
Using Video to Tell the Rotary Story
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People of Action – Our Stories

Presenter
Presentation Notes
Storytelling is powerful. Everyone has a story. When we tell our Rotary story, it gives us an opportunity to connect with an individual, community, or organization. Stories are engaging & memorable. Through stories we learn, share experiences, challenges, joy & we find common ground. And there is no better platform for storytelling then video!
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People of Action – Our Stories

Why use video?

• Builds Trust
• Connection
• Engagement
• Versatile
• Relatable
• Memorable

Presenter
Presentation Notes
Video can be a great way to showcase your club’s passion, mission & personality to potential members, community partners or sponsor. You can build a fan base of potential members or partners before anyone even walks into a club meeting.
Adding video to your website
	-Can increase your search rankings significantly. Google loves video & is placing more importance on video in SEO
	-It can increase your chance of ranking on the 1st page by 50times
The second largest search engine is youtube
	-Which is owned by the 1st largest search engine google
	-YouTube has over 1 billion users who watch 250 million hours of video each day
	-Videos are increasingly becoming an important tool for consumers (new members, sponsors & partners) when making decisions
Social media platforms like Facebook & Instagram are increasingly putting more & more emphasis on video when refining their algorithms. 
	-The number of videos posted on Instagram has quadrupled since 2017
	-Video is the content type that tends to spark the most engagement on Instagram.”

Facebook native videos get further reach than other types of content, and that’s not all. Over 100 million hours of video are watched every day on the social network. 
·  According to Facebook people are gazing 5X longer at video content than at static content on Facebook and Instagram.






4

People of Action – Our Stories
District 7430 People of Action OUR STORIES

Presenter
Presentation Notes

Our district started using video last year with the monthly DG message. Instead of writing a monthly message in the newsletter PDG Herb embraced video. We saw engagement rise, people were watching & talking about the video


This year our DG Janet really expanded the use of video to enhance our public image using the power of story. She had the vision to create a monthly video series showcasing District Rotarians & their inspiring People of Action Rotary Stories. We featured about 3 Rotarians each month & worked Janet, the AGs & club presidents to nominate Rotarians to participate each month. 

The image on the right is our action sheet, describing the project. We asked the Rotarians to answer 1 of the 3 questions
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People of Action – Our Stories

Content Audio Lighting

• Horizontal or Vertical
• Turn phone on airplane mode
• Location
• Make sure fans, AC, fountains & music is OFF
• Be Authentic & Have Fun!
• Progress over Perfection!
• Be concise, edit, edit, edit!

Presenter
Presentation Notes


You don’t need a fancy camera! It easier then ever to get started. 
It’s all about the content
-Clean Audio
-Good Lighting
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People of Action – Our Stories
District 7430 People of Action OUR STORIES

Presenter
Presentation Notes


https://www.youtube.com/watch?v=AZXLq4XJGx4
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People of Action – Our Stories

Presenter
Presentation Notes

We really get maximum use out of these videos.
-District Newsletter
-District Website
-Upload to youtube channel
-Published on linkedin it
-Clubs reshare, post & view at meetings
-Uploaded directly to facebook

And here are the amazing results that will convince you to start using video in your club’s public image plan…Check out that reach!
-over 4,000 organic reach, 649 engagements, 24 Shares!!
Our typical photo based facebook post will only reach 150-450

If you want to expand your reach & grow your club’s public image…start using video!
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Visual Storytelling with Video // Tips & Resources

Stock video & photos:
 pixabay.com
 istockphoto.com

Music Licensing resources:
 youtube.com/audiolibrary
 soundstripe.com
 Audiojungle.com

Other:
 Animoto.com – easy slideshows & marketing 

motion graphic editing video, templates 
 Canva
 Davinci Resolve
 Rotary Brand Center – for RI videos

Subscribe District 7430 YouTube channel
http://bit.ly/D7430youtube

Watch all the People of Action Stories:
http://bit.ly/PeopleofActionStories

Presenter
Presentation Notes
Music Licensing resources:
youtube.com/audiolibrary
soundstripe.com
Audiojungle.com
Stock video & photos:
pixabay.com
istockphoto.com
Other:
Animoto.com – easy slideshows & marketing motion graphic editing video, templates 
Canva
Davinci Resolve
Rotary Brand Center – for RI videos
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Storytelling with Video - Ideas
Ideas & Examples
• Highlight your club’s culture & personality
• Showcase your members
• Answer commonly asked questions or FAQ
• Promote Fundraisers
• Thank sponsors & donors

• https://bit.ly/naturethankyou
• Go live/stream at a meeting or event

• Rotary Club of Dallas Livestreams meetings on Facebook
• Host a live Q&A on Facebook Live
• Share videos in email via MailChimp, Constant Contact or 

Facebook messenger, etc.
• And so many more…

Presenter
Presentation Notes
Ideas & Examples
Highlight your club’s culture & personality
Showcase your members
Answer commonly asked questions or FAQ
Promote Fundraisers
Thank sponsors & donors
https://bit.ly/naturethankyou
Go live/stream at a meeting or event
Rotary Club of Dallas Livestreams their meeting on Facebook
Host a live Q&A on Facebook Live
Share videos in email via MailChimp, Constant Contact or Facebook messenger, etc.
And so many more…
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