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Fay Norman (Rotary North Shore)
Past RYLA administrator

28
For Rotary District 9910, RYLA is a
premier leadership program designed for
young professionals and aspiring leaders.
It challenges participants to expand their
potential through professional
development, outdoor activities, and team
building.

* Week-long, residential programme.

» Delegates are sponsored either by a
local Rotary Club or a local business

« Administered and facilitated by
Rotarians and supported by professional
speakers

* D9910 age range is 20 — 28 years
 Limited to 40 delegates



RYLA

Process

. Set 2026 - 27 budget $1,200 - $1,300 per delegate

. October - reserve a place

. September - December seek applicants and interview.

End of January submit application

February - March applicant receives confirmation and information.
. Arrange a date to present at a club meeting

Stay in touch with your delegate.

Current Status
* Currently in abeyance
 Looking for 4 -5 people who would be eager to revive this amazing programme.

NO O A WN A

https://www.rotarydistrict9910.org/page/rotary-youth-leadership-awards
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Branding and why
It’s Important

People’s perceptions of Rotary come from their experiences with our clubs
and programs, as well as from the stories we tell and the images we share. In
addition to offering people a great experience, keeping our communications
consistent and compelling strengthens our brand and reinforces that we're
people of action. A strong brand helps us engage and attract more members,

participants, donors, and partners.




Introducing

Brand Center

https://brandcenter.rotary.org/en-us







Bring Our Brand to Life

A consistent voice and unified visual identity are essential
components of a strong brand.




Voice and Messaging

Our voice

focuses on four
attributes that describe
Rotary and our
members:

Persevering, inspiring,
compassionate, and
smart.

Think of them as
Rotary’s personality.

Rotary’s voice is clear,

persuasive, and reliable.

It’s personal and
sincere.

Messaging

We want to distinguish
Rotary from other
organisations and
appeal to all audiences
by using compelling and
consistent messages.
Showing ourselves as
people of action helps
define Rotary for those
who don’t know us.

Messaging aims to
provide a simple,
consistent answer to the
question, “What is
Rotary?”

Tips for powerful
communication

» Consider your audience. Adapt your stories to the
people you're speaking to.

* Be inclusive. You want people to imagine themselves
in Rotary and understand that Rotary is accessible to
everyone.

* Be specific. Use compelling facts and clear examples of
how your club has made a difference.

» Avoid acronyms and abbreviations. People who
aren’t part of Rotary often don’t understand our
structure or the terms and processes we use.

» Include a call to action. Think about what you want
your audience to remember or respond to.

* Demonstrate your impact. Help people understand
how your club’s activities support stronger communities
and create a better world.



Your club can help build brand
recognition by using Rotary

logos correctly and consistently.

You should always use your
customised club logo when
promoting your club activities.

Your club logo includes the Masterbrand Signature (MBS) and the club
name.

No other words should appear above or below the MBS.
You can use either the MBS or the simplified version of your club logo.

If the logo will be smaller than 1.25 cm (0.5 inches) or embroidered,
the simplified version is recommended.

Find templates for creating your logo on the Brand Center

Rotary

Club of Evanston

Sunrise Kampala

Rotary
Club



Avoiding Common Errors

Don’t use the Rotary
Masterbrand
Signature without
your club, district, or
Zone name.

Rotary

Club of Somewhere

Rot

Don’t move around
or manipulate the
components of the
Rotary logo.

Rotary

Club of Somewhere

ub of Somewhere

Don’t alter the Mark
of Excellence to
make it represent
another object.

Rotary

Club of Somewhere

Don’t use colours in
your logo that aren’t
part of the template.

Rotary

Club of Somewhere

By using the Brand Center templates to create your logo, you can’t really go

wrong.



Rotary

District 9990




TRAVEL. TRAVEL.
LEARN. LEARN.
GROW. GROW.

A place to create materials to promote your club.
There are templates to create People of Action ad

campaigns, a Rotary Club brochure, a business card,
and more.
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Introducing

Canva

https://www.canva.com/




Using Canva to
Create Designs

Canva makes it easy to create designs

Canva Professional can be purchased (although you
can create great designs with the free version and you
could apply for a Canva for Nonprofits account).
Canva is intuitive and easy to use, with plenty of
templates, graphics, images and high-quality photos.

