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ROTARY KEY MESSAGES

Rotary is an international humanitarian service organization.

· Rotary’s 1.2 million members are business and professional leaders who volunteer their expertise, compassion and power to improve communities at home and abroad in more than 200 countries and geographical areas.

· Rotary is a worldwide network of 34,000 clubs comprised of inspired individuals who translate their passions into social causes that change lives and improve communities. 

· Our track record of success is demonstrated by the millions of people who have achieved and sustained a better quality of life through Rotary
Rotary’s top goal is to eradicate polio worldwide.

· Rotary, in collaboration with the World Health Organization, UNICEF, the Bill & Melinda Gates Foundation and national governments, is close to eliminating the second human disease in history after smallpox with a 99 percent reduction in polio cases worldwide since 1985.

· Rotary members have contributed more than $1 billion dollars and countless volunteer hours to help immunize more than 2 billion children in 122 countries

· Rotary has raised more than $200 million dollars to match a $355 million dollar challenge grant from the Bill & Melinda Gates Foundation. 

Rotary is on the forefront of tackling major humanitarian issues facing the world today. 
· Maternal and child health, clean water and sanitation, literacy and disease prevention and treatment are among Rotary’s top areas of focus.

· Rotary’s goal-oriented, business model approach has attracted other organizations to partner with us to address these shared humanitarian priorities.
Rotary invests in people to generate sustainable economic growth.

· Rotary supports grassroots entrepreneurs and helps prepare young people and women for meaningful work.    

· Rotary helps communities increase their capacity to support sustainable economic development.

Rotary builds peace and international understanding through education. 

· Rotary’s Peace Centers program offers graduate degrees and professional development certificates in peace studies to more than 110 applicants each year at seven campus-based centers worldwide. 
· Today, more than 600 Peace Fellows are in key, decision-making positions in governments and organizations around the world.  
· Rotary’s Youth Exchange program fosters international goodwill by enabling 8,500 high school students to live and study abroad each year in 115 countries. 
Public Relations Resources
Rotary’s Media Center (web)
Rotary’s Media Center makes it easy to download broadcast quality video, high resolution print advertisements, billboard and transit graphics, and radio-ready announcements of Humanity in Motion and This Close materials - all for free. You can also download computer ready videos to use in your presentations or embed in your website or blog. Available in eight Rotary languages, please visit www.rotary.org/mediacenter and take a quick tour. 

PR Grants (web)
Each year, public relations grants help districts promote Rotary to the general public and enhance Rotary’s public image.  The grants enable districts to place television, radio, print, billboard, transit, banners, and web public service announcements (PSAs), or advertisements, in their local media. Learn more at www.rotary.org/prgrants.
Public Relations Kit (429-KIT)

Everything needed to help publicize your club's good works. The kit includes Club Public Relations Committee Manual, Humanity in Motion public service announcements, Effective Public Relations: A Guide for Rotary Clubs, Media Crisis Handbook, This is Rotary brochures and What’s Rotary? wallet cards to help you share the story of Rotary. US $5 (Available in nine languages) 
This is Rotary DVD (449)

A compilation of stories about what Rotary is and does around the world. This resource can help you share Rotary in many ways, whether by serving as an inspirational club program, an introduction to the organization for prospective members, or a means of inspiring public service in your community. Rotarians are also encouraged to ask community access television stations if they would air all or part of the DVD. This Is Rotary can be broadcast as one 27-minute program or as individual segments. US$10 (Available in six languages) 
Humanity in Motion V (607) Humanity in Motion IV (612)
Rotary’s global public image campaign comprised of a four-disc set of public service announcements (PSAs) for television, radio, print, Internet, and outdoor media (such as billboards) includes creative materials to promote membership in Rotary and Rotary’s End Polio Now campaign. Preview at www.rotary.org/ads . 
Free, limit one per Rotarian. (Available in nine languages)
Rotary PR Tips (Web only)
Rotary PR Tips is an electronic newsletter for clubs and districts seeking ways to share Rotary in their community. This resource is sent monthly and offers innovative outreach ideas, including strategies for relating Rotary to news trends. Subscribe at www.rotary.org/newsletters  
PolioPlus Headliner Kit (Web only)
This public relations tool can be tailored to give local media outlets a hometown news angle. It includes tips on distributing information to local newspapers, journals, and trade magazines. Download at www.rotary.org  (Available in six languages)
Rotary Fact Sheets (Web only)

This set of fact sheets can help in preparing news releases and promotional materials to share the good work of Rotary. Download at www.rotary.org (Available in nine languages)
Order materials at shop.rotary@rotary.org, or from RI Publications Order Services (phone: 847-866-4600; fax: 847-866-3276) or your international office. 

Questions: Please contact the Public Relations staff at pr@rotary.org. 
