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Where the Rotary brand is 

heading in Australia…

“CONVERSATIONS TO ACTIONS”
ZONE PR CAMPAIGN



Where we are at today...

• Number of clubs 1,136

• Number of members 32,243

• 22 Districts (soon to be 21)



Our vision...
• To be one across Australia

• To be united

• To collaborate

The good news is that all Districts have 

agreed to develop one Membership 

Development Plan and one PR 

Campaign.



How we achieved this - the 

journey so far...

 Game changing PR campaign developed in line 

with the Zone Membership Development Plan

 Contributors to the campaign:

• 8 Advertising Agencies

• 6 Marketing & Business Development 

Executives from major corporations

• Rotarians around Australia



Our objectives...

• Not just to attract new, younger people 

to Rotary, but to attract the right people

• Enhance brand recognition, 

understanding and trust



What was developed...

• “Conversations to Actions”

• Rotary is where conversations turn to 

actions

• Through a new network of friends you 

get things done

• This is truly Humanity in Motion



How we will do it...

• Identify ambassadors to promote 

Rotary, membership and our activities

• Establish and publicise whole-of-club 

projects

• Implement a game-changing external 

integrated PR campaign



The integrated campaign involves...

Creative Development... Disegno
 Development of refreshed campaign creative and the production of required collateral

Media... Mitchell Media
 Placement of paid print, radio and TV advertisements across the 21 Districts 

 Filler advertisements

 Community Service Announcements

Social Media... Encaustic Words
 To attract and grow online communities through social media

1300 4 ROTARY... Welcome Group
 Call centre to take inbound calls and make outbound calls to promote the campaign



Membership Material...Officeworks
 Print a 3-in-1 membership promotional device

Website Development...Snapsite
 The development for event websites

District Promotional Kit... RDU Merchandise
 6 pull-up banners, 6 tear-drop banners for major events for each District

Project Management... Think-HQ
 Project coordination between all agencies and the development of key messages and pitch 

planner timetable.

 Activities to leverage key events, targeting editorial campaigns and ambassador development

The integrated campaign involves...



Sample graphics...



Sample Graphics...



Complementary events to enhance 

public image...

Event 1
Social Inclusion Week 

Nov – Dec 2013

Event 2 Rotary Day - Feb 23 2014

Event 3
International Women’s Day Celebrations – March 

2014

Event 4 Rotarians & Friends @ Work - April 2014

Events designed to bring new friends 

to the conversation.



Getting fit for conversation…

• Embrace the Zone Membership 

Development plan

• Conduct Club health check

• Undertake a Club Visioning exercise

• Get ready to welcome like-minded people.



Let’s work together in 

the coming years 

to engage Rotary 

and 

change lives!