= ) T 0]
wecial (ruesl Speakes

Peter Wolfkamp @
Py

Tips for first
time users

« Explore templates: Canva offers a wide range of

templates for various purposes, such as social media
posts, websites, and presentations.

Utilise design elements: Experiment with Canva's
extensive library of design elements, such as icons,
illustrations and shapes, to enhance your creations.
Learn shortcuts: Familiarise yourself with Canva's
keyboard shortcuts to speed up your workflow.
Utilise layers: Understanding layers is crucial for
organising your design elements effectively. Canva
operates on a layer-based system, allowing you to
arrange objects in front or behind each other easily
Experiment and practise: Canva is a user-friendly
platform designed for creativity, so embrace trial and
error to discover what works best for your projects.
Be brand-compliant: Above all, ensure that your
logos, fonts, and colours are Rotary International brand-
compliant.



Colours

Rotary’s brand colours should be used to create a
consistent look across all Rotary communications. Colours
should be used in their pure forms, never altered.

The logo colours are Rotary Gold and Rotary Royal Blue. - -
Cranberry Cardinal
The other brand colours in the palette are for different
elements of your promotional materials.
Turquoise
-
Rotary Royal Blue
As seen in the word “Rotary” in the Masterbrand Signature
PMS 286C
C100 MB4 Y12 K3
Hex #17458f
Rotary Gold
As seen in the wheel in the Masterbrand Signature and the Mark of
Excellence
PMS 130C Charcoal

C0O M41 Y100 KO
Hex #f7a81b
R247 G168 B27

Rotary Royal Blue

Colour Formulas




Typography

Primary Fonts Use the FRUTIGERLTSTD  OPEN SANS CONDENSED
. 57 Condensed (oadensed Light hoik
primary fonts Pl Ominal ::::; "
for headlines FRUTIGER -
d 1 t ;gghn:.':k %
and navigation Sotae e
labels. e -
76 Black Italic Bold
95 Ultra Black Bokd Italic
ARIAL
Regular
ltakc
Bold
Bold ltalic
Secondary Fonts Use the Sentinel Georgia
Secondary Light Regular
Light Italic Italic
fonts for body Book Bold
d Book Italic Bold Italic
text, secondary it
z Medium Italic
headlines, and R
captions. Semibold Italic
Bold
Bold Italic
Black

Black Italic




Sharing Your Clubs News

Promote the good Websites
work of your club Your club website may be the first place for potential members,
to generate participants, or donors to encounter your club or Rotary.

positive media
coverage, and
present your
members as
people of action.

Update your website frequently with images, club activities,
and volunteer opportunities that provide community members
with ways to engage with you.

Social Media

Social media is an easy way to connect with large audiences
within and beyond your Rotary network.

Share news about your club projects and invite followers to
learn more by linking your club website.

Ei&.ﬂ
_ ’ T

ROMAC “Rtary Ocessia Medical Aid for oy Commtnd
Chiddven”




Rotary Brand Center

For Logos, Templates etc.

https://brandcenter.rotary.org/

Rotary My Rotary

Public Image Courses
https://my.rotary.org/

Canva

Design Tools - check out their beginners guide

https://www.canva.com/learn/how-to-canva-
beginners-guide/




Any Questions

Don’t hesitate to contact me if you would like any help.

Vicky Gledhill-Harris
advicsea@gmail.com




PG Peter Garnett



LEADING A TEAM WITH DIFFERENT

PERSPECTIVES

Who has had issues with unrest or conflict in
their club?

Working with club members who have:
* Different perspectives?

* Different points of view?

* Different agendas?



LEADING A TEAM WITH DIFFERENT

PERSPECTIVES

Think about a time when you succeeded in

resolving a difficult situation or conflict in your
club:

* What steps did you take to resolve it?

* What behaviors and skills did you use to
resolve it?

* How did you build collaboration across
different point of view?



WHY IS IT IMPORTANT TO ADDRESS ISSUES?

“Conflict always carries a risk of anger,
hurt feelings, or disappointment.
If conflict is handled incorrectly, it can
damage relationships, disrupt work, or
even affect our well-being.”



ADDRESSING CONFLICT

Having Difficult Conversations

* How would you plan for a discussion to address the issue?
« What would you discuss and how?

