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Purpose

The purpose of creating a public relations tool kit initially was to provide the clubs in district 7930 with tools which they could use to develop, improve and enhance their public relations efforts at the club level.  It was recognized that sharing information with all clubs in a district provided a support mechanism where “the rising tide lifted all boats”.  

By sharing information with each club’s public relations designee, the district hoped to provide tools, approaches, and professional wisdom from Rotary International and other public relations sources including journal articles offering critiques, tips and how to approaches for the different facets of public relations efforts.

As the efforts to produce a “binder” of documents for clubs, some documents were geared more to the workings of a district and were omitted from the documents sent out to member clubs of District 7930.

In the context of using social media, the district posted to groups on Linked in and Facebook noting the work done by the district’s PR Committee and offering to share information with fellow Rotarians around the world.

As an outgrowth of communicating with other Rotarians beyond the borders of District 7930 we received feedback including additional documents from other Public Relations Chairpersons at the club, district and zone levels from all over the world.  Hence the size of the tool kit grew and includes 38 documents.  We expect the Binder or Tool Kit will continue to grow as sharing the wealth of information is akin to being a good Rotarian. 

Areas and topics covered in the Public Relations Tool Kit or Binder include:

Media Crisis Management including documents from Rotary International &  Rotary District 1190)
Public Relations documents developed by Rotary International

The Ethics of Public Relations

Global outlooks on public relations and public image activities

Public Relations Awards (from district 7930)

Public Relations Long Range Plan (from District 7930)

Sample Public Relations Press Release Templates (from Rotary International

Public Relations Media Guide (from District 7930 will be released in May 2015)

Web Page Development and Deployment

Use of Social Media, the how to guides, tips and input from multiple sources including Rotary International

Rotary Show Case (from Rotary International)

Brand Central (from Rotary International)

Best Practices (from Rotary District 7910)

A checklist for technology (from Lynn Perez Hewitt

Use of Social Media (power point presentation by Peter Borner Rotary Club of Towster)

Rotary District Club Promotion (from Rotary District 7910)
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