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Rotary District 5000 

Club of Excellence Public Image Award 

Rotary Club of __ K_a_-n_e_'_o _h _e _______________________ _

Attain at least 200 merit points from July 1, 2023 to June 30, 2024 from the following options to earn 
an Honorable Mention: 

� Has an active Public Image Committee 
� Club representative actively participated in the D5000 Pl Committee 
� Regular updates to club website and social media sites 
� Publish a club newsletter at least once a month 
� At least 2 press releases were submitted to promote Rotary and your club 
� Use and support the People of Action campaign 
� Used public image materials at service projects and club events 
� Conduct a media campaign to solicit membership 
� Club materials and all social media are Rotary brand complaint 
� Members are encouraged to wear Rotary pins outside of meetings 
� A committee member completed a Rotary Leaming Center course 

related to Public Image (25 points for each member attending) 
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What was the most successful Public Image campaign completed? Why should your club be recognized as 
a Club of Excellence in Public Image? (Describe in 200 words or less) 

How can one isolate a successful public image campaign to highlight? Public image is a multi-pronged 
effort and our club did a wonderful job broadcasting our image and following branding guidelines. Not 
only did our club create a new brochure following the RI brand template, we had a membership ralJy 
that included a younger audience and so created a video brochure which I called the TL/DR (too long; 
didn't read) brochure that used elements from Rl as well as our own club photo assets. We created a 
new enewsletter using a free newly (for us) discovered tool. To avoid fees from mailing services, the 
enews were copied and pasted into a normal email and sent to members and anyone who wished to be 
on our mailing list. We had the physical brochures with a QR code to our video brochure available at 
meetings, membership events, and fundraising events. The video brochure also went up on our website. 
We gratefully leveraged the visit from RI President Gordon Mclnally's visit to appear on the morning 
news, print media, and of course had a membership rally and pau hana event at the Waikalua Loko l'a 
fishpond which our club is partner support of. 
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Rotary District 5000 

Club of Excellence Public Image Award 

East Honolulu 

Attain at least 200 merit points from July l, 2023 to June 30, 2024 from the following options to earn 
an Honorable Mention: 

D Has an active Public Image Committee 

� Club representative actively participated in the D5000 Pl Committee 

� Regular updates to club website and social media sites 

� Publish a chili newsletter at least once a month 

� At least 2 press releases were submitted to promote Rota1y and your club 

0 Use and support the People of Action campaign 

� Used public image materials at service projects and club events 

D Conduct a media campaign to solicit membership 

� Club materials and all social media are Rotary brand complaint 

D Members are encouraged to wear Rotary pins outside of meetings 

� A committee member completed a Rotary Leaming Center course 

related to Public Image (25 points for each member attending) 

Total Public Image Merit Points 
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What was the most successful Public Image campaign completed? Why should your club be recognized as 
a Club of Excellence in Public Image? (Describe in 200 words or less) 

I'm proud of our lnstagram Story campaign, which significantly boosted our visibility and engagement. We featured 
behind-the-scenes glimpses into our projects and events, highlighting our community impact through photos and videos. 
Each story included clear calls to action, inviting viewers to join our meetings and events. This campaign increased 
awareness, attracted interest, and fostered community involvement, effectively highlighting our club's mission and 
activities. 

Our board has worked diligently to maintain and elevate our club's visibility. A club representative has regularly 
participated in the D5000 Pl Committee meetings, ensuring alignment with district goals and sharing best practices. 

We have consistently updated our website and social media platforms, keeping our community infonned about our 
activities and achievements. Our monthly calendar style newsletter and online bulletin has provided valuable updates and 
insights, fostering greater engagement among our members. 

We successfully issued press releases to promote Rotaiy and our club's work parties and events, and we actively 
supported the People of Action campaign to highlight the impact of our work. Public image materials were prominently 
used at our service projects and events, reinforcing our brand identity. 

Despite a challenging year with member transitions and the lingering effects of COVID, our concerted efforts have kept 
our club strong and visible. This culminated in our Sake Sushi Soiree, chich was 80% community members and 
prospective members as attendees and volunteers. I am proud of the dedication and achievements of our team. 
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