Having Learning Conversations

Instead of seeing a difficult conversation as a battle of
messages, shift to thinking about it as a learning
conversation.



USEFUL RESOURCES - LEARNING CENTRE

Professional Development

View Professional Development Courses

/ -
-

Essentials of . Engagement and
Understanding Conflict Belonging Essentials 1

/

Courses in the Learning plan

3 E-learning | 1h 30m average time

£ Completed
. 1 : e

B

&l T
{0 -
-

{1 Completed !
g &3 " %

s
¥
.

Completed

Fostering Engagement and Belonging
ENROLLED
Mandatory | EN | E-learning | 15m 00s

Preventing and Addressing Harassment

ENROLLED
Mandatory | EN | E-learning | 45m 00s

Uncovering Unconscious Bias
ENROLLED
Mandatory | EN | E-learning | 30m 00s




USEFUL RESOURCES - SPECIALIST HUB
HTTPS://SPECIALISTHUB.ROTARYSOUTHPACIFIC.ORG/

Jy‘-‘tg -
Rotary 61%,‘. Specialist
)
South Pacific z&’ﬁ«“ Hub

Search Specialists Search By Area Apply To Be A Specialist

Where people of action connect,

Specialist Hub

Connecting you with Rotary experts in your area.

Specialists In Every Subject



SPECIALISTS IN EVERY SUBJECT

Find A Specialist

Search through specialists using the filters below, then click the
“contact” button to message that specialist.

Membership Pui:)lic Imagé Sefvfbe F;rojects =\

Funding & Grants L:earning &
(Non- TRF) Development

Club Operatidﬁs & Other




RESET FILTER

ENTER

Search Term:

‘ Location ‘

‘_ Languages: ‘

‘ Membership: ‘

‘. Public Image and Partnerships: ‘

‘_ Service Projects and Partnerships ‘

‘. Major Funding and Grants (Non - TRF) ‘

‘ Learning and Development ‘

‘ Diversity Equity and Inclusion DEI ‘

Club Operations and Other Areas

‘ Club Operations and Other Areas \

U Governance
]

Club governing documents
(constitutions and bylaws)

Conflict and dispute resolution
) Event management

U Finances and budgeting
O

IT services (please specify which area
you specialise in)

U

(please specify which area you
specialise in)

U Website development







INCREASE OUR
ABILITY TO

ADAPT

Al TIPS & TRICKS




ROTARY CLUB LEADERS SEMINAR

Artificial Intelligence
in Your Rotary Club

Unlocking opportunities, ensuring safety, and leading with a human-first

approach.



Part 1: The AI Landscape

Understanding the major tools, platforms, costs, and key capabilities available

today.



Major LLM Platforms Compared (NZ Pricing)

Platform Key Strength

Free Plan Limits

NZ Local Pricing (Paid Tiers)

ChatGPT Creative writing, custom GPT
(OpenAl) assistants, iogicai reasoning
Claude Exceptional document analysis,
(Anthropic) strategic planning, human tone
Gemini

Direct integration with Gmail &
Google Drive workspace files

ilot . . . o
Copilo Office integration, real-time citation-

(Microsoft) backed web searches

Strict rolling 5-hour rate limits; highly
restricted fiie/image upioads

Dynamic message caps based on traffic
(approx. 10-40 msgs per 5 hours)

Generous daily limits (approx. 50
prompts/day); direct web search

grounding

Web ground search only; capped at
approx. 15 turns per conversation session

~NZD $35.00/mo
(Billed in USD as $20/mo + local GST/FX)
~NZD $35.00/mo

(Billed in USD as $20/mo + local GST/FX)
NZD $36.99/mo

(Direct local NZD billing, includes 2TB
storage)

NZD $37.00/mo

(Direct local NZD billing. *Requires M365
plan to use inside Office Apps)



Pros & Cons of Club AI Adoption

@ Key Advantages © Key Risks

* Saves Time: Streamlines heavy administration, * Lacks Human Touch: Generates generic content if
emalils, and newsletters. not carefully edited.

* Ignites Creativity: Drafts fresh fundraising ideas and * Inaccuracies: Al can "hallucinate” incorrect or
project plans. outdated facts.

