
PUBLIC IMAGE: CREATING THE NARRATIVE 

 

PDG Wendy Gaborit 

Zone 8 Public Image Co-ordinator 



WHY Public Image 

MEMBERSHIP 



WHY 

We need to counteract lingering public  

perceptions of who and what we are 

 

 
A Good ñOldô Boys Club 

A Modern Diverse group who not only get 

things done, they get the things that matter 

and make a difference done. 

to 



BUILDING THE BRAND 

The subliminal message that informs the brand 



A strong brand promise is one that connects 

your purpose, your positioning, your strategy, 

your people and your customer experience. 

 

 It enables you to deliver your brand in a way 

that connects emotionally with your customers 

and differentiates your brand. 







Our Brand Promise 

 

üWe EXCHANGE our ideas 
 

üWe GROW our professional and personal 
horizons 

üIn the company of other LEADERS 
 

üWe Take ACTION  and Make a Difference 

 



Bringing The Power of Rotary to Life 







Feeling Good ς Doing Good 



Feeling Good ï Doing Good 



Feeling Good  -  Doing Good 


