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John McLaughlin

Public Image Chair - Maine

Email: rotarianjohnmcl@gmail.com

Public Image Training



• Refers to people’s 
impressions of your club

• Defined as people’s 
knowledge and beliefs of 
your club

• Represents people’s 
cognitive reactions and 
associations to your club’s 
name

What is it?
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Why is it 
important?
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• Small but mighty?

• Large club known for doing 
good in the community?

• Fun?

• Known for a specific 
fundraiser, or community 
effort?

• People of Action?

What is
your club’s
irresistable
Rotary 
story?
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Does my club really need to 

do more when it comes to 

public image?



Percentage 
of people 
who have 
never 
heard of 
Rotary
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40%



Percentage 
who recognize 
the name 
Rotary, but do 
not know what 
it is.
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40%



Current 
tools to 
help your 
club tell its 
story.

• Rotary Learning 

Center

• District site

• Rotary Brand 

Center

• Zone 33/34 PI 

Resources
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elevaterotary.orgelevaterotary.org



A handful 
of best 
practices

• Public image audit

• Site and socials

• Content calendar

• Public image plan

• Branding
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Title Page Option



Title Page Option
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Let’s get real.

When it 
comes to club 
public image 
efforts…

• Ideally, it’s not a solo 

endeavor

• Leverage the talents 

of your club members

• Doing some things 

beats doing nothing

• Have fun!
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Coming 
soon…

First ever district-

wide club public 

image 

assessment!
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Coming 
soon…

District 7790 

Public Image 

Facebook Group!
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District Public Image Co-Chair John McLaughlin

Email: rotarianjohnmcl@gmail.com

Questions?
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