* Supports Volunteers: Lowers the writing barrier for * Privacy Concerns: Free public tools may use input
non-communications specialists. data for training.

* Polished Output: Quickly formats professional * Brand Dilution: Potential to violate Rotary logo and
reports or summaries. brand guidelines.



Part 2: Visual & Multimedia Al

Exploring creative tools for design, image generation, and video creation in

community projects.



Graphic Design & Canva for Non-Profits

K Canva Non-Profit Program

Canva offers registered non-profit organisations and
registered charities 100% free access to Canva Pro.
This includes full team collaboration features for up to
50 users per organisation, significantly cutting

administrative costs.

¥ Powerful Built-In Al Tools

Canva Pro unlocks "Magic Studio” tools to help your club
generate and polish assets:
* Magic Write: Instantly rewrites drafts or expands
brief notes.
* Magic Media: Generates eye-catching images from
text prompts.
* Background Remover: Cleanly isolates photos for

club flyers.



Al Image Generation Platforms

Google Gemini

Excellent for generating realistic, high-
quality photos of community service and
diverse groups. Perfect for representing
your club's local impact and professional

service projects.

DALL-E 3 (Copilot & ChatGPT)

Exceptional at text rendering inside
graphics. Free via Microsoft Copilot or

included with ChatGPT Plus subscriptions.

Canva Magic Media

Directly integrated into your workspace
templates. Perfect for creating fast,
context-specific social graphics and

banner headers.



Al Video & Presentation Assistants

S

HeyGen / Synthesia

Create photorealistic "talking
avatars” from text scripts. Fantastic
for preparing short, professional
welcome videos for new members

or club introduction reels.

www.heygen.com /
www.deevid.ai

I
Google Gemini & KlingAl

Advanced video generator models
that turn descriptive text prompts
into 10-second cinematic video
clips, useful for adding unique visual

flows to presentations.

Gemini.google.com /
www.klingai.com

PS4

CapCut Al Tools

Automate background music
synchronisation, generate instant
captions/subtitles, and access
smart video-editing templates

tailored to social media platforms.

www.capcut.com



http://www.heygen.com/
http://www.deevid.ai/
http://www.klingai.com/
http://www.capcut.com/




Part 3: Practical Club Use Cases

How modern clubs can deploy these digital assistants to lighten the

administrative load.



Where AI Can Help Your Club

w

Public Image

Draft compelling Facebook posts,

newsletter stories, local press
releases, or warm invitations for

potential members.

—

Administration

Build meeting agendas, structure
volunteer rosters, organise event
checklists, and summarize board

meetings cleanly.

Service & Projects

Brainstorm hands-on community
service projects, draft grant
application outlines, and review

safety risk assessments.



Part 4: Guidelines & Practice

A look at official member policies and hands-on session challenges.



Rotary International Al Guidelines

Protect Confidentiality First: Do not input private member databases, financial sheets, youth

details, or donor history into free public Al platforms. Treat every prompt as potentially public.

Never Generate or Alter Rotary Logos: Rotary International strictly prohibits using Al to
generate or modify official marks. Download certified brand assets exclusively from the Rotary
Brand Centre.

The Human-in-the-Loop Principle: Al-generated content can be inaccurate or biased.
Always have a Rotarian fact-check, review, and edit every word before sharing to protect your
club’s reputation.

Practice Transparent Disclosure: When publishing significant text or flyers crafted

primarily by Al, disclose it openly (e.g., "Drafted with Al assistance, thoroughly reviewed by

a Rotarian.").



Tips for better Al results

1. Set the stage 2. Treat it as a

conversation
Explain who you are: Tell the Al your
specific roIe.uE.g., 'm the”PreSIdent or a Challenge the initial output: Never assume
Rotary Club in Auckland.. the first draft is perfect. Treat the Al as a
Detail your objective: Define exactly helpful assistant that needs clear direction.
what you are trying to achieve and who

/ , Ask for iterative revisions: Don't start over.
your target audience is.

Prompt the Al with refinement requests
Provide clear constraints: Ask for like, "This is too formal. Make it sound warmer,
exact word counts, preferred tones shorten it, and add a clear call-to-action.”
(e.g., welcoming vs. official), or
structured formatting (e.g., bullet
points), UK English (not US!)

