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Why do I talk about
Rotary's brand every year?



Consistency in our logo, colors & fonts
Instant visual message
Create awareness & connect our clubs
Consistency in the language we use

The Rotary Brand



Our Logos
Comes in four colors:

yellow, blue, black and white
Should be used in large format
Must have lettering inside the wheel

MARK OF EXCELLENCE



Comes in several colors & combinations
Can be used in any size
Can have traditional or simplified wheel
Can be customized for your club,
district, etc.

Our Logos
MASTERBRAND



Our Logos
EXAMPLES Use in larger formats so we can read

the lettering inside the wheel

The masterbrand should be
your go-to logo whenever

possible, but especially if the
logo has to be small!



Our Logos
EXAMPLES



Our Logos
EXAMPLES



Our Logos
EXAMPLES



Only use the current theme logo
Consider only using on internal materials
designed for Rotarians

Our Logos
Theme Logos



Our Logos
2022/23 Theme

RI President Jennifer Jones



Our Colors



How we talk about Rotary matters
We are not "the Rotary"
From the branding guide: Embracing “Rotary” as our communicative
name is a simple, yet critical, step to unify our organization and
strengthen our message.

The Rotary Brand
Our Voice



Our Voice



Branding Guide
Voice & Visual Identity Guidelines

Available for download on the district web site,
www.rotary7150.org!



What's New
New Branding for Areas of Focus

No more number of areas mentioned
New icons that you can download in many different
formats in the Brand Center (or on district web site!)
New color coding for each area that incorporates two
new colors - a red and a green
Guidelines available online



New Branding for Areas of Focus



New Branding for Areas of Focus



What's New
New System for Custom Images

The Brand Center has been updated with a new, more
user-friendly system for creating custom logo,
brochures, etc.
Can customize a logo for your club or committee
Can customize a brochure or People of Action image
Still options to download different file types

brandcenter.rotary.org



More Resources



More Resources
Public Image Tools Page

Download logos
Latest news
Lizzy's advice
Access Rotary resources



More Resources
Canva.com

Can do a lot with their free program
Can preset branded colors
Upload fonts or use Open Sans Condensed
Upload logos & images
Use stock images, videos & graphics



BrandCenter.Rotary.org
Customize Logos
Customize People of Action Images
Customize Pamphlet
Download stock images & logos

More Resources
YOU MUST LOG INTO YOUR MY ROTARY
ACCOUNT

NEW, BETTERUSER INTERFACE
 

TRY IT OUT!



What should every club
be doing for their public

image in 2022?



Public Image Checklist
Goals for 2022

Update logos everywhere
Invest in modern signage or take down old stuff
Refresh web site monthly
Post to social media 2-3 times/week



Public Image Checklist
Update Logos



Public Image Checklist
Modern Signage



Public Image Checklist
Your Web Site

Make sure your web site speaks to non-Rotarians
Limit parts of web site that will expire often
Be sure people know how to contact you if they are
interested in joining
Check monthly at a minimum



Public Image Checklist
Your Social Media

At least be on Facebook, consider Instagram too
Cross-posting makes it easy!

Post regularly (2-3 times per week)
Follow social media rule of thirds
Get members to like AND SHARE
Tag your partners
Remember branding



The Rule of Thirds
Fun

Cartoons, fun photos, recaps of club events with photos
Consider playing on existing social themes like #tbt or #fbf

Informative
Information about Rotary, our mission, our values, etc.
Community news

Promotional
Invitations to join or visit a meeting
Promoting fundraisers and events



The Rule of Thirds: Fun



The Rule of Thirds: Informative



The Rule of Thirds: Promotional



Liking, Sharing & Tagging
Encourage your members to engage with your social media
content so it will reach more people

Respond "going" to events (even if they aren't!)
Like, share and comment
Share into Facebook groups

Tag the pages of other organizations, businesses or partners
whenever it makes sense so you can reach their followers too

First like their pages as your page



Like A Page, As A Page To be done by an admin or editor
of your club's page
Go to the page of the organization
or partner you want to connect
with
Click the button with the three
little dots to open the drop down
menu shown here
Choose "Like as your Page" and a
menu will appear to select which
page you want to like this page
This will make it easier to tag this
page in your posts 



Tagging Others in Your Post
Use the @ symbol to prompt
Facebook to pull up pages and
people to tag
Start typing the name (no
spaces) and it should come up
in the menu that appears
Be sure to select the right one
You will then see the page
name appear in your post in
blue because it is tagged



Show that you are a community partner
REACH MORE PEOPLE
This post would have normally reached about
200 people organically when posted to
Baldwinsville Rotary's page
Because we tagged the volunteer center, we
grew our reach to over 800 people for FREE!

The Benefits of Tagging



Keep your posts on brand - both visual and voice
Take and share photos of Rotarians having fun and wearing Rotary
hats, shirts, jackets, etc.
Design anything you will be posting in Rotary colors and fonts

Easy to do in Canva!
Use Rotary's language

We are not "the Rotary"
They are now "Areas of Focus" without a number

Branding Social Media



Branding Social Media



Personal Assistance
Public Image Chair, Lizzy Martin

Club program
1-on-1 Assistance

Technical Training
Strategy & Planning

Free Business Card Design



QUESTIONS?



PUBLIC IMAGE
in District 7150


