PUBLIC IMAGE


Presenter Notes
Presentation Notes
If you were to ask someone in your community a non-rotarian “What is Rotary?” what would they say, What words would they use to describe Rotary
What words do you use to describe your Rotary Club?

Often the answers to those questions don’t align. Our Public Image is not what we think of Rotary but is how Rotary is perceived by the public, our community and the world. 


https://vimeo.com/342831924

AWARENESS OF ROTARY

Have you heard of an organization called Rotary? oo
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Presenter Notes
Presentation Notes
When we ask people if they’ve heard of an organization called Rotary, on average more than half recognize our name. 

But it’s clear that recognition varies greatly around the world, from 91% awareness in Taiwan to 27% in Poland and everything in between.


UNDERSTANDING OF ROTARY
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Presenter Notes
Presentation Notes
When we ask people what they know about Rotary, we find better results in some markets than others. 
We also find that a high level of brand awareness doesn’t always correspond to understanding.

We can shape & strengthen the public’s perception of Rotary. Public Image is all about conveying a unique & identifiable brand.

What is a brand?


JUST WHAT IS A BRAND?

’ Rotary Q


Presenter Notes
Presentation Notes
So what exactly IS a brand?
 
A brand is many things: 
a perception - how others think about a company or organization
an emotional connection that a person has to a company and/or its product(s)/service(s). It’s a sort of psychological contract.
a promise: a commitment to offering a unique value and experience
a distinct concept for how a company or organization differentiates itself from others
AND, a recognizable logo, which when used consistently and repeatedly, provides instant recognition and understanding
 
Customers are drawn to brands that they trust when the brand offers them something unique and distinctive. This affinity for brand is translated into customer loyalty.
 
Can you think of a brand that you are devoted to? For example, maybe you have only a particular pair of jeans that you will buy.  Or maybe there’s only a particular product you are willing to use in your hair.
 
What is it about those brands that draw you in and keep you coming back?



ROTARY’S
BRAND

Rotary brings together
leaders from all
continents, cultures,
and occupations to

exchange ideas and
take action for
communities around
the world.



Presenter Notes
Presentation Notes
We want our brand to represent leaders who come together to solve problems in a sustainable manner. The brand statement builds upon the 3 pillars of Join leaders, Exchange ideas, and Take action, launched in 2012 as part of that overall branding program, and provides the foundation for the People of Action campaign.




Presenter Notes
Presentation Notes
To condense it, we are People of Action. We convey our brand through what we say, how we say it, and what we do… as People of Action.


Objective:

Increase public
awareness of Rotary —
our impact, our benefits,
and our relevance

Enhancing
Rotary’s public
image relies on
our 1.4 million
members

sharing their
stories with
the public.
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Presentation Notes
So, one of our objectives is to increase awareness and understanding of Rotary around the world. 
How do we do that? How do we help people perceive Rotary the way we do?

We can start by highlighting the impact that clubs and members are making in their communities and presenting Rotary in a consistent and compelling way to those who don’t know us.  
No one understands the benefits of Rotary better than our members. That‘s why we rely on our more than 1.4 million members to share their stories with the public.





Presenter Notes
Presentation Notes
People of Action is the messaging we use with external audiences to enhance Rotary’s public image. 
It shows members taking action to make an impact in their communities. 
It also provides a consistent, current way to describe Rotary to those who don’t know us. 
And importantly, it shows people there are others like them making a difference and lets them imagine themselves as part of Rotary.


PUBLIC IMAGE TOOLS
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Presenter Notes
Presentation Notes
We can shape & strengthen the public’s image of Rotary using a whole host of tools

The Brand Center has templates to create logos for Rotary, Rotaract, and Interact clubs, as well as creating “logo lockups” that incorporate a partner organizations or sponsor’s logo. Remember, creating your logo correctly is like wearing the right clothing. Impressions matter.

Lockups are used to show a relationship between your club, district, or zone and partners, sponsors, programs, or events. Only one logo can be featured in a lockup with your club, district, or zone logo. The lockup should not be used as your club, district, or zone logo.

Enhancing our Public Image resource from Rotary International
https://my.rotary.org/en/learning-reference/learn-topic/enhancing-our-public-image
Rotary Learning Center Courses:
https://my.rotary.org/learn?deep-link=https%3A//learn.rotary.org/members/learn/learning_plan/view/5/club-public-image-committee-basics






CREATING A STRATEGIC

PUBLIC IMAGE PLAN

nat is our goal?
« Who is our target audience?
« What so we want our audience to do?

« What platforms & channels will reach
our defined audience?

« What action will we take?



Presenter Notes
Presentation Notes
Small group activity
Creating a strategic public image plan using a People of Action framework we can represent our brand & show the impact we create in our communities & around the world


CASE STUDY
SIGNATURE COMMUNITY SERVICE PROJECT & FUNDRAISER

WEST READING-WYOMISSING ROTARY CLUB FIELD OF HONOR®

Use Public Image Resources:
Berks County, PA
2024 Field of Honor ©  Identify event-campaign focus, audience, goals,
Flag Dedication timeline & major tasks

e Establish committee & determine resources

« Create communication + marketing plan, with
messaging & templates

AWalkin » Outreach & Engage:
thePark : : Rotarians, volunteers, supporters,
e e = collaborators, community, media

2024 Field of Honor *

« Utilize websites, social and printed media

« Tell your Rotary story with impactful photos


Presenter Notes
Presentation Notes
Case Study Service Event


BCTV DOCUMENTARY VIDEO

WEST READING-WYOMISSING ROTARY CLUB
2023 BERKS COUNTY FIELD OF HONOR®

VIDEO CREATED BY INTERN TO:
THANK SPONSORS AND SPECIAL COLLABORATORS
PROMOTE FUTURE EVENT
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SUPPORTS NEW ROTARY ACTION PLAN

WEST READING-WYOMISSING ROTARY CLUB 2024 BERKS COUNTY FIELD O

NS

OR®

A

F HON

Provide funding to increase IMPACT of Service
Projects: Hope Rescue Mission, Matching District
Grants, Environmental and Youth Service ... etc.