Shape the style: Feed back what worked and
what felt generic to train the model to fit your
club’s voice



Hands-on Prompt Challenge

The 10-Minute Exercise

Open your favorite free Al app or website on your phone or
laptop (ChatGPT, Gemini, or Claude) and copy/paste this

prompt structure:

I'm the Public Image chair for the Rotary
Club of [Your club name]. I need to create
a Facebook post promoting our upcoming Cans
For A Cause collection. Can you help me
with this? At this stage we need more
collection locations. Please make the tone
warm and welcoming. UK English please. ' T

Collections are from 1%t to 8™ June. gy 5 CANS FOR A CAUSE
s Donate your canned goods here!

Discussion: Did the Al capture the warm Rotary voice? How o iefionis, Rotary (g

would you edit it to protect local branding and make it feel

authentic?

www.chatgpt.com  gemini.google.com  www.claude.ai



http://www.chatgpt.com/
http://www.claude.ai/

ENGLISH (EN)

Questions & Discussion

Rotary

How will you guide your club'’s Al journey?
Rotary International — Member FAQ on Al Use

This Frequently Asked Questions (FAQ) document is intended to help members of Rotary and Rotaract
clubs understand how to use arti lintelligence (Al) tools responsibly in Rotary contexts. The
document addresses commen questions and provides practical guidance based on Rotary’s current

policies.

For more detailed information, members should consult the AT and review

Rotary International’s Terms Jse, which govern the use of Rotary content, services, and platforms.

1. What is Al, and how does it relate to Rotary’s work?

AT (artificial intelligence) refers to computer systems that can generate content, answer questions, or
make predictions. Rotary encourages members to use Al respon: 7 to support club projects, strengthen
communications, and increase Rotary’s impaect. Rotary AT ethically and responsibly, in alignment
with our mission and values, by ymoting fairness, environmental sustainability, and human-cent

decision making.

® Access official guidelines

https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international



https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
https://my-cms.rotary.org/en/document/ai-guidelines-for-members-rotary-international
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Weaving Diversity, Equity
Inclusion and Belonging into
everything we do

Rotary South Pacific DEI Club Framework Tool Rotary South Pacific
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Why is DEIB so important right NOW?
Write up on a post-it and share with a partner

vie
4’?:-

DIVERSITY

BELONGING

INCLUSION

Rotary @:}
South Pacific
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New strategic partnerships
advancing reach and impact

WhatsApp

Create Leads
WhatsApp Group
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Inclusion is an
action.
Belonging is an
outcome.

Diversity is a fact.
Equity is a choice.

THE FOUR-WAY TEST
Rota ry Of the things we think, say or do:

Is it the TRUTH?
Is it FAIR to all concerned?

Will it build GOODWILL and
BETTER FRIENDSHIPS?

Will it be BENEFICIAL to
all concerned?

Rotary

South Pacific



Rotary South Pacific DEI Club Framework:

Rotary 5 X BACKGROUND:

SO ” h Pf.\'(."/l( A commutment to Diversity, Equaty, and Incluson
\ ! ! {
! y ' (DED plays a crucial role in aeatng an ncluswve

envwonment where every mdmdual o seen, heard
valued, and empowered. Thes fosters a sense of
belonging and respect 10 attract new members who
share the same purpose of service above self, and

postive, purposeful community impact

The Rotary South Paafic DEI Club Framework has
been developed aligning to the RI DEI staterment
8 b )

¥ . | DL EQUITY. 4

| ary lnternat and global Rotary Acton Plan
(RAP) prontwes con § ey (PL

OUR PURPOSE STATEMENT:

The responsibidity of the Rotary South
Pacific DEI Team 1s to champion and
advocate the benefits of a dverse and
inclusive culture across the region In
abgnment with the work of the Rl DEI

Advisory Counal

- =2 OUR VISION STATEMENT:
ROTARY SOUTH PACIFIC DEI CLUB FRAMEWORK 2025-2026 g Rotary South Pacific becomes

a global leader in champoning

EMBRACE DIVERSITY, g5 .
SRONOTEQ I AN | 1R =
FOSTER INCLUSION

Rotary

South Pacific



Rotary South Pacific DEI Club Framework

ASPIRE

CALLTO ACTION

Irvite members to reflect
individually on their owwn
knowiledge and understanding
of DEI

