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Building Your Online Presence



OUR AGENDA
The Importance of Being Found Online
Where to be Online
What to Post Online
How to Reach More People on Facebook
Random Tips & Resources
Questions



WHY BE ONLINE?
Over 1 BILLION people use Google
Facebook has 2.8 BILLION active account
It is the first place people will go to find information on Rotary
It is especially important during the pandemic



WHERE TO BE ONLINE?
Your Web Site
District Web Site
Facebook Page & Finding Followers
Facebook Groups
LinkedIn, Twitter, Instagram
Meet Up, Community Calendars and more



YOUR WEB SITE
Consider this your club's "storefront"
Should be well-branded, well-edited
Provide all the basic info and then-some
You get what you put into it!

Starting from scratch or doing a complete overhaul? Try the Quick
Start Guide for Rotary Clubs to help you map out your new site!

https://clubrunner.blob.core.windows.net/00000050029/en-ca/files/sitepage/public-image/quick-start-guide-for-club-websites/547F_EN715.pdf


THE DISTRICT WEB SITE
The goal of this site is to provide resources to clubs and
members, not for the public
One exception - the club directory
Be sure your club's data in ClubRunner is up to date so what is
reflected here is accurate and people can find you!

www.rotary7150.org



THE DISTRICT WEB SITE
You can also share your club's events on our calendar to help promote
your fundraisers and special meetings
Submit to me an Event Submission Form (available on the district
homepage at the bottom under Helpful Downloads) to get your club
event added to the calendar
Include a flyer and links for sign up/additional information
If your club uses ClubRunner for your web site, you can automatically
share your events to the district calendar

www.rotary7150.org

https://clubrunner.blob.core.windows.net/00000050143/en-ca/files/homepage/events-submission-form/Event-Submission-Form-July-2020.pdf


YOUR FACEBOOK PAGE MUST HAVE:
Cover image that is well-branded
Profile picture that is well-branded
All of your club's contact and "about" information
Multiple admins/editors who can pitch in as a team
Regular posts with fresh content that follows the rules of thirds



THE SOCIAL RULE OF THIRDS

SERVICE FUN MEETINGS



THE SOCIAL RULE OF THIRDS

SERVICE FUN MEETINGS



RESOURCES FOR FACEBOOK POSTS
Follow other Rotary pages, like Rotary International and
End Polio Now
The district's Facebook page
Rotary e-newsletters
Other organizations and institutions in your community
Your club's newsletter



WEB SITE VS. FACEBOOK
WEB SITE PROS:

Hosts a lot of content
Lends credibility

WEB SITE CONS:
Can require updates
Financial Cost

FACEBOOK PROS:
Free to use
Features basic info

FACEBOOK CONS:
Requires regular posts
Doesn't always feel legit



GROWING YOUR FACEBOOK FOLLOWING
Consider paid ads with a goal of page likes/follows

Only invest money in this if you are doing social media well
Free approaches include:

Get members to invite their friends and neighbors to like the page
Do a contest to encourage others to share the page
Anytime you partner with another group, ensure they tag you in their posts
Share from your page to those community groups 
Always suggest people follow you on Facebook for the latest news and
information



USING FACEBOOK GROUPS
Connect with community groups

Alumni groups, positivity groups, parent groups that are geared around your
community are great places to share about Rotary activities and get support
for your events/programs

Consider a private group as a means of club communication
Great place for people to share about their lives (just like they do on their
pages that you might miss)
Way to communicate about club business



OTHER SOCIAL SITES
LinkedIn - great place to connect with professionals
Instagram - showcase your club in images and
reach a younger audience
Twitter - meh
Do what your club has the bandwidth to do well



MORE WAYS TO BE ONLINE
MeetUp
Community Calendars
Facebook Live
Directories (chamber, HulaFrog, etc.)



THE GOAL IS TO BE FOUND
But found accurately!
Only take on a presence that your club can support
Consistency and accuracy is key
Point less active accounts to your most active accounts
This is often people's first impression of your club



FACEBOOK PROFILE PICS
Challenging because the pic is so small



FACEBOOK PROFILE PICS
Keep it simple - just use the wheel



GET CREATIVE
For great graphics and branding-made-easy, I
recommend www.canva.com
Most features are free to use and upgrades are pretty
inexpensive
Can use to create newsletter, social media graphics,
flyers, brochures and business cards



QUESTIONS?
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