
• Research the various media outlets in your community 
• Television, Radio, Print, Community Blog 

• Create a relationship 
• Invite them to lunch to start a relationship  
• Promise them always the first lead of a story and a free lunch. 
• Invite them to become a member of your Club! 

• Contact them with the Press Release (2-6 weeks ahead of time) 
• Be Prepared & Be Professional and have your PRESS RELEASE 

• Call the Assignment Desk of local TV Stations (and reporter if you have relationship)  
• Ask to be added to the calendar for the specific day of event  
• Email the Press Release and ask for confirmation of receipt 
• Call back the day of the event to make sure you are on the calendar

 NAVIGATING MEDIA



IT IS NOT JUST WHAT WE DO...  
IT IS THE WHY WE DO IT! 

THE TIME TO SHARE IS NOW!



 DAY OF EVENT / PROJECT
✓ Signage 
✓ Action Photos 
✓ Rotary Shirts 
✓ Video 
✓ Go-Live 
✓ Check-in



 Brochures & Business Cards



 New & Improved Templates in MyRotary.org – Brand Center



 It’s OK to get creative… just use RI Guidelines 



• Assign a Media Liaison  
• To welcome and walk them through the event 
• Be sure to point out important angles and information that you want covered 
• Give them the “STORY” or the “HOOK” 

• Designate an On-Camera Person to be interviewed by the media 
• Have specific talking points ready 
• Echo press release points (Who, What, When, Where, WHY) 
• Represent Rotary and your specific Club

 INTERACTING with the MEDIA DAY OF EVENT



• Follow up with reporter, producer, or camera person asking to get a digital copy/link of the story 
to share on your social media.  

• Make sure to share with the District so we can also share your success! 
• Ask for reciprocal link on their site that leads the viewer back to your club’s website. 

• Post to ROTARY SHOWCASE! 
• This gives the project a “place to live.” 
• Share that link on your social media pages 

• Write up the story and resubmit to any Press unable to cover it.  
• Include High Resolution Photos and or Video… “THINK PEOPLE OF ACTION!!” 

• Please connect your media contacts with the District PR team.

 FOLLOW UP with the MEDIA – POST EVENT



 Rotary SHOWCASE

ADD Your Projects

Track your Club

Add to the Rotary International  
Quantifiable Tracking 

Search other projects



 SHARE YOUR SHOWCASE LINK!!


