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PUBIC IMAGE - WHAT IS IT?

The Public Image Portfolio,
formerly Public Relations,
encompasses even more
than previously.

You, as Pl leaders of your
Club, are responsible for the
image the general public has

of your Club, and in turn
Rotary.

RI has launched an initiative
to strengthen our image,
expand public understanding
of what we do, and engage
and inspire current and
prospective members,
donors, and partners.




PUBIC IMAGE - WHAT IS IT?

As part of that effort, an internal
definition of our brand was established,
confirming Rotary as the organisation
that joins leaders from all continents,
cultures, and occupations, who
exchange ideas on solving some of the
world’s toughest problems, and then
take action to bring lasting change to
communities around the world.

We as Rotarians have been working
hard, to tell the story of our impact in
these communities, whether they be our
own or abroad, now we can utilise the
Brand Centre in My Rotary to create
personalised images for use by our
clubs.




PUBIC IMAGE — WHAT IS IT?
Unfortunately, a lot of public still
doesn’t have a true
understanding of what Rotary
stands for.
How we’'re different

Why we matter,

or the impact we make!

They don’'t know what we do in
local, or international
communities, or what role we've
played in the effort to end polio.




PUBIC IMAGE - WHAT IS IT?

And nearly 60 percent of those
surveyed said they were unaware that
a Rotary club exists in their own
community.

The People of Action campaign brings
the Rotary story to life in a way that
narrows the gap between public
awareness and understanding. It
communicates the essence of Rotary
and reflects our values, such as:

We build lifelong relationships.
We honour our commitments.

We connect diverse perspectives.
We apply our leadership and
expertise to solve social issues.




PUBIC IMAGE - WHAT IS IT?

This wonderful portfolio tells our
story in our own voice, which is:

Smart — we are insightful and
discerning.

Compassionate — we tackle
community challenges with empathy
and understanding.

Persevering — we find lasting
solutions to systemic problems.

Inspiring — we encourage others
to take action, conveying hope,
enthusiasm, and passion.

As Rotarians, we are also brand
ambassadors.

You can tell the story of Rotary,
and how we are
people of action

in communities worldwide.



PUBIC IMAGE - WHAT IS IT?

To spread this narrative, in a clear,
consistent, and compelling way, the
People of Action campaign materials are
easily accessible in the Brand Centre, and
cover print, digital, and outdoor
advertisements.

As well as, videos and other marketing
resources. All Rotarians can now support
the effort to enhance awareness and
understanding of Rotary.

Our story hasn’t changed. But how we
share it with the world is, and vital to
our future.

Through a unified Rotary image and a
clear, compelling voice, we are enhancing
our legacy as one of the most respected
organisations in the world.




OUR GOALS

Our goals this year:

Enhance the reputation of your Rotary
clubs, and Rotary in general.

Ensure your clubs are interacting and
connecting with your communities in

every possible way.

As Public Image Officers you must
connect and work with all members of
your Club Board to promote all local
and international Rotary programs,
without information from them, the PI
role doesn’t exist!




OUR GOALS

All Public Image to be reviewed,
utilising the Rotary Club Health
Checks given to the Presidents at
PETS.

Image is features on pages 8/9

(Handout copy)

We do so many wonderful things,
we want to enhance what is
already out there and make sure
that everything is modern and up to
date! It needs to make sense to
prospective members.




ACHIEVING OUR GOALS

As your District Pl team, we are planning
an effective program of Public Image
seminars/social media workshops
across our District — Central Coast,
Parramatta and Blue Mountains, we are
building on the great work of lan Cameron
and the previous Pl team

Your clubs need to implement a sensible
Pl Budget — suggested: $2,000 for S/M
clubs; $5,000 for M/L clubs.

Your budgets should be utilised to promote
high profile events, and fund resources
such as modern club brochures and
colourful pull up banners, ensuring the
correct logo and wheel are used. Utilising
newspaper & social media advertising to
support projects and events.




MOVING FORWARD TOGETHER

Our year will have more impact if we
agree to do the ‘big’ events together, in
cluster groups—

World Polio Day — October 24

Rotary’s Birthday — February 23




MOVING FORWARD TOGETHER

Clubs to do one major community
connect event, i.e.: Australia Day,
Breakup concert for School leavers,
Free Barbecue at local Railway
Station/Shopping Plaza, International
Women’s Day celebration, Youth
Programs, Community Volunteers

Awards Night — the list is endless...

Make such an event a priority for
your Community Service Chair, this
then links with the Membership Chair.




CLUB RESOURCES




CLUB RESOURCES




CLUB BROCHURES




ANNUAL REPORTS

Prepare a professional and
guality Annual Report for
distribution to corporate &
civic leaders, potential
sponsors/new members —
and Rotarian families.

Such reports can pay for
themselves via
community advertising




ANNUAL REPORTS




PRESS RELEASES

Take time to meet editor, senior staff, station
manager

and others personally.

Invite media people to attend club meetings.

Contain press releases to ONE page (200 to
300 words) delivered with quality, hi-res images.
Be sure to tag with contact details — phone and
email.

Be sure to tightly pose content of images —
close as possible.

Know publication deadlines and deliver press
releases
immediately afterwards.

Television stations appreciate good visuals.




PRESIDENTIAL CITATION 2018/19 - ENHANCE PUBLIC IMAGE AND AWARENESS




ROTARY CLUB HEALTH CHECK - IMAGE




BRAND CENTER DEMONSTRATION




QUESTIONS
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