
ROTARY DISTRICT TRAINING

PUBLIC IMAGE



What are the GOALS of working on 
your Club’s PUBLIC IMAGE









DOES YOUR CLUB HAVE A PUBLIC 
IMAGE CHAIR?





WHAT SOCIAL MEDIA PRESENCE DOES YOUR CLUB HAVE ?



DOES YOUR 
CLUB HAVE 

A 
FACEBOOK 

PAGE  ?





PUBLICIZING
THE  

INDUCTION OF 
NEW 

MEMBERS













OF COURSE 
ALWAYS 

PUBLICIZE 
SERVICE 

PROJECTS …
UPCOMING …

AND
ACCOMPLISHED.













OUR DISTRICT HAS A FACEBOOK GROUP PAGE …

TO SHARE WITH YOU  
ONGOING CLUB EVENTS, FUNDRAISERS, AND 

ACCOMPLISHMENTS..

FEEL FREE TO PROMOTE YOUR UPCOMING EVENTS 
AND PROJECTS THERE AND PROMOTE YOUR 

RECENTLY ACCOMPLISHED GOOD WORKS

AND YOU CAN COPY GRAPHICS FROM THE OFFICIAL 
DISTRICT PAGE TO USE ON YOUR OWN PAGE



DON’T RELY JUST ON 

YOUR CLUB FACEBOOK 
PAGE !!

FIND AND USE OTHER 
LOCAL COMMUNITY 
FACEBOOK PAGES  TO 
SPREAD THE WORD 
LOCALLY !



DON’T FORGET TO 
DEVELOP RELATIONS 

WITH AND USE….
The local press





ULTIMATELY you should be 
developing a contact list for 
interested persons, past guestS, 
those who have inquired, etc.
>>   A source for future email and 

texting broadcasts regarding 
upcoming and accomplished Service 
projects, Events, Fundraisers, 

promotion , etc



THE GOOD OLD FASHIONED TECHNIQUE

At  some  fundraising events, etc..
We often had a freebie Raffle for 
a $100 AMERICAN EXPRESS CARD 
in the entranceway.. WHO can 
resist a free chance at a raffle?

As people entered the event, all 
they had to do was fill out a raffle 
ticket with their name and EMAIL 
…

And there you have it .. 
For  a simple $100 card purchase.. 
You get data for a future 
guest/customer list

A ready made 
contact list for 
future notifications 
of event, fundraisers 
and public image 
promotions



THE Advanced High Tech, DIGITAL TECHNIQUE

BUT NOW WE ARE EXPERIMENTING with
FACEBOOK PIXELS..

A FaceBook PIXEL is a piece of computer code which is very 
easy to develop thru FaceBook..
and gets implanted in links to web pages, in Facebook links 
etc..  Apparently Very easily even by you.

When somebody clicks a link for more info, or interest link, etc..
….Like magic their contact info is YOURS..

Big Brother?? 





How about a Club 
Ambassador?

A representative of the Club 
who visits local 

Businesses/Corporate 
offices, and other Entities to 

SPREAD THE WORD OF ROTARY     





Don’t forget finally to use 
our District Group page as 
a tool…
Please post your activities, 
events, fundraisers, 
promotions on it so we can 
all see and share..

And use postings on it for 
your own club benefit !



PUBLIC IMAGE = SURVIVAL 
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