ENHANCI NG ROT
PUBLIC IMAGE
- the Game has changed!



| f we are to ¢
membership in these modern
times, weVIUS T promote,
mar ket and enh
Image at every opportunity!



Media scrutiny of organisations such
as Rotary has never been more intense.

tograph courtesy: Reuters



What do we have to
do to help boost
Rotaryos publ
and marketing?



Rotaryos Publ |
- or Public Image
IS the personal responsibility of
EACH AND EVERY Rotarian.



The future of Rotary International

depends on membership and
membership depends on how
our organisation Is viewed

by the general public and

by our own members!



Thus, we have the future of our
great organisation in our OWN hands,
and it all starts af b ev el

what we all do in our own community

the image of Rotarythat/Ep r o] e ct

Nt hink | ocally, act



Talk to people about Rotary.
Tell your friends,
neighbours, workmates
EVERYONE

Adopt a personal goal of sharing
iInformation about Rotary
to at least ONE person every day!



Donot underesti mate t hi
magazines as public rel

Share magazines with your community.
They are |mpreSS|vm/|AGE BUILDERS




There are
vital ingredients for

successful public relations

IN Rotaryi



Appoint the right people to serve
as PR/ public 1 m
District and club level

People who have a way with words.

People at ease when dealing
with the media.



Realistic BUDGETS for effective
public relations/public image work at
District and club level

ie: $5,000 to $10,000 for clubs:
$10.000 to $20,000 for Districts.



Rotaryos | eader st
that successful public relations will
pave the way to R

and success In the future.

Public Relations is a priority In
the new Club Leadership Plan AND
Rotaryos new Str



Rotary | nterna
Public Image Resource Group
has done some excellent
work In the development of
Rotaryos publ i c
relations In recent years.



This leadership culminated
In the 2008/2009 Rotary year
with the unvelling of a
Communications/public
rel ati ons ngan

for Rotary cl



THE FUTURE OF ROTARY
IS IN YOUR HANDS

Communications Plan for Rotary Club of XYZ

This plan is a statement of the aims for communications for the Rotary Club of XYZ. It
outines an acton plan for the year 2008-00 and s intended to work in with the Club
Leadership Plan and the other strasegees that form part of that plan

Goals:

To increase public awareness of Rotary in our area.

To communicated better with our own mombers and with our local community
To utilize communications to assist In the club's other strategies, such as
membership recruitment.

Target Audience:

Primary -

Our local community - in the widest sense, but particularly those who have made donations
Potentinl members - especialy 30 — 45-yaar-olds

Buainess leaders and potential contnbutors (funds and In kind secvices)

Rotary Alumnié

Our members

Secondary -

Schools (youth programmes )

Local and Central govermment

National and international Rotarian communitios
Action Plan:

Immediate -

+  Obtain the Tool Kit put out by national or district PR officer for the year




Use outstanding Rotary programs
to nbuitl d Rot ar
The achievements of The Rotary
Foundation and our Peace Scholars,
ShelterBox, Australian Rotary Health
and Rotahomes all have great impact
when shared with the general public.






Getting involved

Who can be a Rotarian?
Man and women from a broad
mnge of professional, manage
nal, community basad of b \ '
ownership backgrounds
5t importantly thoy n want

10 sarve thelr community & attand theair club regularly
A significant cross section of 8 comm
Ma is representad - ¢

How do you join?

Mambership is by invitation, but If you don't know
anyona in Rotary, call 1300 4 rotary (1300 4 768 270) for
assstance. A parson who s interested in joining is rwvited
1o attend a meeting 10 learn more about Rotary,

What's in it for you?

The Rotiwy axpanence i bult on
volunieenng, senvice, fmendship,
busness natworking, persong
development and FUN

Community Connection

Folarans are active In ralsing funds and supporting
projects involving hoalth and education and the de
velopmant ol young pecgle - n ther naghbourhood
nationally and Iintarnationally,

Friendship

A strong sense of camaradens
develops through a varety of club
activives. Rotarians stand togoether
n good and bad times. Litelong
friendshins are often formed

Networking

Everyone neads 10 network. Each club has a membes
ship drawn from all walks of ife. Rotarans supp aach
other s well as helping those In need

Personal Development

R

gh  BCvItGs SpONSIDAEDES and  OpPOrTUNE

ih In social skils, pubic nex
n

otary s fun! Al meeting

fun gement - and Mams's Nnaver &

o

I momeant when peopie wih a
ATHNON PUNpOSE Ul togsthear ir

If you think Rotary for you, vist our website
www.rotaryaustralia.org.au
To find & chu) neartly oot 13m 4 rOtary

onnecting lives.




What is Rotary about?

ha magc of 5 that it aliows
v 700 midion contributed and more than ‘
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Er ect effecti ve <cl

MEETS AT
CWA HALL, MAIN STREET
6 PM TUESDAYS

The Rotary Club of
Sandy Rocks, NSW

Rotary’s recent major projects in

this community include:

 Heart Care Unit at District
Hospital

* Painted local Scout/Guide Hall

* Sponsored exchange student to
Denmark

Want more information?
Contact Maria Smith
02 9644 8211
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Billboards...from...
Rotary International

1905-2005
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The Rotary Club of
Sandy Rocks, NSW

Clean water...basic to life
Rotary’s working an it

more informationt
Contact Maria Smith
02 9644 8211
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Rotary Club of Loysia Heights
Rotary +jiub of Bagong Silangan
and R & !v. y Club of Avala Heights

Gov: Dulce Coyukiat of Rotary. International District;3780 launched today,Feb 2372010
a localized version of/the END, POLIO, NOW,billboard in'celebration'of. Rotary,Week

'Hosted by,Rotary Clubs!of Loyola‘_l—'l’gights,, Bagg_Qg Silanganiand ﬁy;ale_i Heightsjithe

it e ey o s %
features;a;pre-schoolerfrom Bara_ngay Bagqng Silangan receiving

3 i X

40ft¥x/90ft4billboard;
tﬁ'é’o cine. |




Haiti Chile Samoa Rotary

When natural disasters strike Rotary is one of the first organisations to respond.

ROTARY MAKES A visit www.rotary9940.org.nz
DIFFERENCE | coll 08004 ROTARY




Do things that make]
the general public
sit up and take notic
of Rotary and what

we doé
et
The Rotary message was
peamed on to the Sydney Opera
i House and the British Houses of
i ., Parliament on R
. . —ebruary 23







_“-ﬂ & moving bi

0| mn on buses, taxis are
very cost effective

Rotary Stpporting

. the Commumnity
) “PY
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Work with media at every opportuniy



