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Public Image

Presenter Notes
Presentation Notes
If you were to ask someone in your community a non-rotarian “What is Rotary?” what would they say, What words would they use to describe RotaryIf you were to ask that same question to a young professional, under 30 non-rotary member…What would they say?What words do you use to describe your Rotary Club?Often the answers to those questions don’t align. Public Image is not what we think of Rotary but is how Rotary is perceived by the public, our community and the world. 

https://vimeo.com/342831924


AWARENESS OF ROTARY

Source: 15 Country Omnibus Research, Leger (Dec 2022)

Have you heard of an organization called Rotary?
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Presenter Notes
Presentation Notes
When we ask people if they’ve heard of an organization called Rotary, on average more than half recognize our name. But it’s clear that recognition varies greatly around the world, from 91% awareness in Taiwan to 27% in Poland and everything in between.



UNDERSTANDING OF ROTARY

Source: 15 Country Omnibus Research, Leger (Dec 2022)

How familiar are you with the work that Rotary does?

52% 52%

73% 73%

83%
80%

53%

39%

60%

42%

33%
27%

65%

45%

91%

US UK AUSTRALIA PHILIPPINES INDIA NIGERIA FRANCE GERMANY ITALY JAPAN KOREA POLAND BRAZIL MEXICO TAIWAN

33%

18%
29%

18%
26%

52%

73%
57%

18% 20% 18% 24%
13%

41%
54%

Presenter Notes
Presentation Notes
When we ask people what they know about Rotary, we find better results in some markets than others. We also find that a high level of brand awareness doesn’t always correspond to understanding.We can shape & strengthen the public’s perception of Rotary



BENEFITS OF A 
STRONG PUBLIC 
IMAGE
 Engagement
 Members and participants
 Partners and donors
 Relevance
 Advocacy and impact
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Presenter Notes
Presentation Notes
Why do we care about having a strong public image? A strong public image helps us engage and attract more members, participants, donors, and partners. It helps us stay relevant in a changing world and allows us to be effective advocates for change who make an impact. 



PUBLIC IMAGE TOOLS

• Branding
• Social Media
• Website
• Print Media
• News Organizations
• Newsletters
• Storytelling
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Presenter Notes
Presentation Notes
We can shape & strengthen the public’s image of Rotary using a whole host of tools. The Brand Center has templates to create logos for Rotary, Rotaract, and Interact clubs, as well as creating “logo lockups” that incorporate a partner organizations or sponsor’s logo. Remember, creating your logo correctly is like wearing the right clothing. Impressions matter.Lockups are used to show a relationshipbetween your club, district, or zone andpartners, sponsors, programs, or events.Only one logo can be featured in a lockupwith your club, district, or zone logo.The lockup should not be used as your club,district, or zone logo.



6

Enhancing 
Rotary’s public 
image relies on 
our 1.4 million 
members
sharing their 
stories with 
the public.

Increase public 
awareness of Rotary – 
our impact, our benefits, 
and our relevance

Objective:

Presenter Notes
Presentation Notes
So, one of our objectives is to increase awareness and understanding of Rotary around the world. How do we do that? How do we help people perceive Rotary the way we do?We can start by highlighting the impact that clubs and members are making in their communities and presenting Rotary in a consistent and compelling way to those who don’t know us.  No one understands the benefits of Rotary better than our members. That‘s why we rely on our more than 1.4 million members to share their stories with the public.



PEOPLE OF ACTION

More than 
just messaging

• Portrays Rotary members 
as people who address community 
needs

• Narrows the gap between 
awareness and understanding

• Allows others to imagine 
themselves as part of Rotary
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Presenter Notes
Presentation Notes
People of Action is the messaging we use with external audiences to enhance Rotary’s public image. It shows members taking action to make an impact in their communities. It also provides a consistent, current way to describe Rotary to those who don’t know us. And importantly, it shows people there are others like them making a difference and lets them imagine themselves as part of Rotary.



TELLING YOUR CLUB’S STORY

• What were we trying to accomplish?
• Who is our audience?
• How we took action?
• Impact/Support to the claim?
• What so we want our audience to do?
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WHAT YOU CAN DO TODAY

 Use the Brand Center resources
 Always use the correct branding
 Show your club in action
 Invite public participation
Use content from Rotary 

International
Appoint a public image chair

Show people outside Rotary that we 
are people of action.

Presenter Notes
Presentation Notes
You can be an ambassador who shows the world that Rotary members are people of action! 



PUBLIC IMAGE RESOURCES & TOOLS
• The Learning Center

• Rotary Brand Center

• Club logos, People of Action photos, video, templates

• Rotary 7430 Public Image Workgroup

• Share public image ideas & ask questions

• Rotary District 7430 Vibrant Clubs Facebook Group

• Discussion group for all things D7430 related, promote 
upcoming club events

• Your District Public Image Team

• Reach out for questions, presentations or planning help

Presenter Notes
Presentation Notes
LinkTree to all links - https://linktr.ee/rotarydistrict7430publicimageRotary Learning Center: www.rotary.org/learn (Also available from My Rotary. In  either case, you must login with your rotary.org credentials.)Building Rotary’s Public Image (15 minutes) • Club Public Image Committee Basics (2 hours 30 minutes, 8  courses) • District Public Image Committee Intermediate (1 hour 15  minutes, 4 courses) • Our Logo: Representing Rotary (30 minutes) • Promoting Rotary on Social Media (15 minutes) • Promoting Your Club as People of Action (15 minutes) • Public Image (1 hour 30 minutes, 5 courses) • Public Relations and Your Club (15 minutes) • The Rotary Brand (15 minutes) Rotary Brand Center – Find resources, tools and templates to help you promote Rotary members as people of action in your community. https://brandcenter.rotary.org/Rotary 7430 Public Image Workgroup https://www.facebook.com/groups/2369580523339079/Share public image ideas & ask questionsRotary District 7430 Vibrant Clubs Facebook Group https://www.facebook.com/groups/645429832900910/Discussion group for all things D7430 related, promote upcoming club events



SHARE YOUR STORY!

• Share your Rotary Story



Questions

amycsheller@gmail.com
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