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Public Image
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Importance of Public Image

Branding matters in the non-profit world, too
▪ It’s more than just a wheel

▪ Brand encompasses identity, vision, values, and our essence

▪ Our brand is how the public perceives Rotary and our clubs 

▪ While each club is unique, we want people to understand who Rotary is 
worldwide
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Public Image and Rotary

Rotary Voice
Ensure communications follow the voice guidelines:
▪ Smart
▪ Compassionate
▪ Persevering
▪ Inspiring
▪ Use active language that balances heart and mind
▪ Make sure your message is clear and has a call to action
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Public Image and Rotary

Rotary Color Palette
▪ Reserve gold for pops of color

▪ Secondary colors are not meant 
to be the predominant colors-
they are accents

▪ Always make sure to balance use 
of white space

▪ The color formulas can be found 
in the Visual Guidelines and the 
Brand Center
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Public Image and Rotary

Rotary Logo
Masterbrand cannot:
▪ Be distorted
▪ Use a different font
▪ Use a color other than 

Black, White, Gold, or Blue
▪ Be cropped
▪ Add images over the logo

▪ Check your club logo! Is it compliant? Check all your online platforms!
▪ Create one in the Brand Center
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Exercise in Brand Awareness
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Whose Logo is this? What is their slogan?
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Whose Logo is this? What is their slogan?
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Whose Logo is this? What is their slogan?
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Whose Logo is this? What is their slogan?
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Whose Logo is this? What is their slogan?
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Whose Logo is this? What is their slogan?
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What makes these globally recognizable?
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Whose Logo is this? What is their slogan?



15

Whose Logo is this? What is their slogan?

Service Above Self
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Public Image and Rotary

People of Action
▪ Highlight the impact we make around the world to help 

communicate Rotary’s story

▪ Tell Rotary’s story in a consistent and compelling way

▪ Allow Rotary clubs to localize ads for relevance
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Public Image and Rotary

People of Action Narrative
▪ Highlight Rotarians as People of Action

▪ Where others see problems, Rotarians see solutions, 
possibilities for their community

▪ Share vision with fellow members and community 
partners/experts to exchange ideas about potential, lasting 
solutions

▪ Mobilize others to take action to bring those ideas to life
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People of Action

▪ Basic, boring image. No ACTION
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People of Action

▪ Applying the template to images with lacking ACTION
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People of Action

▪ Chose an IMPACTFUL image, showing the ACTION of the verb chosen
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People of Action
▪ What do you see?
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People of Action
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People of Action
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People of Action
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People of Action
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Add Events to the District Calendar



27

Public Image and Rotary

Resources
▪ People of Action toolkit 
▪ Brand Center

▪ Voice and Visual Identity Guideline
▪ Logo and People of Action template
▪ Images and videos
▪ Brochure templates
▪ People of Action Campaign Guide
▪ Messaging Guide
▪ Quick Start Guide for Social Media
▪ Quick Start Guide for Websites

▪ Facebook Groups/Pages
▪ CDS – The Americas (RI club and district support)
▪ Rotary Club Members: Public Image, Graphics & Ideas Hub
▪ Rotary District 5950 Club Presidents: Past, Present & Future


