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Sheila Anderson

At the time of this writing, we are just a few members short of having a positive
increase. Due to the tireless effort of each of you, we are riding the wave of mo-
mentum! What an exciting time for our organization!

And speaking of “riding the wave,” I hope to see many of you in Colorado Springs
at our International Convention. As co-chair, I promise you won‘t be disappointed!
You will find more information inside this issue. What else is inside? Read about a
Past International President who recently discovered he has Type II diabetes.
There are links to some great diabetic information our current Internationl Presi-
dent recommends you check out. It's always great for us to stay informed about
diabetes. You'll also learn how Cosmopolitan actually got started on Our History
page. And did you know there is a “magic formula” for recruiting new members?
You'll discover the secret in an article by Terry Sanford, Cornbelt Governor. And,
oh, my, our clubs have had quite an active year! Check out what other Cosmos
have been up to in the Out & About section. Certainly very inspiring!
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NOTES AND QUOTES

Kevin Harmon
Executive Director

Summer is upon us and most peoples thoughts
turn to vacation and relaxation. Of course there
are those chores to do that have been put on
hold through the winter months. But with the
warm weather and bright sun, it is time to think
of trips and enjoyment too. I like to say the list
will be there when I get back from vacation.

My wife Cindy doesn’t really like that much, but
I do.

Our convention committee, headed by Melvina
Newman and Sheila Anderson, has put together
a fun filled and action packed International
Convention for all Cosmo’s and guests to at-
tend. Please consider joining us in Colorado
Springs at the beautiful Doubletree Hotel this
July. I am confident you will not regret the deci-
sion to attend, but may well regret the decision
to stay home.

Convention time is really about coming together
from all different places around Cosmo for a
few days of interacting with others just like you.
It is a chance to explore ideas from other clubs
and members and share your thoughts and ex-
periences. It is often said that once you attend
an international convention, you will want to go
again and again. It is often those new friend-
ships made with Cosmo’s from all corners of our
little world that draw you back.

I recall the first convention of my own member-
ship in Cosmo. Cindy and I didn’t attend. And
that was even with our own club founder Steve
Hanna being installed as our International Pres-
ident. The stories we heard from the River City
crew on their return made believers in attend-
ing out of us. We have rarely missed one since.
And neither have our kids. We just did not un-
derstand what an international convention was
all about. We also did not understand how we
could be an integral part of it.

After every convention since, we sit back and
recount the variety of fundraisers we have
learned about. Which ones work well. Which
ones work you. We have heard all about the
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membership events and the great success sto-
ries that some clubs that have had well planned
and executed meetings have had. We have also
heard a ton of wonderful stories about commu-
nity involvement and projects that help our
neighbors who need a little helping hand. And it
just seems that Cosmo’s have the biggest
hands out there. If only for a few more pairs!
We have also gotten to witness our club honor
some very special people with awards ranging
from writing a newsletter to being recognized
for a lifetime of service to Cosmo. And every
one of those people you can call a friend. That
is really special.

Cosmo was created for the simple purpose of
doing more collectively to help those who need
a bit of assistance than trying to accomplish the
task at hand alone. Cosmo is also a lot bigger
than our individual membership and our own
clubs. Convention can help all members and
clubs find out what else is out there and how
your membership and club fit into the overall
organization.

With rising gas prices and an economy that
seems to be struggling a bit, it would be easy
to make the decision to stay home. Just take a
moment to think about the location we are hav-
ing our convention in and all the scenery and
attractions that you find in the Colorado Springs
area. And think about Cosmo’s who will be
there for certain and the great memories and
laughs that await. And then make the decision
to join us and your fellow Cosmo’s.

We’'ll be waiting on you at the Double Tree!

Convention time is really

about coming together from

all different places around

Cosmo for a few days of inter-

acting with others just like

you. It is a chance to explore

ideas from other clubs and

members and share your

thoughts and experiences.
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REFLECTIONS

Walter Alm

2007-2008 International President

... to even remotely feel that

thanks are routine could not be

further from the truth. The thank

yous come from deep inside.

Through my articles in CosmoTopics this year I
have had the opportunity to “talk to all of you.”
It has meant a lot to me to be able to pass on
my thoughts and my experiences as 2007-2008
International President. This year and my four
CosmoTopics articles have come and gone very
fast.

With this final article please indulged me as I
pass along some end of the year thoughts.

I have never been president of an organization
this large, with a team of board members. Yet I
have read many articles by outgoing presidents
with what seemed to me to be typical end of
the year obligatory thank yous. Well in some
ways, this article will in part cover that ground.
Interestingly though, I was not aware of the
sincere gratitude an outgoing president feels for
those around him. Such is my case; to even re-
motely feel that thanks are routine could not be
further from the truth. The thank yous come
from deep inside.

