
B R A N D I N G  A N D
W H Y  I T ’ S
I M P O R T A N T



People’s perceptions of Rotary come from their experiences with our clubs
and programs, as well as from the stories we tell and the images we share. In
addition to offering people a great experience, keeping our communications
consistent and compelling strengthens our brand and reinforces that we’re
people of action. A strong brand helps us engage and attract more members,
participants, donors, and partners.

Branding and why 
it’s important



https://brandcenter.rotary.org/en-us

Introducing



Video

https://cdn1-originals.webdamdb.com/13799_137843884?cache=1664569460&response-content-disposition=inline;filename=2022_136_GettingStarted_EN.mp4&Policy=eyJTdGF0ZW1lbnQiOlt7IlJlc291cmNlIjoiaHR0cCo6Ly9jZG4xLW9yaWdpbmFscy53ZWJkYW1kYi5jb20vMTM3OTlfMTM3ODQzODg0P2NhY2hlPTE2NjQ1Njk0NjAmcmVzcG9uc2UtY29udGVudC1kaXNwb3NpdGlvbj1pbmxpbmU7ZmlsZW5hbWU9MjAyMl8xMzZfR2V0dGluZ1N0YXJ0ZWRfRU4ubXA0IiwiQ29uZGl0aW9uIjp7IkRhdGVMZXNzVGhhbiI6eyJBV1M6RXBvY2hUaW1lIjoyMTQ3NDE0NDAwfX19XX0_&Signature=G7fZfuLXEyV-10FxGTF5WmZygMAgavhyOn0NHXrBpcz2uLa180hz0KxnqqYItIhpnVSoKC6MCdeH48QGY79XxiSSSSVZL31-N4rO5kReUBb6UoKn7Lasv7i5j22yoB6ey3cHqCLhWtWr1vtatz5HkkIU5yDzcGAuRgqX22JrGUAbfxJfoW6Qdt7kTt2XIEomh7ouKhwpKw24rFfZlzPrvDFcwMBJy8xNkS4A3xZ~s4EbvYIZ8A11s8yL6KEfuFhp~Td~WLf2rELzhkq50CH7pXOpRb2LJujdtXeers~~HPhaHlu2cFiAP3H59D1WhYXIewbUGOe-n3bRVS93~qMHTg__&Key-Pair-Id=APKAI2ASI2IOLRFF2RHA


Bring Our Brand to Life

A consistent voice and unified visual identity are essential
components of a strong brand.



Consider your audience. Adapt your stories to the
people you’re speaking to.
Be inclusive. You want people to imagine themselves
in Rotary and understand that Rotary is accessible to
everyone.
Be specific. Use compelling facts and clear examples of
how your club has made a difference.
Avoid acronyms and abbreviations. People who
aren’t part of Rotary often don’t understand our
structure or the terms and processes we use.
Include a call to action. Think about what you want
your audience to remember or respond to.
Demonstrate your impact. Help people understand
how your club’s activities support stronger communities
and create a better world.

Tips for powerful 
communication

Messaging
We want to distinguish
Rotary from other
organisations and
appeal to all audiences
by using compelling and
consistent messages.
Showing ourselves as
people of action helps
define Rotary for those
who don’t know us. 

Messaging aims to
provide a simple,
consistent answer to the
question, “What is
Rotary?”

Our voice
focuses on four
attributes that describe
Rotary and our
members: 
Persevering, inspiring,
compassionate, and
smart.

Think of them as
Rotary’s personality.

Rotary’s voice is clear,
persuasive, and reliable.
It’s personal and
sincere.

Voice and Messaging



Your club can help build brand
recognition by using Rotary

logos correctly and consistently.
You should always use your
customised club logo when

promoting your club activities. 

Your club logo includes the Masterbrand Signature (MBS) and the club
name. 

No other words should appear above or below the MBS. 

You can use either the MBS or the simplified version of your club logo. 

If the logo will be smaller than 1.25 cm (0.5 inches) or embroidered,
the simplified version is recommended.

 Find templates for creating your logo on the Brand Center 

Logo



Don’t use the Rotary
Masterbrand
Signature without
your club, district, or
zone name.

Don’t move around
or manipulate the
components of the
Rotary logo.

Don’t alter the Mark
of Excellence to
make it represent
another object.

Don’t use colours in
your logo that aren’t
part of the template. 

By using the Brand Center templates to create your logo,  you can’t  really  go wrong.

Avoiding Common Errors





A place to create materials to promote your club. 
There are templates to create People of Action ad
campaigns, a Rotary Club brochure, a business card,
and more.

Templates



https://www.canva.com/

Introducing



Using Canva to
Create Designs

Canva makes it easy to create designs

Canva Professional can be purchased (although you
can create great designs with the free version and you
could apply for a Canva for Nonprofits account).
Canva is intuitive and easy to use, with plenty of
templates, graphics, images and high-quality photos. 

Tips for first 
time users

Explore templates: Canva offers a wide range of
templates for various purposes, such as social media
posts, websites, and presentations.
Utilise design elements: Experiment with Canva's
extensive library of design elements, such as icons,
illustrations and shapes, to enhance your creations. 
Learn shortcuts: Familiarise yourself with Canva's
keyboard shortcuts to speed up your workflow.
Utilise layers: Understanding layers is crucial for
organising your design elements effectively. Canva
operates on a layer-based system, allowing you to
arrange objects in front or behind each other easily
Experiment and practise: Canva is a user-friendly
platform designed for creativity, so embrace trial and
error to discover what works best for your projects. 
Be brand-compliant: Above all, ensure that your
logos, fonts, and colours are Rotary International brand-
compliant.



Rotary’s brand colours should be used to create a
consistent look across all Rotary communications. Colours
should be used in their pure forms, never altered.

The logo colours are Rotary Gold and Rotary Royal Blue.

The other brand colours in the palette are for different
elements of your promotional materials.

Colour Formulas

Colours



Use the
primary fonts
for headlines
and navigation
labels.

Primary Fonts

Secondary Fonts Use the
secondary
fonts for body
text, secondary
headlines, and
captions.

Typography



Promote the good
work of your club
to generate
positive media
coverage, and
present your
members as
people of action.

Websites
Your club website may be the first place for potential members,
participants, or donors to encounter your club or Rotary. 

Update your website frequently with images, club activities,
and volunteer opportunities that provide community members
with ways to engage with you. 

Sharing Your Clubs News

Social Media
Social media is an easy way to connect with large audiences
within and beyond your Rotary network.

Share news about your club projects and invite followers to
learn more by linking your club website.



Useful Resources

https://brandcenter.rotary.org/

https://my.rotary.org/

https://www.canva.com/learn/how-to-canva-
beginners-guide/

For Logos, Templates etc.

Public Image Courses

Design Tools - check out their beginners guide

https://brandcenter.rotary.org/
https://my.rotary.org/
https://www.canva.com/learn/how-to-canva-beginners-guide/
https://www.canva.com/learn/how-to-canva-beginners-guide/


Any Questions

Don’t hesitate to contact me if you would like any help.

Vicky Gledhill-Harris
advicsea@gmail.com
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