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ENHANCING ROTARYôS 

PUBLIC IMAGE

- the Game has changed!
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If we are to grow Rotaryôs 

membership in these modern 

times, weMUST promote, 

market and enhance Rotaryôs 

image at every opportunity!
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Media scrutiny of organisations such 

as Rotary has never been more intense.

Photograph courtesy: Reuters
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What do we have to 

do to help boost

Rotaryôs public relations 

and marketing?
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Rotaryôs Public Relations 

- or Public Image -

is the personal responsibility of

EACH AND EVERYRotarian.
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The future of Rotary International 

depends on membership and 

membership depends on how 

our organisation is viewed

EXTERNALLY

by the general public and

INTERNALLY

by our own members!
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Thus, we have the future of our 

great organisation in our OWN hands, 

and it all starts atGRASS ROOTSlevel é 

Åwhat we all do in our own community

Åthe image of Rotary thatWEproject é 

Åñthink locally, act locallyò
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Talk to people about Rotary. 

Tell your friends, 

neighbours, workmates -

EVERYONE

what Rotary IS and DOESé

Adopt a personal goal of sharing 

information about Rotary 

to at least ONE person every day!
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Donôt underestimate the value of Rotaryôs regional 

magazines as public relations/public image ñtoolsò.

Share magazines with your community. 

They are impressiveIMAGE BUILDERS
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There areTWO

vital ingredients for 

successful public relations 

in Rotary ï
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Appoint the right people to serve 

as PR/public image óchairsô at 

District and club level ï

People who have a way with words. 

People at ease when dealing 

with the media.
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Realistic BUDGETS for effective 

public relations/public image work at 

District and club level 

ie: $5,000 to $10,000 for clubs; 

$10,000 to $20,000 for Districts.
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Rotaryôs leadership has realised 

that successful public relations will 

pave the way to Rotaryôs prosperity 

and success in the future.

Public Relations is a priority in 

the new Club Leadership Plan AND 

Rotaryôs new Strategic Plan!

Itôs all part of successful marketing 

of our organisationé
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Rotary Internationalôs

Public Image Resource Group

has done some excellent 

work in the development of 

Rotaryôs public image/public 

relations in recent years.
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This leadership culminated 

in the 2008/2009 Rotary year 

with the unveiling of a 

Communications/public 

relations ñgame planò 

for Rotary clubs é
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This plan provides clear direction 

for all
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Use outstanding Rotary programs 

to ñbuild Rotaryôs imageò.

The achievements of The Rotary 

Foundation and our Peace Scholars, 

ShelterBox, Australian Rotary Health 

and Rotahomes all have great impact 

when shared with the general public.
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Design special brochures and work together to minimize costs 
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Erect effective club road signs and billboardsé
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Do things that make 

the general public 

sit up and take notice 

of Rotary and what 

we doé

The Rotary message was 

beamed on to the Sydney Opera 

House and the British Houses of 

Parliament on Rotaryôs birthday, 

February 23.
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é major public eventsé
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é moving billboards 

on buses, taxis are 

very cost effective
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Work with media at every opportunity -


