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Artificial intelligence (Al) has become a valuable tool for helping Rotary clubs create newsletters, social media posts,
press releases, presentations and promotional materials. When used thoughtfully, Al can save time, improve writing,
and help clubs communicate their impact more effectively.

At the same time, Rotary members have a responsibility to ensure that all communications remain truthful,
transparent, ethical, and consistent with Rotary International’s brand standards and values.
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When used responsibly, Al can help Rotary clubs tell better stories, reach more people,
and inspire greater service while preserving the trust that Rotary has earned around the world.





