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Public Image

https://vimeo.com/342831924


PUBLIC IMAGE NEWS

SAVE THE DATE: District Conference – Public 
Image Breakout Sessions

Presenter Notes
Presentation Notes
News & Updates
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Great People of Action photo from Springfield Township Rotary Club



5

Social Media Secrets

https://vimeo.com/342831924


PLANNING CONTENT
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Shooting Script

A showing script helps you plan what 
images you will need to take at an event.

What is the main reason for the event? 

Do you have photo releases?
 (Especially important for minors.)

Are there any VIPs at the event?

Will there be presentations you need 
photos of for posterity?

Now, start listing the photos you want to 
get, and where you will take them.

Presenter Notes
Presentation Notes
Pre-planning photos that tell the story



EFFECTIVELY ENGAGE YOUR AUDIENCE
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Types of Content

Educational – Inspirational – Interactive – Connecting – Promotional – Newsworthy - Entertaining

• Conduct your research . . . . consider diversity of audience 

• Determine content type  . . . . have a clear purpose 

• Be descriptive with your text . . . . avoid repetition of content

• Use plain language . . . . adjust tone . . . emphasis ideas with italic

• Pictures will enhance your words . . . consider meta description 

• Create your Club’s distinct image . . . . apply Rotary Brand standards

• Make your posts shareable . . . consistent on all platforms



WRITING FOR YOUR AUDIENCE
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Know Your Audience: 

Understand the demographics, interests, and preferences 

of your club members and potential followers. Tailor your 

content to resonate with them.

Speak Their Language: 

Use a friendly and relatable tone. Avoid jargon or complex 

language. Remember, you’re communicating with people, 

not robots.



WRITING FOR YOUR AUDIENCE
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Highlight Club Activities: 

Showcase your club’s events, initiatives, and 

achievements. Share photos, videos, and stories that 

capture the essence of your service work.

Tell Personal Stories: 

Share personal experiences related to your club’s mission. 

People connect with authentic stories, so let your members 

share their journeys.



WRITING FOR YOUR AUDIENCE
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Use Visuals: 

Visual content grabs attention. Post images, infographics, and videos. 

Show the impact your club is making in the community.

Engage with Followers: 

Respond to comments, messages, and mentions promptly. Encourage 

discussions, ask questions, and create polls to involve your audience.

Promote Collaborations: 

Highlight partnerships with other organizations, businesses, or individuals. 

Collaborations amplify your reach and strengthen community ties.



PROJECT SOCIAL MEDIA EXAMPLE
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Caption: "We did it! Our dedicated team of volunteers rolled up their sleeves, got their hands dirty, and 
transformed this neglected patch of land into a thriving community garden. 

Highlights:
  Planting Day: Over 100 native plants and flowers found their new home. 
  Bee-Friendly Zone: We set up bee-friendly habitats to support local pollinators. 
  Harvest Fest: Our first harvest yielded fresh veggies for families in need. 
  Youth Workshops: Kids learned about sustainability and gardening. 
  Outdoor Yoga: The garden now hosts weekly yoga sessions. Namaste! 

        Impact on the Community:
• Families have access to fresh produce.
• Seniors enjoy a peaceful green space.
• Kids connect with nature and learn valuable skills.
• Our community bonds over shared gardening experiences.

 Remember, sharing the journey and impact of your service project
        inspires others to get involved and make a difference! 



On the next slide, my description was:
Create a presentation on how to use 
Canva’s Magic Design features.
Added Brand Kit (colors)
Logo 
Business (Presentation)
Voila!

USING AI
Canva asks: Use 5+ words to 
describe…

Once you know what you’re designing, 
you can narrow it down with filters.
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CANVA
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Presenter Notes
Presentation Notes
Marlene�Join nonprofit FB Canva group. If you can’t find it, email me for an invite at marleneheller@mac.com�Take tutorials on FB group. 



CHATGPT
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● Conversation like
● Saves your chats
● Prompts are key

o Tone of voice
o Length
o Type of content

Presenter Notes
Presentation Notes
Amy - screenshare

ChatGPT is an AI-powered language model developed by OpenAI.
It's designed to understand and generate human-like text based on the input it receives.
ChatGPT can be used for various tasks, including generating creative content, answering questions, providing recommendations, social media captions, content ideas, email responses, email headlines, blog posts, articles, summarize text, brainstorming ideas and so much more
Generating Text
Type your prompt or question in the input box.
ChatGPT will generate a response based on the input it receives.
Experiment with different prompts to see how ChatGPT responds and adapts to your input.
Creativity and Writing Assistance
Use ChatGPT to brainstorm ideas for writing projects, such as essays, articles, or stories.
Get suggestions for plot twists, character development, or dialogue.
Overcome writer's block by engaging in a conversation with ChatGPT to generate new ideas.



Prompts are key
-number of words
-type of content
-tone or vibe of voice (more casual, professional, fun etc..)



HEADLINES
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● They are hard...seriously
● Use AI to get through writer’s block
● Generate Ideas
● Prompts are everything; 

you may need to throw in a few specifics 
● You’ll still need to edit

Presenter Notes
Presentation Notes
Lynn



WORKFLOWS
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CONTENT CALENDAR
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BATCHING CONTENT WITH SCHEDULERS

18

● MetaBuisness Suite
○ Schedule Facebook & Instagram at 

the same time
● Batch scheduling

○ Plan your week
● Explore your options

○ Other schedulers out there (Hootsuite, 
Monday.com, Tweetdeck, etc.)



Questions
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