Use the resources to review
and budd on member
knowvdedge to algn with
the club visson and RI

DEl statement

RESOURCES

Rotary Y t nt
Diversity, Equity, and Inclusic
1:."- "l or ¢ )

REl Learnuing & Developms
ST 010 Dnersity
Equity. and CIUSIO

LD te to RIT e
Doversity s part of Rotary’s
core values

ASSES

Id the fact bas

CALLTO ACTION

Invite members to complete
the DEI Basics resource to
build a dub member DEI
knowledge fact-base

Use the Member diversity
assessment resource to
identufy gaps and potental
acthons to ncrease DEI

RESOURCES

ARCHITECT

w the p

CALLTO ACTION

Invite members to utdse the
range of resources to develop
a plan of action 1o improve DEI
incluswve club practices

Note that the action plan can
also be scaled up Into a Rotary
Community Group Growth
Plan f appropnate

RESOURCES

CALLTO ACTION

Invite members to use the
resources to implement the
action plan, that includes
tangible. measurable goals
that can be nternally or
externally facing

Some strategies can include

* Increasing diversity
n membership

- Creating an inclusive
environment at events

*  Adoptng incluswve
practces

* Planning and adopting a
Reconalation Acthon Plan
or statement

* Planning and creating your
ovwmn clubs DEI action plan

RESOURCES

ADVANCE

progress and

CALLTO ACTION

Members to

Monitor the goals and
analyse the outcomes and
findings of the plan

Review their DEI plan

Expand the commitment
to DEI amongst RCGs

Contunue engaging vwath
DE!l learning opportunities
across clubs, districts, and
Zone 8

RESOURCES

garnng and Developme

pressenung and agaressing

Rotary {52)

South Pacific ™



Identify and Mobilise Rotary South Pacific DEI Champions

How:
* Incorporate DEI focus into PELDS 2026 -2027 in Y, 1d W L
: - - A | wf & )\
collaboration with Learning and Development Q'}”K 3} Y ““._
v

* |dentify DEI Champions across every district within
Rotary South Pacific in collaboration with District
Governors/ DEl advisors / The Rotary Foundation

* Monitor use of RSP DEI Club Framework ~
DEI Champions
* RSP DEI Impact Awards guidelines and nomination

process out soon!
Rotary

South Pacific



Rotary South Pacific DEI team are committed
10...

* Implementing the DEI Action Plan in 2026

* Collecting and sharing DEI stories across RSP
platforms

* The DEI weave into PELS 2026 and within local
District events where relevant

* DEI team collaboration, input and delivery
within ALL RSP Regional Council portfolios

Rotary
South Pacific



As Club, District and RSP Leaders you are
committed to...

* Promote the use of the RSP DEI Club
Framework

 |dentify DEI champions in your district and clubs

* Nominate people, projects for the DEI Impact
Awards

Rotary

South Pacific



RSP Regional Council Team DEI

« Website: Rotary South Pacific

« ROTARY SOUTH PACIFIC DEI CLUB FRAMEWORK 2025-2026

« Email: For all enquires please use:
» DEl@rotarysouthpacific.org

)

Edith Chaney 9920: James Smith 9560: Lucy Shao 9815: Teresa Ali 9920:
DEl@rotarysouthpacific.org lucy@monashrotaract.org.au tessavero19@gmail.com

james.smith@flinders.edu.au

Rotary ’

South Pacific
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http://www.youtube.com/watch?v=hO8MwBZl-Vc
https://www.youtube.com/watch?v=hO8MwBZl-Vc
https://www.youtube.com/watch?v=hO8MwBZl-Vc
https://www.youtube.com/watch?v=hO8MwBZl-Vc

NGATI REHIA Rotary

- District 9910

DISTRICT CHANGEOVER

WITH SUPPORT FROM NGATI REHIA

Rotary Kerikeri, on behalf of
District Governor Elect Mitchell Brown
invites you to join fellow Rotarians
and community guests to our

DISTRICT 9910 CHANGEOVER
AWARDS FUNCTION AND GALA DINNER

on Saturday 13 June 2026 at 5pm
at Kingston House, 123 Hone Heke Road, Kerikeri



Have fun & enjoy your Rotary 2026-27 year
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