
WELCOME 

• Panelists will be seen / Attendees will not.

• Use the CHAT box to ask questions.  The questions will be 
answered after each section presented.  

• This Webinar is being recorded and will be available on 
the district website. (rotarydistrict7430.org)



Grow Rotary

May 26, 2020

Telling the Rotary Story!!



D7430 Public Image Team Members:
• Dave Akers – FACEBOOK People of Action
• Lou Bottitta – ClubRunner Consultant
• Valerie Deneen – Brand Ambassador
• Amy Sheller – Video Storyteller
• Sharon Rittenhouse – District Adminstrator
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AGENDA

• Be a Brand Champion 

• Social Media / Facebook People of Action 

Campaign

• Video Stories

• ClubRunner: Platform to Connect                 

– (Allentown RC Case Study) 
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AGENDA

https://vimeo.com/145573626

https://vimeo.com/145573626


Be a Brand Champion!

Valerie Deneen, Emmaus RC
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Branding
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Branding
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Voice & Visual Guidelines

Publication:

547A_EN19 2019-20
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At a Glance

Publication:

547B_EN19
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Voice & Visual Guidelines Assistance

If you have questions about the materials or 
content you are creating contact:

District 7430 Brand Ambassador 

Valerie Deneen

valerie@innerchildfun.com



Facebook Branding Campaign

David Akers, Spring-Ford RC
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PROGRAM OVERVIEW

History

Program developed to help improve awareness and public image of Rotary 
in our area with a goal of attracting more club members.

• Facebook selected due to large user 
base, demographics and platform

• Program launched on April 1, 2019

• Sponsored by our District through 
this fiscal year



14

PROGRAM OVERVIEW

History

28 of the clubs in our district participated in the program.

• Professionally developed images / content

• Posted twice per week

• An enhancement of club’s regular postings

• Very positive feedback

• Great stories of new members attracted by the program
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PROGRAM OVERVIEW



16

PROGRAM OVERVIEW
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PROGRAM OVERVIEW
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PROGRAM OVERVIEW
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PROGRAM OVERVIEW
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PROGRAM OVERVIEW
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MAKING THE PROGRAM MORE EFFECTIVE

Club Members Should Like, Comment and Share

• Easy To Do – Takes just a few minutes

• True for both branding and regular club posts

• Allows “friends” of club members to see posts

• Dramatically expands the reach of the FB posts

• This is the “Social” in Social Media
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TAKING THE PROGRAM A STEP FURTHER

Boosting of Branding Posts to Increase Audience 
Reach

• Leveraging Facebook’s targeting platform

• Geographic and Demographic targeting variables

• Gets Rotary in front of much larger audience

• Dramatically expands the reach of the FB posts

• Will help us attract new members
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ROTARY BRANDING – FY2021

We’re looking to continue, improve and expand 
the program into this next year.

• District will no longer cover cost

• Program cost to be shared among participating clubs

• $35/month or $420/year

• Will now include at least one boosted post per month

• Continuing minimum of two branded posts per week

• Information will be sent to incoming Club Presidents
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WE NEED YOUR PHOTOS

Goal is to use as many district club members in 
branding campaign as possible

▪ We need your photos

▪ Setting up easy-to-use portal for uploading photos

▪ Using local club members increases interaction levels of posts



Creating Videos to Tell the Rotary Story

Amy Sheller, Kutztown RC
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Visual Storytelling with Video

• Video = Builds Trust, Connection & Engagement

Why use video?
• Video on Websites significantly raises your Search 

rankings
• Longer engagement converts visitors into ‘customers’ or 

new members, sponsors or community partners
• Second largest search engine is YouTube
• Video is becoming more important on all social media 

platforms
• Video is the content type that tends to spark the most 

engagement on Instagram
• Facebook native videos get further reach than other 

types of content
• According to Facebook, people are gazing 5X longer at 

video content than at static content on Facebook and 
Instagram.
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Visual Storytelling with Video

