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o Understand the newest market research
findings that inspired Rotary’s latest
messaging and public image campaign

e Use the new public Image resources to
enhance your communications efforts
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BENEFITS OF PUBLIC IMAGE

Increased
visibility

/T

Increased
Engaged membership
members and
contributions )

Partnerships
and support
for local
projects
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PUBLIC IMAGE RESEARCH FINDINGS

 75% of respondents are aware of Rotary

o 35% are unfamiliar with any Rotary program
o 41% are familiar with local clubs

« Members are “not like me”

Rotary 2017



PUBLIC IMAGE RESEARCH FINDINGS

 We are attractive to purpose seekers
* Individuals engage with us because of

local Impact
« Members stay for relationships and

shared values
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PEOPLE OF ACTION

About Rotary Get Involved Our Causes Our Programs News & Features For Members

\__ People’s Action

Rotary 1s where neighbors, friends, and problem-solvers share ideas, join leaders,
and take action to create lasting change.



NEW AND ENHANCED RESOURCES

Messaging Guide X=¢ |
* Helps tell oo SRS U B
! AL COME TO THE BRAND'
Rotary’s story - aNesllel
and engage B s con it
audiences premes

Additional resources:
e Event Planning
Guide
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CREATE YOUR OWN TOOLKIT

 Up-to-date facts and figures
o Sample promotional channels
e Suggested timelines

° Key messages H EVENT RESOURCES
¢ Sam p I e pOStS Available at www.endpolio.org/worldpolioday

Botary has created assets and templates for vou to leverage for vour event. Available resources

e Graphics
1 World Polio Day Toolkit: Event resources:
® I n fo g ra. p h I CS — Sample press release — Sample invitation

= — Qutreach guide - World Polio Day signage
® V I d e O S — Sample letter to the editor — Banner designs
— Social media messages — Donation box sign
[} T e m p I ate S — Social media graphics — Button designs
- Coaster template

— Tent cards for tables

ROta r y Ifvou need any help getting started, we are available to assist.
I

Contact polioplus@rotarv.or




SELECTING A PUBLIC IMAGE
COMMITTEE

Effectively
conveys the
essence of
Rotary

Relationships
with media
professionals

Professional
background

Thorough

knowledge

of club and
district activities

Excellent
speaking,
presentation,
and writing skills

Knowledge of
media and
communications




MAXIMIZE YOUR ONLINE PRESENCE

Is Your contact
Information easy to find?
e Isitfree of Rotary jargon?
* Are there pictures?
» Are these pictures
evidenciary?
e Are there distinct sections h
for members and =
nonmembers? -
e Do you refresh your

Rogé)rgtent regularly?
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MEASURE The IMPACT

o Greater recognition?

* |ess confusion about what Rotary is and
does?

e Increased opportunities to talk about
Rotary?

o It iseasier to tell the Rotary story?

* You have stronger relationships with local
media?

Rotary 2017



Rotary {3k
People s Action

Rotary is where neighbors, friends, and problem-solvers share ideas, join leaders,

and take action to create lasting change.

ol ,‘/. \\ (S

14> Public Image
Rotary 597 | \ustralia (z8) 2017



KEY RESOURCES

Brand Centre
e Press Centre
 Public Relations
page

Maki;g a difference

Rotarians are improving lives in communities around the world
every day through thousands of service projects. Browse projects
to explore the good work that Rotary clubs are doing locally and
globally. Share your own with the Rotary community and your

¢ R P I C Facebook friends.
* Rotary Showcase ™

1. 32T 2. A7IAIHEL AMA A 2 ZH
AZAL 3. ZFEA
B of2{@ 7Y shl(DE SR HHB0 HESTE
R t Project location Korea, Republic of
O a r y Project category Community
Vocational
Economic and community development




RESOURCES

Rotary Public Image Coordinator (RPIC) Wendy Gaborit
M. 0418 858 717
E. wendygaborit@gmail.com

Club & District Support RISPPO Andrew Best
(Brand compliance) T. 02 8894 9820
E. andrew.Best@rotary.org
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