
ROTARY’S BRAND
Making It Easy To Look Good



TODAY’S AGENDA
• What’s in a brand?

• The History of Rotary’s Brand

• Current Branding

• Resources for Clubs

• Use of Theme Logos 

• 2019/2020 Public Image Goals



WHAT’S IN A BRAND?

• Influencing Perception

• Rotary International’s Work

• Our Job is Consistency

59% of people prefer to do business 
with brands familiar with them

Neilsen



OUR HISTORY



OUR HISTORY







OUR HISTORY



CURRENT BRANDING

• Logo Types

• Custom Logos

• Color Schemes

• Brand Center



OUR LOGOS

Mark of Excellence Masterbrand



OUR LOGOS

Simplified



CUSTOM LOGOS



OUR COLORS



OUR COLORSNOT



ALSO THIS…

…IS NOT OK!



OUR ANNUAL THEMES



USE OF THEMES
• Use Internally

• Club Newsletters

• Charter Night

• District Functions

• Unofficial Rule

• Be sure to always be current with themes!



BRAND CENTER brandcenter.rotary.org



BRAND CENTER



CLUB RESOURCES

• Brand Center

• District Web Site



District Web Site rotary7150.org



CLUB RESOURCES

•Brand Center

•District Web Site

•Your District’s Public Image Chair



PUBLIC IMAGE 2019/2020

• Use proper branding



WHAT’S YOUR SIGN?



WHAT’S YOUR SIGN?



PUBLIC IMAGE 2019/2020

• Use proper branding

• Use the Brand Center

• Take Action Photos



Connect

Inspire

Transform

End Polio

Learn

Mentor

Save Lives

Fight Hunger

Promote Peace



ASK ME FOR HELP!
One-on-One Assistance

A Club Program

Help with Resources



PUBLIC IMAGE 2019/2020

• Use proper branding

• Use the Brand Center

• Take Action Photos

• Ask Lizzy for Help
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