Ideas & Examples
• Highlight your club’s culture & personality
• Showcase your members
• Answer commonly asked questions or FAQ
• Promote Fundraisers
• Thank sponsors & donors

• https://bit.ly/naturethankyou
• Go live/stream at a meeting or event

• Rotary Club of Dallas Livestreams meetings on Facebook
• Host a live Q&A on Facebook Live
• Share videos in email via MailChimp, Constant Contact or 

Facebook messenger, etc.
• And so many more…



28

Visual Storytelling with Video // Tips & Resources

Stock video & photos:

▪ pixabay.com

▪ istockphoto.com

Music Licensing resources:

▪ youtube.com/audiolibrary

▪ soundstripe.com

▪ Audiojungle.com

Other:

▪ Animoto.com – easy slideshows & marketing 
motion graphic editing video, templates 

▪ Rotary Brand Center – for RI videos

Filming Tips:

▪ Content is King

▪ Audio is incredibly important

▪ Film interviews in quiet location

▪ Look for best lighting 

▪ Horizontal or Vertical???

▪ Be authentic & have fun!

▪ Progress over Perfection



Lou Bottitta, Allentown RC
A Case Study 

Club Runner, Newsletters & Social Media
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Club Runner – “ Do it Yourself ” AND MORE …
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Club Runner Integration
Key 
Communication 
Functions: 

▪ Bulletins

▪ Web Builder

▪ Calendars

▪ E-mail Blasts

▪ Comm Reports

▪ Libraries

▪ Ads
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“The SMILE”

Allentown Rotary 
Newsletter Format

Club Runner Template

▪ Heading/Graphics

▪ Stories

▪ Speakers Calendar & Links

▪ Calendar of Events

▪ Club Officers List

▪ Ads
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“The SMILE” – Interact Story

One Newsletter Post can 
have a “Cascade” Effect 

Allentown’s Links

▪ Newsletters

▪ Facebook

▪ Website

▪ Instagram

https://portal.clubrunner.ca/6551/bulletins
https://www.facebook.com/allentownrotary
http://www.allentownrotary.org/
https://www.instagram.com/rotaryallentown/
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Club Runner & Facebook – Highlighting Interact Club 

Allentown Facebook Page

▪ Linked to Dieruff HS 
Facebook Page to increase 
Reach & Engagements; 
Reach 218

▪ Linked to Allentown 
Rotary web page

▪ Add Hashtags to increase 
reach of the post
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Interact Story on www.AllentownRotary.org
Allentown Web Page

▪ Social Media sharing 
icons at bottom of page

▪ Revenue generating ads 
appear on website and in 
newsletter

▪ Ad Policy approved by 
our Board – willing to 
share – link below AD

▪ Each story has a unique 
page/URL
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Club Runner – Another Facebook Example

Service Project

▪ Linked to Allentown 
Rescue FB Page –
Reach 383

▪ If Rotarians who are 
on Facebook are in 
the photo, link to 
them too

▪ @Kati Labuda
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Service Project:

• Linked to ASD Facebook Page

▪ Carousel of photos (+2) 
encouraging readers to click for 
more photos and thereby  
Increase Engagement

▪ Highest reach post, over 1K

▪ Permission from schools to use 
student photos

Dictionary Day
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Calendar Integration 
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www.AllentownRotary.org - built with ClubRunner Tools
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WEBSITE – 3 Years of Bulletins – Powerful Search
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GRAPHICS
Facebook

Group

▪ Public Image, 
Graphics & 
Ideas Hub
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CR Libraries
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THANK YOU!   QUESTIONS? 

Lou@BottittaTeam.com

PDF of this presentation on 
Google Drive at 

bit.ly/7430ClubRunner

Google Youtube for Club Runner 
Videos on topics like:

• Admin

• Newsletter

• Website, Mobile and MORE!

mailto:Lou@BottittaTeam.com
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June 2, 2020 GROW ROTARY: The Power of The Rotary Foundation

ADDED TOPIC
June 9, 2020 GROW ROTARY: Transforming Fundraising in our Virtual Rotary World



Thank you!!


