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to the first Zone 8 Public Image newsletter for 2018-19. It is a huge
honour and a privilege for me to have been appointed as Rotary Public
Image Coordinator for our Zone for 2018-2021 and while the task
seems daunting at times, I’m very much looking forward to the challenges that lie ahead. Being a Public Image Coordinator is a responsibility I do not take lightly and I will do everything possible over the next
three years to ensure that the trust shown in me by Rotary International is deserved. We, my team of Assistant Coordinators and I, are excited
about the opportunity to work with all of you over the coming months
in our efforts to raise Rotary’s profile.
RPIC for 2018-21 PDG Gina Growden

Australia is a big country and in order to assist you on a more personal
level, I have selected four very dedicated and experienced Rotarians to
be part of my team. Helene (Bo) Morse will look after Queensland and
Northern Territory Districts, PDG Julie Mason: Victoria and Tasmania,
PDG Melodie Kevan: Western Australia and South Australia, while I will
look after NSW and the ACT. I have also asked Evan Burrell to help out
with Social Media. We are all available to visit your Districts and Clubs
whenever you need, and would welcome the opportunity to speak at
your District training events such as PETS, District Assemblies and District Conferences. An allowance from Rotary International allows us to
attend such events at no cost to you.
We are here to help, so please contact us.
Gina Growden
Rotary Public Image Coordinator
Zone 8 2018-21

Helene Bo Morse

PDG Julie Mason
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Public Image Seminar

Congratulations to the
Rotary Clubs in Canberra, District 9710, for being
selected as the Charity Partner for Floriade 2018
which will take place between 15th September and
14th October in Canberra.
Floriade is Canberra’s major annual tourist event,
and Australia’s premier spring festival, and attracts
over 400,000 visitors each year.
The floral display of more than a million bulbs and
annuals planted across 8,000 square metres of inner city parkland is more than just a flower show.
Floriade is a diverse, ever expanding program of
music, cultural celebrations, food and wine, horticultural workshops, market traders, artistic displays, entertainment and recreational activities.
As Charity Partner, Rotary will showcase projects
and programs carried out by Clubs in District 9710
from a Charity marquee located at the centre of
the floral display, and will have the opportunity to
promote the benefits of Rotary membership to visitors to the event.
Rotary is celebrating 90 years in Canberra this year,
and participation in the Floriade is just one of the
ways Clubs will be raising the profile of Rotary in
the community.

Plans are well underway for the Public Image
seminar which will be held in Hobart in conjunction with the Australian & New Zealand
Conference in September 2018. The seminar is
open to anyone interested in raising Rotary’s
public image, but is designed particularly for
District PI Chairs and Club PI Directors. It will
take place on Thursday, 13th September at the
Hotel Grand Chancellor, Hobart, between 9am
and 4pm.
The program has been designed to both inform
and inspire. There will be plenty of opportunities to exchange ideas and to learn what other
districts and clubs around Australia and New
Zealand are doing to raise the profile of Rotary
in their communities.
Cost of the seminar is $120 (including GST)
which covers room & facilities hire, morning
and afternoon tea and lunch.
For more information about the program and
how to register contact PDG Gina Growden on
0412 128 106 or gina.growden@bigpond.com.
Registrations close on 6th September.

Our Facebook Ad...

Consider creating a Rotary Signature
Block for your emails, and encourage your fellow club members to do
likewise. With 28,000 Rotarians in
Australia sending an email to an
average of 5 people each day that’s
51,100,000 opportunities to promote Rotary each year!
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School of St Jude: transforming lives through education
Having been a Rotarian for 20 years and encountered many wonderful experiences, my recent visit
to The School of St Jude will stay in my memory
forever! I was there to witness the graduation of
my sponsored child Erick Peter. Accommodation
was provided by the school and the 37 sponsors
had numerous occasions to spend time with their
student, visit their homes and get to know the
families. We were taken on a tour of the secondary campus, took part in a Q and A session re various professions, had fun playing games and even
watched a soccer match between the teachers and
students. Then came the graduation which was
attended by many local dignitaries. The founder of
the school Gemma Sisia gave an address and I was
chosen to speak on behalf of the sponsors. How
fortunate were we, as sponsors, to witness the
moving ceremony and know that we have directed
these students on a path that will lead them out of
poverty and enter a world now attainable, something that was way beyond their comprehension
10-15 years beforehand.
PP Monica Hart, Rotary Club of Erina, D9685
Photos: Top: Monica Hart with her sponsored student, Erick Peter, and his
family
Middle: Graduation class at St Judes with Monica

Congratulations to District 9640 who have had their ‘bus campaign’ picked up by the Rotary Regional Magazine in Germany.
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While I acknowledge that Clubs and Rotarians are now
much more aware of the need to raise our public image
and to “tell our Rotary stories” whenever possible, I believe that too many opportunities to educate the public
about Rotary go begging, or are not done in a manner
which encourages them to connect with us.
I recently attended a “Youth Night” arranged by a local
Rotary club during which participants sponsored by the
Club to attend RYLA (Rotary Youth Leadership Awards),
RYPEN (Rotary Program of Enrichment), and Rotary
Youth Exchange were invited to share their recent experiences with the Club members. Each student was accompanied by at least one parent, and two staff members from the local high school who nominated the students also attended.

do - or about the additional opportunities that we offer
to young people was mentioned. In addition, no club
brochure, annual report or project documentation was
available to present to the visiting adults and no invitation was offered to visit the club again.
I wonder how frequently these lost opportunities occur!
Another local club runs a ‘spin and win’ chocolate wheel
in the local shopping mall each Saturday. Four or five of
the club members dressed in their club polo shirts, Rotary caps, and Rotary aprons (with the new branding!) sell
the tickets. Pull-up-banners placed near the spinning
wheel advertise the club and their meeting details.
However, no information about the local projects the
club supports, or details of the business partnerships the
club has formed (and there are many!) are on display.

Although advertised as a ‘special night’, the regular
Public image is more than having a social media presmeeting procedure for the club was followed. No special
ence! We need to take advantage of every opportunity
presentation about Rotary—what we are and what we
we have to promote our club and our organisation!

Brand News—from Rotary International
Although most of the public knows our name, Rotary International’s latest
research tells us that too many prospective members or supporters do not
fully understand Rotary. They don’t know what we stand for and what we do
in local communities. And nearly 60 percent of those surveyed said they
were unaware that a Rotary club exists in their own community.

The People of Action campaign helps you bring Rotary’s story to life by
showing Rotary members as the people of action we are. Telling our People
of Action stories in a meaningful, coordinated way builds the public’s understanding of who we are and what we do. It highlights the impact we make in
our communities and around the world. Learn how to tell your People of Action story and help answer the question, “What is Rotary?”

Contact us:
This newsletter is produced bimonthly by the Zone 8 Public Image team.
Please distribute to your friends/
colleagues who may be interested
in receiving a copy.
Contributions are welcome
(maximum 300 words) plus photos. Please forward to gina.growden@bigpond.com
Mob: 0412 128 106

Contact Details for Zone 8 Rotary Public Image Coordinator Team members:
Gina Growden (NSW & ACT) Mob: 0412 128 106, Email: gina.growden@bigpond.com
Melodie Kevan (WA & SA) Mob: 0417 930 660, Email: melodie.kevan@iinet.net.au
Julie Mason (Vic & Tas) Mob: 0402 324 093, Email: Mason.Julie.M@edumail.vic.gov.au
Helene (Bo) Morse (Qld & NT) Mob: 0408 647 406, Email: bomorse@icloud.com
Evan Burrell (social media) Mob 0404 061 981, Email: evanburrell@bigpond.com
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