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My Rotary Story



Opening of the Sydney Harbour Tunnel



MY ROTARY STORY

The Rotary Club of Lane Cove established 
the Prostate Cancer Foundation and still 
supports it both financially and with 
representation on the board.



MY ROLE

Rotary Public 
Image Coordinator 
Zone 8 (Australia)



WHAT IS PUBLIC IMAGE?

The opinion that many 
people have of a person/ 

organisation



2016   Survey on Brand Recognition



WHAT DOES THIS DO FOR OUR PUBLIC IMAGE?



Or This?   Road sign at Beacon Hill



DISTRICT 9685 WEBSITES

• 53% of District 9685 Websites have:

–Out of date information
–Old Rotary logos
–Old RI themes
–Not using the correct branding
–Links don’t work



D9685 Website Pages



Public Image is 
EVERY ROTARIAN’S 

responsibility



We do not get the 
recognition we deserve

WHY IS ROTARY STRENGTHENING OUR PUBLIC IMAGE?



WHY ARE WE ENHANCING OUR PUBLIC IMAGE?

We have a great Story to tell
BUT

We need to tell it more simply and 
consistently



Not earning full credit for 
our good work means it’s

HARDER TO 
REACH OUR 
FULL POTENTIAL



TELLING OUR ROTARY STORIES



ROTARY INTERNATIONAL WEBSITE

www.rotary.org/myrotary



ROTARY INTERNATIONAL WEBSITE – ROTARY.ORG







OUR VOICE



TITLE

Head
Body



OUR VOICE



The need to give a 
CONSISTENT MESSAGE 

and to portray an easily identifiable
VISUAL IDENTITY 

is VITAL for strengthening 
Rotary’s Public Image



CONSISTENT MESSAGING

• Tell a compelling story

• How you bring 
leaders together 

• Exchange ideas 

• Take action to 
improve your 
community

• More conversational &
authentic—avoid “Rotary speak”

• More consistent visual identity 



OUR VISUAL IDENTITY



Our Masterbrand Signature



Our Mark of Excellence



Use the correct branding

Even Drake knows 
which is the right 
Rotary International 
logo to use from now 
on!

If you are still using the 
older version NOW is 
the time to jump on 
board with the new 
branding





brandcenter.rotary.org



OUR BRAND



OUR BRAND

Create your Club logo



Create Your OWN Club / district LOGO











PEOPLE OF ACTION



PEOPLE OF ACTION CAMPAIGN



PEOPLE OF ACTION CAMPAIGN

Acknowledgements 
to RC Woy Woy



PEOPLE OF ACTION CAMPAIGN









CREATE YOUR OWN

Head
Body



CREATE YOUR OWN



CREATE YOUR OWN



CREATE YOUR OWN



CREATE YOUR OWN



My examples



BE CREATIVE WITH PHOTOS





TAKING BETTER PHOTOS



WHAT YOU CAN DO



Wear your Rotary pin with pride



Update your merchandise



Update your street signs



ADOPT OUR VOICE AND VISUAL IDENTITY

• Download our guidelines

• Create your own club logo

• Use templates as a 
starting 
point

• Use images to inspire 
your own
photos



Update your Website & Facebook Pages



PLAN AND BUDGET FOR MARKETING 

• Plan for success NOW

• Map out your events

• Put the right team in place

• Give them a clear budget



Tell compelling stories with consistent messaging
• Real people, 

real stories
• Tug the heartstrings
• Focus on the WHY, 

not the HOW
• Define your impact



THE END RESULT

million 
members 

delivering a 
consistent 
message

1.2 = =
more members, 
donors, partners

stronger brand greater 
impact

=





TOGETHER WE - MAKE A DIFFERENCE 

INSPIRE
TRANSFORMCONNECT



HARNESS THE POWER OF YOUR STORY!
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