During this club year I have spend quality time
with our officers, Jim Smith, Melvina Newman
and Rich Greer. I am indebted to our Judge Ad-
vocate Jim McVay for his advice and commend
him on his work developing our Cosmopolitan
International web site. I have been cared for
and driven around by each and every federation
governor. The governors and I have spent time
together that deepens friendships. There are
more people to recognize. Kevin and Cindy Har-
mon at headquarters have always been very
helpful and responsive. The organization is run-
ning smoothly in their capable hands. Sheila
Anderson, our CosmoTopics editor, has been a
tireless worker. Sheila wears many hats on be-
half of Cosmopolitan and we’re fortunate to
have a member with such dedication. To the
club presidents and members, I do not think I
can convey in written words how gracious you
have been to me as a visiting president, you
opened your hearts, shared your club experi-
ences, and sent me home with cups, engraved
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pens and paperweights; local artwork, local
books, candy, food, gift baskets, wine and
many very fond memories.

I wanted to share my thank yous and experi-
ences with you to give you a sense of what a
wonderful organization Cosmopolitan Interna-
tional is. Because this is my last chance to
share thoughts with you, I want to touch briefly
on five topics that are meaningful to me.

1 The body of work within Cosmopolitan
I have had the opportunity to visit all of our
Major Cosmopolitan Diabetes and Community
Programs. As the figurehead of Cosmopolitan
International I have been treated like royalty. I
have also seen our local clubs serve their com-
munities in such a variety of different ways.
Many of our members have devoted decades of
their lives serving Cosmopolitan projects. I
hope we all appreciate the enormous body of
work Cosmopolitan has accomplished. It is now
our challenge to carry on the fine tradition of
service that Cosmopolitan has established.

2 Diabetes

A common thread throughout all of Cosmopoli-
tan is our fight against diabetes. There are 20.8
million people with diabetes in the U.S. and
over 2 million in Canada. The incidence of dia-
betes is increasing alarmingly. Diabetes is asso-
ciated with higher risk of heart disease and
stroke. It is the leading cause of adult blindness
and kidney failure. Diabetes causes nerve dam-
age and circulation disorders. It is a difficult
disease that will need our support for many
years to come. Throughout this year I have
tried to reinforce a concept that is very impor-
tant to me, that being, even little things we do
can have great consequences. When Cos-
mopolitans do something as simple as support
a diabetes screening program, and that screen-
ing program finds a person who was not aware
that they have diabetes, you may have con-
tributed to saving that person’s life. Additionally
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when you send kids to diabetes camps and they
share their experiences and learn to cope with
their diabetes you have provided a life altering
and life saving experience.

3 New members

New club members bring vitality and innovation
to our clubs. New members are the lifeblood of
Cosmopolitan. Sustained membership allows us
to continue and expand the good work we do in
our communities. We are poised to experience
our fourth consecutive year of positive member-
ship growth. Our club year ran from July 1,
2007 through June 30, 2008. Positive member-
ship growth documents that we finished the
year with more members than we started with.
This may sound simple but it's not. Positive
growth is a very impressive accomplishment in
the world of service clubs. Cosmopolitan is
achieving what many other sevice clubs cannot.
New member sponsors and club new member
coordinators are to be commended. Indeed all
club members that contribute to the welcoming
spirit of Cosmopolitan help our clubs grow. I'm
fond of saying, “"The more we grow, the more
we can do for others.”

4 Cosmopolitan International

It has been my pleasure to serve on the Cos-
mopolitan International board. I can assure you
that our board members and Cosmopolitan In-
ternational headquarters are ready and willing
to assist the members to the best of their abili-
ties. I know the board never loses sight that it
is your club and the board and headquarters
are there to serve you, the members. I think
you’ll continue to see Cosmopolitan Interna-
tional assisting with, new member recruitment,
marketing our image as the club that fights dia-
betes, and promoting a spirit of fun throughout
all of Cosmopolitan.

The Club that Fights Diabetes

5 2008-2009 Club Year

Finally, I want to mention that our club is in
good hands with our soon-to-be president Jim
Smith and his team. I assure you they have al-
ready hit the ground and they are running!

So again, THANK YOU you all for
making this year so wonderful for
me. It has been an absolute honor
to serve as 2007-2008 Interna-
tional President. We have a great
organization, dedicated to helping
others, fighting diabetes, develop-
ing friendships and having fun.
Please know that I'm proud of
each and every one of you, and
thank you for all you do on behalf

of Cosmopolitan.
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COSMOPOLITAN CONVENTION FIRST
TIMER ... HOW ABOUT IT?