Enhance ENGAGEMENT of members, community
and collaborators thru Celebration of Heroes
Ceremony, Parade Appearance, Visiting Display and
a Flag Disposal Box and proper flag retirement
ceremony.

Utilize promotion materials, outreach and
collaborations to EXPAND the reach of our Rotary.

ADAPT what we are doing to meet the needs of our
club fundraising and community assessment/needs.
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M Community Connection: Joining Kutztown Rotary Club means becoming part of a vibrant
network of individuals dedicated to serving our local community. Forge lasting friendships and

partnerships while making a real difference where it matters most.

B Service Opportunities: Get involved in a variety of service projects that address critical needs

in our community, from supporting education and youth development to promeoting health and

wellness initiatives. There's something for everyone to contribute their skills and passions!

B Professional Development: Expand your skill set and grow personally and professionally
through leadership opportunities, networking events, and mentorship programs. Gain valuable

experience that enhances your career while making a positive impact on those around you. + Rotary Club
otary Club.

Atary

M Global Impact: Through Rotary International, our club contributes to global efforts to eradicate Global Impact: @Thr otary In T - " Fun and Fellowship: %2Beyond the meaningful work we do, Kutztown
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Join us in making a difference on both a local and global scale. making a difference on both a local and global scale. your life while supporting important causes.
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having fun and building lifelong friendships. Enjoy social events, fundraisers, and community

outings that enrich your life while supporting important causes.

Ready to join us in making a difference’? Reach out today to learn more about becoming a part of
the Kutztown Rotary family! Together, we can do so much more than we ever could alone. )

#KutztownRotary #ServiceAboveSelf #Cc |, unitylmpact
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Case Study - Create a social media plan to build awareness & highlight the value proposition of Joining Kutztown Rotary.

Using AI (chatgpt) to help generate ideas & content that builds a club public image campaign with the objective of increasing awareness & growing membership.
Left image – Prompt to ask chatgpt to ‘write a social media post that highlights the top 5 reasons to join Kutztown Rotary’
Results provided the inspiration for 5 separate social media posts that highlight each of the benefits to membership

Results – These posts outperformed previous endeavors, increased reach & engagement across all platforms. On Facebook: Resulted in 15FB & 16Insta new followers in 6 weeks days, 147 reactions, 15 comments, 8 shares. 1 message with interest in how to join.


WHAT YOU CAN DO
TODAY

HOME OUR BRAND DOWNLOADS TEMPLATES

v' Use the Brand Center resources
v Always use the correct branding

v'Showcase your club as vibrant &
your members as People of Action

v Invite public engagement s 0 7)),
v'Use content from Rotary _ Welcome to the Rotary Brand Center
International ‘ '

v Appoint a public image chair

',-.__.ﬁ:_
%

Show people outside Rotary that
we are people of action.
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You can be an ambassador who shows the world that Rotary members are people of action! 


SHARE YOUR STORY!
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PUBLIC IMAGE RESOURCES & TOOLS

e The Learning Center

D7430 Public Image

Quick links to our District’s

L Rota ry Bra nd ce nter Public Image resources

e Clublogos, People of Action photos, video, templates Rotary 7430 Public

Image Workgroup |

e Rotary 7430 Public Image Workgroup

Rotary District 7430

e Share publicimage ideas & ask questions F " Vibrant cuos
e  Your District Public Image Team

e Reachout for questions, presentationsor planninghelp

My.Rotary Learning
Center Public Image

Eﬂ Vibrant Clubs
Newsletter (3/28/23)

Public Image
Er Presentaion District
Confarence 2022

District 7430
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Presentation Notes
LinkTree to all links - https://linktr.ee/rotarydistrict7430publicimage

Rotary Learning Center: www.rotary.org/learn (Also available from My Rotary. In  either case, you must login with your rotary.org credentials.)
Building Rotary’s Public Image (15 minutes) 
• Club Public Image Committee Basics (2 hours 30 minutes, 8  courses) 
• District Public Image Committee Intermediate (1 hour 15  minutes, 4 courses) 
• Our Logo: Representing Rotary (30 minutes) 
• Promoting Rotary on Social Media (15 minutes) 
• Promoting Your Club as People of Action (15 minutes) 
• Public Image (1 hour 30 minutes, 5 courses) 
• Public Relations and Your Club (15 minutes) 
• The Rotary Brand (15 minutes) 

Rotary Brand Center – Find resources, tools and templates to help you promote Rotary members as people of action in your community. https://brandcenter.rotary.org/

Rotary 7430 Public Image Workgroup https://www.facebook.com/groups/2369580523339079/
Share public image ideas & ask questions




amycsheller@gmail.com
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