-562-4521 home/business
508-353-8228 cell

mailto:laura@spear.net

