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MEDIA ADVISORY
[INSERT metro area or town] Rotary members to [INSERT verb: host/participate in] [INSERT event description:  walk/auction/fundraiser] to [INSERT objective: raise funds/awareness] to end polio worldwide

WHAT: 	[INSERT brief description of the event in the context of how it supports polio eradication. 

[Sample: Although polio cases have been reduced by 99.9 percent and wild polio is only endemic in Afghanistan and Pakistan, polio anywhere is a threat to children everywhere. In order to raise funds for polio eradication, Rotary members across [INSERT region/town] are [INSERT action] in recognition of World Polio Day.]

WHO:	[INSERT name/title of speakers/participants/performers].

*Interviews can be arranged with [INSERT names of individuals noted above who are available for interviews] in advance or during the [INSERT event].

WHEN: 	[INSERT date and time]

WHERE: 	[INSERT name of venue and location/address]
	
CONTACT: 	[INSERT name, phone number, and email address of point person] 

		[INSERT ticket sale information or attendance confirmation if applicable]
For more information, visit [INSERT website if applicable] 
About Rotary

Rotary brings together a global network of community leaders dedicated to tackling the world’s most pressing humanitarian challenges. We connect 1.2 million members from more than 45,000 Rotary clubs across the world. Their service improves lives both locally and internationally, from helping those in need in their own communities to working toward a polio-free world. 
Visit Rotary.org and endpolio.org for more about Rotary and its efforts to eradicate polio. 
About [INSERT name of club] and description.

###

Media Advisories can be used to invite media to attend your event. They include brief, logistical details on the purpose of the event, where it will take place, and timing. They’re sent to media in advance (generally a week before with follow up taking place a couple days ahead of the scheduled event) to secure attendance interest.

Here are a few tips for connecting with your local media:

- Designate one person as the point of contact for the media (this person will send Media Advisories and News Releases, respond to inquiries, and offer and arrange relevant interviews with spokespeople).

- Remember to include the designated media contact information including email
address and phone numbers.

- Remember to try to link your media outreach to current events, trends, or
observances.

- Connect with each journalist individually via email with an introductory note and send Media Advisories and News Releases by pasting them below the body of your message rather than sending them as attachments.

- Consider reaching out to mainstream media in your market (TV, radio, major daily newspapers, community media, websites, magazines, etc.), but also try to target reporters who cover related topics your event/project is addressing.

- When editing the Media Advisory and News Release, remember to remove the brackets and ensure consistent formatting and fonts throughout the documents.

- After the event, consider keeping in touch with reporters who covered it and provide
updates on future project milestones or invite them to hear future club speakers on the
topic.
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