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Rotar
What We'll Cover ooy

Two halves of one story — how Rotary looks, and how Rotary speaks.

BRAND SOCIAL MEDIA

Logos, colors, and the visual rules that make every How we tell the world, one post at a time, what
club instantly recognizable. Rotary actually does.
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Your Brand Is Your Promise

When people see the Rotary wheel, they should know — instantly — who we are and what we stand for.

RECOGNITION

One wheel. One look. Every club,
every flyer, every post.
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A consistent brand tells people
we're organized, credible, and
Rotary.

Rotary

District 5610

UNITY

Every club, every district, every
country — we move as one family.



Logo Examples — Club Signature System Rotary

District 5610

Three approved ways to lock up your club name with the Rotary mark. Pick one and stay consistent.

Mark ABOVE name Mark BELOW name Above AND Below

Signature System — Clubs
Club logo — ABOVE g y

Club logo — BELOW

[Location] Club [of/at] R[Lo.v'c:ation]
otar
Rotary Rotary CIu%
Club [of/at] [Location]
[Location] Club [of/at] ot F{'g;aati::;]
otary
ROtary Club [of/at] [Location] Club

Always download the ready-made versions from Brand Center — never recreate them yourself.
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Club logo — ABOVE and BELOW



Rotary {52
Program & Partner Logos s 2018 @

Rotary programs and partner organizations each have their own approved lockup.

Rotary Programs Partners & Initiatives
Rotary {16} Feeh,
Rotary YIA Rotary * RYE i o
District 3310 R'L District 3310 @ N

Rotary * ﬁ}\wm Sunrise Kampala
Club of Evanst Helpi
e Rotary £} (@ i

Rotar Rotary o Club
Rotary @ Frlen!shlp ROtary @ Community Rotaract kegtasinFsI?rl-‘ltunger
Club of Evanston Exchange Club of Evanston Corps Club of Taipei

Interact Kits and Cats

Club of Evanston
Township High School

Rule of thumb: If Rotary International makes it, use it exactly as provided. Don't redraw, recolor, or stretch.
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Out With the Old Rotary

District 5610

If your club still uses any of these styles — it's time to retire them.

ROTARY CLUD [ e
- — West Bay Rotary Don't do this
g e B Yard Sale

PARK CITIES B JAM: B Fundraiser

Custom or hand-drawn wheels

Recolored or outlined versions
. | | Rotary combined with other brands
M ROt&FYf‘fﬁﬁ? e | Stretched, tilted, or cropped marks

Old "Rotary Club of..." arc logos

Club of Solon
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Rotar
Get the Assets oy

Everything you need — logos, images, videos, and the brand guide — lives at Brand Center.

Images Library
High-res photos from Rotary projects worldwide.

brandcenter.rotary.org/en-GB/App/Images

Videos Library

Ready-to-share Rotary stories and b-roll.

brandcenter.rotary.orqg/en-GB/App/Videos

Scan to open Brand Center

brandcenter.rotary.org Voice & Visual Identity Guide

The official rulebook — fonts, colors, tone.

my.rotary.org/en/learning-reference/about-rotary/voice-and-visual-identity-quidelines
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. . Rota
Why Social Media? s 2018

It's the fastest, cheapest way to show your community what Rotary actually does.

FREE

people on social media worldwide — awareness, engagement, and word- members, volunteers, partners, and
your audience is already there. of-mouth for your club. donors find us online.

Social media is modern word of mouth. Members, donors, and the public check us before they ever show up.
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. Rota
Pick Your Platforms oy

You don't need to be everywhere. Pick one or two — and post consistently.

Facebook Event promotion, RSVPs, community groups Where most Rotarians already are.

Instagram Photos, short videos, behind-the-scenes Younger audience, visual stories.

Linkedin Member achievements, partners, credibility Reach professionals and sponsors.

Quality over quantity. One channel done well beats three channels done badly.
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What To Post — 4 Content Buckets let?cf?;g

Rotate through these four and you'll never run out of ideas.

PEOPLE IMPACT

Members e Volunteers ¢ Partners Projects ¢ Donations ® Community results

ROTARY

Promote before ¢ Show during ® Thank & share after Mission, Vision, District, Zone, Rl
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A Post That Works let?cf?;g

Great posts have one picture worth seeing, one story worth reading, and one call to action.

Sioux Falls Downtown Rotary e
Published by Michael Winkleman @ - February 26 - &
This week, we had a second crew from Downtown Rotary step up and deliver Clear n So What"

200+ bagged lunches across Sioux Falls with Lunch Is Served—a local nonprofit
focused on getting a nutritious mid-day meal into the hands of the working poor.

Lunch Is Served, Inc. runs on community capacity: volunteers + donations = A . q q
lunches delivered. If you're looking for a high-impact way to serve (as an Explalns the |mpaCt — 200+ bagged lunches delivered — not JUSt "we were there."

individual, family, or team), this is a simple, meaningful place to plug in.
Support + get involved here:
https://www.lunchisserved.org/

#ServiceAboveSelf #Rotary #SiouxFalls #Communitylmpact #Volunteer

#LunchlsServed #rotary5610 PhOtOS & Faces

Real people, real hands, real work. Visuals do the talking.

Call To Action

A link to donate / volunteer + tagged partner + "get involved here."

Hashtags

#ServiceAboveSelf #Rotary #Communitylmpact #rotary5610
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Every Post Needs a "So What"

A call to action tells people what to do next. Hashtags help them find you.

Call to Action

e Register today for our [event]
e Share this post with a friend who'd love to volunteer
e Follow us for updates on this project

e Message us to visit a meeting

WEAK STRONG

"Want to join next week's?
Message us!"

"We had a great meeting today."
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District 5610

Hashtags, Done Right

No spaces, no punctuation, no symbols
Capitals help readability (#ServiceAboveSelf)
Mix club, district, and topic tags

Keep it short — 3 to 5 per post

Ready-to-use examples

#PeopleOfAction
#ServiceAboveSelf
#RotaryDistrict5610
#UniteForGood




Your Monthly Checklist

Five things to check each month — and you're ahead of 90% of clubs.

Profile photo + cover photo

Use the official Rotary logo. No mickey-mouse wheels.

Page description

"About us" matches approved Rotary language.

Post at least once a week

Pull from the four content buckets. Photos > text.

Every post has a CTA

Tell people what to do next — no dead-end posts.

Use hashtags + tag partners

Tag sponsors, members, and other clubs to grow reach.
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Resources & Next Steps Rotary

District 5610

Everything you need to start this week.

Scan for Brand Center Quick Links

Brand Center

brandcenter.rotary.org

Images Library

brandcenter.rotary.org/en-GB/App/Images

Videos Library

brandcenter.rotary.org/en-GB/App/Videos

Voice & Visual Identity

my.rotary.org/.../voice-and-visual-identity-guidelines

brandcenter.rotary.org District 5610

rotarydistrict5610.org

Logos e Photos e Videos e Templates

&
'1 “ Michael Winkleman ¢ District 5610 Public Image Chair ¢ 605-321-9474 ¢ michael@patientxagency.com
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