Jim Smith
President-elect

.. if you’ve never been to

one, or don’t regularly attend,

you really aren’t doing your-

self any favors at all. It's time

to reconsider.

It's easy to justify not attending conventions
with our ever increasing fuel prices, and
economies that are backsliding a little recently.

However, the truth is that Cosmopolitan Con-
ventions are just about the best deal there is in
the entire organization, and if you've never
been to one, or don’t regularly attend, you re-
ally aren’t doing yourself any favors at all. It's
time to reconsider.

And before I go any further with this, let me be
perfectly clear about one thing. Cosmopolitan
Convention attendance has been excellent for
several years now. This little chat isn't to try re-
store a weak element in Cosmopolitan. As an
example, Pam and I have recently had the
great fortune to attend two splendid conven-
tions, the Cornbelt Federation Convention in
Omaha and the Western Canada Federation in
Regina. Both were expertly managed and very
well attended.

The reason for this article to strongly encourage
those of you who haven’t developed this fabu-
lous habit in your Cosmopolitan lives to recon-
sider, and come see what you’ve been missing.
You’ll be impressed, I guarantee it.

It will cost you money. But not as much as you
now suspect and you'll be very pleased with the
value. The wonderful Cosmopolitans who plan
and pull off these events are just folks like you
and I, and they know the value of a dollar or a
peso just as well as you and I do. It will cost
you money to stay home too. That's life these
days!
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And the thrilling thing you have to discover is
that you have friends all across North America
that you haven’t met yet! That's one of the pre-
mier benefits of being a Cosmopolitan in my
opinion. The larger service clubs don't offer that
benefit, just because their populations are so
large.

So how about going on the new Cosmopolitan
website and checking out the International Con-
vention tab on the left margin. It will open up
to more tabs detailing with a description to the
Colorado Springs area, the convention itinerary,
a registration form and an accommodations
form.

Book it and come and meet your friends! You'll
have FUN, I promise.

And we've been missing our Mexican Cos-
mopolitans since the passing of our dear friend
Luis Otero. We need some new friends from
Mexico City in Colorado Springs too...

The Club that Fights Diabetes



FINANCE AND MARKETING NEWS

Melvina Newman

Vice President for Finance and Marketing

MARKETING

Creating a dynamic marketing plan that is
uniquely ours is a tall order, but is a necessary
one to set Cosmopolitan apart from the compe-
tition.

Selling vs. Marketing: A business goal is to
make a profit by selling products or service.
The challenge in selling is to convince cus-
tomers they need and want what you have.
Marketing is a little different. The goal is still
the same; the method is different. Instead of
convincing customers to want what you have,
you have to offer what they want. Do we sell or
market? Traditionally, selling was the way to
success, but today we need to market - how
can we meet prospective members needs and
offer what they want?

As you work on your marketing plan, think

about the following marketing tips:

1. Your club is highly desired by a prospective
member.

2. Your club has a "one of a kind" feel.

3. Your club can evolve into different aspects -
and still retain the core qualities.

4. Your plan fits in with your long term vision.

Once you settle on a certain plan, you can
tweak it here and there, but the essence should
remain untouched, because it is part of your
"BRAND".

Whatever we set our mind to do, we can ac-

complish. It just takes enough determination

and often hard work. Occasionally however,

seemingly impossible goals and challenges

arise. In those cases, keep these thoughts in

mind.

1. More often than not the things we most fear
never come to pass.

2. If you refuse to change, life will make the
changes for you.

3. We all need to be more flexible and more
willing to adapt.

4. Good things often come, not in spite of our
circumstances, but because of our circum
stances.

In other words, the biggest obstacles we con-
front are more in our minds than in reality.

The Club that Fights Diabetes

Some circumstances require dramatic adjust-
ments in our plans, thinking and actions. How-
ever, we all can handle more change than we
realize.

You have chosen to join Cosmopolitan to help
make an Impact. Continue to market Cosmo-
politan in any way you can. Stay motivated, ex-
cited and use your creativity to grow your club.

When you achieve one of your dreams, get an-
other one. Dreams empower you, they energize
and focus your efforts. You will accomplish
much more when you are moving toward a
desired goal, rather than just putting in your
time.

You are important to Cosmopolitan and you are
making a difference. A heartfelt thank you to
each of you for your commitment to marketing
and supporting Cosmopolitan International.

