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Wednesday, September 28   1:45 - 2:15 pm

5 minutes
Part 1 - Introductions: Slides 1-5  (1:45 - 1:50)

Slide 1

Title page

Slide 2

RPIC and Assistants (introduce ourselves)

Slide 3

Learning Objectives

Slide 4

Cartoon. Getting at least part right as they are communicating.

Slide 5

Basic elements of communication: Who do you want to talk to; what do you want to say to them; how are you going to deliver the message.

5 Minutes
Part 2 - Audience & Message: Slides 6 - 12. 

(1:50 - 1:55)

Slide 6

For the purpose of this session we are looking at external communication. Your two primary audiences are potential members and the general public.  You may target more specific segments of these audiences - such as young professionals

Slide 7

Determine your message.  Some examples on slide.

Slide 8

Tips to keep in mind while developing your message.  First, most people are not familiar with Rotary so you may need to inform them of who we are.

Slide 9

You might frame your message using these three elements: Rotary joins leaders who exchange ideas and take action.

Slide 10

Keeping the Siegel + Gale results in mind, this means that stories should emphasize local impact with friends who take action and get things done. That doesn’t mean you don’t talk about polio or our international work, but you give it a local slant or hook.

Slide 11

Remember to tell compelling stories that avoid “Rotary speak” and use consistent visuals.

Slide 12

Use what we call the Rotary Voice: we are smart, compassionate, perservering and inspiring.  We are leaders who care and make a difference.

5 Minutes
Part 3 - Tools: Slides 13 – 19  (1:55 - 2:00)

Slide 13

Consider all forms of communication - from social media, to traditional media to to person

Slide 14

You can find many resources in the Rotary Brand Center.  Logos,  guidelines and access to images, videos and ”This Close” advertisements.  Download templates for PowerPoint, letterhead, business cards, news releases, and club newsletters. Create a customizable club brochure and flyers.

Slide 15

Zone website - resources page has many handy materials and links for Public Image, Membership and The Rotary Foundation

Slide 16

Other Rotary resources include videos on our YouTube and Vimeo channels, Rotary’s Facebook page, Rotary Ideas, Rotary Showcase and Discussion Groups.  

And the newest program created by Past-President Ravi is Rotary Global Rewards where we partner with many companies - both Rotary members and non-Rotarian organizations - to offer membership rewards, either as discounts to you or in the form of donations to The Rotary Foundation.

Slide 17

Resource handout to be circulated with handy information on one page.  A digital copy of the handout and this Powerpoint are available to anyone who wants it on the RPIC section of the Zone Resources page.

Slide 18

Tips

Slide 19

More tips.

5 Minutes
Part 4 - Individual Work: Slide 20

(2:00 - 2:05)

Consider your own communication plan

10 Minutes
Part 5 - Small Group Discussion: Slide 20

(2:05 - 2:15)

