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Rotary…there’s nothing else like it!

It’s where conversations turn into actions.
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Our vision & objective

Our vision...

 To be one across Australia

 To be united

 To collaborate

For the first time we are sending one message across Australia!

Our objective...

• Not just to attract a new, younger and diverse range of people to Rotary, but to attract 
the right people.

• Enhance brand recognition, understanding and trust.
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What has been achieved…

A game-changing PR campaign 

developed in line with the 

Zone Membership Development Plan 

is up and going.
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How we are doing it...Rotary Ambassadors Program
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How we are doing it...

 We have identified some amazing ambassadors who are promoting Rotary, 
membership and our activities:

 Dr Jonathon Welch

 Bev Brock

 Peter Jones

 Rob Pennicott

 Nathan Ashdown
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How we are doing it...Zone Website & Facebook Page

promoting the great work of our Members & Clubs
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www.rotaryaustralia.org.au



CONVERSATIONS TO ACTIONS  |  1 2

www.facebook.com/rotarydownunder
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How we are doing it...Membership Brochure
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Membership Brochure—a clever, 
simply story that unfolds, one that 
non-Rotarians get what we do
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How we are doing it...Pull-Up and Tear Drop Banners 
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Using our materials from 
the campaign to create 
pull-up and tear drop 
banners to help give us 
presence at major events.

Each District has been sent 
its own kit to help shout 
out our message.
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How we are doing it...Partnering with Rotary Down Under
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Partnering with Rotary Down Under

 Strong partnership with RDU that allows us to promote the campaign 
internally:

 The December issue had an article covering the Conversations to Action campaign 
featured on the front cover; the February issue which has just been released, details 
the Zone Membership Development Plan via an insert flyer – this is great 
communication of our major campaign for all members..

 Elissa Nolan from RDU tracks and promotes stories daily through social media, 
particularly Zone Facebook:  over 7,000 visits to the new website launched 24 
September, 87% being new visitors to Rotary
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How we are doing it...Whole-of-Club Programs
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Whole-of-Club Programs

 Social Inclusion Week – Nov-Dec 2013

 Rotary Birthday – 23 Feb 2014

 International Women’s Day Celebrations – March 2014

 Rotarians & Friends @ Work – April 2014
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How we measure it
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How we measure it

Who’s viewing our ads?

 Tracked using software ‘Meltwater’ 

Who’s visiting our website?

 Tracked through Google Analytics

How many free ads have we received (Community Service Ads and filler ads)?

 Reported by Mitchell Media

District Governors receive simple to read dashboard format reports on 
results.
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Getting fit for conversation...
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Getting fit for conversation...

We are now working to make sure our Members and Clubs are encouraged to:

 Embrace the Zone Membership Development Plan

 Undertake a Club Visioning exercise

 Share their stories through our Zone Facebook page so that we can promote their 
wonderful work

 Know how to use the marketing collateral

 Promote Rotary PR real estate

 Be actively involved in Whole-of-Club programs

 Work together to engage Rotary and change lives

 Focus on what we are doing well and not on the past

 Get ready to welcome like-minded people.
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