FINANCE

A year ago we estimated our income and ex-
penses and prepared the budget. As we close
our year we are pleased to report that we have
been very diligent in watching all expenses and
bringing in income. We are glad to report to you
that we have been able to cut many expenses
and therefore have a positive financial state-
ment. Of course, we continue to depend on the
dues of you, our members, and thank everyone
for continuing to send in dues timely. We can
also help by buying a brick for the Courtyard
and also purchasing Cosmo Logo merchandise.
New merchandise will be at the International
Convention - Shop, shop and shop some more
at the Cosmo store!!!

It is now time to plan your trip to Colorado
Springs for the Cosmopolitan International Con-
vention. Those who attend definitely have a
"FUN" time. They get to make friendships all
across North America; they get to learn first
what is happening in Cosmo and our mission;
they get to share ideas, learn what other clubs
are doing; and get to have "FUN" with many
Cosmos. We hope to see you in Colorado
Springs. Thanks for giving me the opportunity
to serve again this year as VP for Finance and
Marketing.

Traditionally, selling was the

way to success, but today we

need to market - how can we

meet prospective members

needs and offer what they

want?

COSMOTopics | Summer 2008 7



STAY WITH US

Richard Greer
Vice President for Membership and

New Clubs

Are there a few members that

have been around for a few

years, and are showing some

signs of boredom? Get them

involved once again. Ask them

to serve on the executive or

head up a project. Keep them

interested in Cosmopolitan,

and you will keep them.

Membership building goes way beyond having a
Membership Event once or twice a year. Many
clubs make each club meeting a Membership
Event by making sure that every Cosmo is having
a great time being a Cosmo and is interested in
attending each meeting. They make sure that
protocol is followed with flags, banners and that a
well-organized evening is planned. Guest speak-
ers are booked, Cosmo of the Day is appointed,
potential new members are invited all the time,
and fines are levied. The meetings are real meet-
ings, not forums to discuss the ball game or local
politics. Business is accomplished and with that,
there are satisfied Cosmos at the end of the
night. Follow the routines and encourage all
members to participate, and your members will
stay with your club. Membership retention is an
important part of any clubs’ success, and by hav-
ing interesting informative meetings, you will
have a great club to belong to.

Many clubs sponsored a Membership Event, and
all had great success, as no Membership Event is
ever a waste of time. Even if no new members
signed up, there is a great chance that they will
do so in the future. Why not ask them to your
year-end wrap up party, and show them that Cos-
mos not only mean business, they have fun as
well. Make a special effort to invite them to your
meetings and functions, and soon you will have a
new member. Be sure to include all your newest
members in everything the club does, and get
them on a committee with some responsibilities,
show them they are appreciated. Are there a few
members that have been around for a few years,
and are showing some signs of boredom? Get
them involved once again. Ask them to serve on
the executive or head up a project. Keep them in-
terested in Cosmopolitan, and you will keep them.

By now your new club executive will be in place.
Be sure to make your Membership Chair the most
important person in your club. Ask your Presi-
dent-elect to head up membership, as they will
want a strong growing club when they are Presi-
dent. Work with the entire executive to plan well
in advance for the upcoming year, and be sure
that your club is committed to at least two Mem-
bership Events. And keep the awards program at
the top of your list. We all do great things-let's
tell each other we appreciate it.
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New Club Building is important for long-term
growth, and there are lots of opportunities not
too far from all of us to add a new club. Many of
our existing clubs are within an hour drive to
another town. Check out a map and find a town
close by with about 10-15 thousand people.
Towns this size are easy to get around in and it
doesn’t take an hour for these people to get to a
meeting like it does in a large city. A small town
will support a new club as they will easily see
the good things that happen in a club like ours.
Do you know people in this town such as busi-
ness contacts, friends or relatives? Are there
any people there that are interested in the well
being of their neighbours? Do you think that
some people in this town suffer from diabetes?
Someone from your club knows someone from
that town. Find out who they are and get on the
road. Work at building your new club. There is
no reason that there should not be an active
club building project in each Federation all the
time. There are millions of people in North
America that don’t belong to Cosmopolitan. It
only takes 20 people to charter a new club. Plan
a club, get your contacts interested and moti-
vated. Find the “"movers and shakers”!

International Convention time is fast approach-
ing, and it is time to get as many people from
your club as possible to Colorado Springs in July.
Yes, it can be expensive, but remember “IT
DOESN'T COST, IT PAYS.” Sponsor a steak
night, garage sale or other event, and send two
more people to the Convention than you usually
do. These people will come back to your club
with some exciting reports, and a better under-
standing of what Cosmopolitan is all about.

