
PUBLIC IMAGE



Social Media Basics for Rotary

Four Steps for Promoting Your Events

Public Image Tools & Resources

TODAY'S AGENDA





LET'S GET SOCIAL
Which platforms should you use?



Facebook and Instagram
Meta Tools
LinkedIn

LET'S GET SOCIAL



The Rule of Thirds
Fun/Community
Cartoons, fun photos,
recaps of club events 

with photos
 

Patricipate in trends
#TBT and #FBF

Informative
Information about 

Rotary, our mission, our
values, etc.

 
Community News

Promotional
Invitations to join 
or visit a meeting

 
Promoting fundraisers 

and events



The Rule of Thirds: Fun



The Rule of Thirds: Informative



The Rule of Thirds: Promotional



Liking, Sharing & Tagging
Encourage your members to engage with your social media
content so it will reach more people

Respond "going" to events (even if they aren't!)
Like, share and comment
Share into Facebook groups

Tag the pages of other organizations, businesses or partners
whenever it makes sense so you can reach their followers too

First like their pages as your page



Like A Page, As A Page To be done by an admin or editor
of your club's page
Go to the page of the organization
or partner you want to connect
with
Click the button with the three
little dots to open the drop down
menu shown here
Choose "Like as your Page" and a
menu will appear to select which
page you want to like this page
This will make it easier to tag this
page in your posts 



Tagging Others in Your Post
Use the @ symbol to prompt
Facebook to pull up pages and
people to tag
Start typing the name (no
spaces) and it should come up
in the menu that appears
Be sure to select the right one
You will then see the page
name appear in your post in
blue because it is tagged



Show that you are a community partner
REACH MORE PEOPLE
This post would have normally reached about
200 people organically when posted to
Baldwinsville Rotary's page
Because we tagged the volunteer center, we
grew our reach to over 800 people for FREE!

The Benefits of Tagging



Keep your posts on brand - both visual and voice
Take and share photos of Rotarians having fun and wearing Rotary
hats, shirts, jackets, etc.
Design anything you will be posting in Rotary colors and fonts

Easy to do in Canva!
Use Rotary's language

We are not "the Rotary"
They are now "Areas of Focus" without a number

Branding Social Media



Branding Social Media





Write Your Story
Connect with Local Media
Share with the District
Share on Your Channels

1.
2.
3.
4.

Four Steps to Promote Your Event



Explain the "why"
Make it a human interest piece
Give people a good reason to support your event
Also include the who/what/where/when
Use compelling photos

Write Your Story



Find contacts for digital, print and broadcast media
Even general press release inboxes will do
Share your story with them
Put story in body of the email (not attached)
Write a catchy subject line to get noticed
Provide photos and captions

Connect with Local Media



Get support from fellow Rotarians
Share to get into newsletter and on Facebook
Make connections in other clubs and reciprocate

Share with the District

7150 NEWS submissions go to rotary7150@gmail.com by the 25th of each month



Put your story on your social, web site, newsletter, club
communications and share in meetings
You control the message and the frequency
Push out in Facebook groups
Use all tools at your disposal

Share on Your Channels

Consider using a free app like WhatsApp
for communicating with club members



Write Your Story
Connect with Local Media
Share with the District
Share on Your Channels

1.
2.
3.
4.

Four Steps to Promote Your Event









Custom logos and all the regular logos too
Stock images and videos
Guidance and support - new how-to videos

Use the Brand Center

brandcenter.rotary.org



Public Image Tools for D7150
www.rotary7150.org



Social inspiration
Latest brand news
Quick downloads for logos & links for resources
Past training slides
General advice and instruction

Public Image Tools



Quick visual of logos
List of places to check for updated
logos
Current theme logos

Public Image Tools: Brand Checklist



Learning Center
Use your My Rotary log-in credentials
Topics for everything you want to learn!
Enroll in courses and complete at your own pace
Your courses are logged once complete
Follow Rotary Learning Center on Facebook

www.rotary.org/learn



Learning Center

www.rotary.org/learn

Building Rotary's Public Image
Our Logo: Representing Rotary
Promoting Rotary on Social Media
The Rotary Brand
Club Public Image Basics
Promoting Your Club as People of Action



Public Image Chair, Lizzy Martin
Club program
1-on-1 Assistance

Technical Training
Strategy & Planning

Free Business Card Design

@rotarylizzy
rotarylizzy@gmail.com



QUESTIONS?



PUBLIC IMAGE