In closing, remember: 1) Well-planned business
meetings will keep your members interested and
coming back each week. 2) Follow up with calls
and invitations to all those potential new mem-
bers who didn’t sign up at your Membership
Event. 3) Work with the entire club executive,
committing to at least two Membership Events
next year. 4) Identify the location of a new club
building opportunity in a town close by. Each
Federation should have a new club project on
the go all the time. 5) Get as many members as
possible to Colorado Springs in July.

The Club that Fights Diabetes
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Jim McVay, CHaIR, INFORMATION TECHNOLOGY COMMITTEE
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Russ Dennis, Jr., RockForp CLuB WEBMASTER & WINNER OF 2007 BeEsT WEBSITE

Why Should Our Club Invest in a Website?

Marketing Yourself

Having a club website allows you to market yourself within your community. The
Rockford Club posts press releases, local community announcements, and pictures
of social events so people can see how much fun the club is. The Three Rivers Club
in Sioux City has created links to a member’s business webpage. This is a great
way to network!

Helping Your Organization Run Better

The other side of it is that this platform is kind of like having a line of business soft-
ware to run a non-profit organization. Here is how Rockford effectively uses their
website:

1) Event Management

2) Calendar of Events

3) Secure Member Communications (no email spamming!!)

4) Discussion Forums

5) Secure Member Contact info (club achievements/spouse/children/business/etc.)

6) Online Webstore and Credit Card Transactions (We used it for March Madness
this year!!)

7) A way to organize committee and sub groups such as (Charities
Board/Socials/Fundraising)

8) Club Resources such as standard letter head, logo’s, signage used at annual
events, flyers used annually

9) Once the search is working the thought could be that within a local club or fed-
eration you could look up the line of work people are in if you are in need of hir-

ing a marketing firm, accounting, legal, etc.
The Rockford Club built this as a tool to help us manage our club growth, improve

communication and eventually have our club completely e-commerce capable (do-
nations, product sales, event billing, dues, etc).

Imagine the possibilities for your club!

The Club that Fights Diabetes

Forums Buzz

Under the Discussions tab, you will find
different forums set up. Here is a sam-
pling of some hot topics being discussed.
This is an amazing communication tool!
Let’s all get into the habit of using this.
Your comments and thoughts are impor-
tant!

by Jim Smith 4/10/08

Here's a Cosmopolitan FUN idea. This
Friday, April 11 the Bridge City Cos-
mopolitan Club are holding a "Spring
tHAw HA HA" here in Saskatoon. I'm
not exactly sure what's up, but I'll
find out because we're going to it. I
do know that there's a female im-

pressionist entertainer as the head-
line act; Karen Grainger, "All in One",
one woman, many voices! It sounds
like a very FUN little fundraiser!
Good idea...

By Brian Duckett 4/1
I've been to a few fundraisers similar

to this for other groups that used a
hypnotist as the entertainment. Very
successful going by the number of
attendees at them. Clubs are always
looking for a fundraiser and this is a
novel idea. Keep us updated as to
what occurred and have a FUN
timelll
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CALLING ALL COSMOS ... WE NEED YOU!

Jerry Nelson

Cosmopolitan Diabetes Foundation Chairman

4 )

In
Loving Memory

HARVEY
DAEUMER

Cosmo Membership:
10/19/60 - 1/10/94

Clubs:
Elgin Cosmopolitan
Club, Fox Valley, and
Headquarters

Harvey became a Bea-
con in 1979 and gra-
ciously increased his
contribution to the Dia-
mond level in 2004.

He supported his club,
Cosmopolitan, and CDF
and will certainly be
missed by all who knew

and loved him. j

It is hard to believe that by the time you read
this, the Cosmo year will have ended and a new
year will already be underway. While some of
this information may change after the article
goes to press, let me take this opportunity to
share where we stand in regard to our goals at
present.

The Foundation has strived toward a goal of
achieving a 60-member increase in Beacons for
several years now. To date, we have 23 new
Beacons. This number includes new Beacon
memberships, and Beacon upgrades. The latter
category is represented by current Beacon
members who have pledged a higher level of
giving such as the Emerald - $5,000; Ruby -
$10,000; and Diamond - $25,000. We are a
ways away from achieving this goal, but hope
that we close the gap before the end of the fis-
cal year. Keep in mind that we have reached
that critical point, having achieved two times
our annual expenses in equity, and can now
fund diabetes-related grants with the excess.
We all know that expenses are increasing for all
of us, so we need to continue to increase this
number so that we are able to make the most
of funding diabetes-related grants.

Increasing Beacon memberships benefits your
club, as well. An award that is given at the In-
ternational Convention is tied directly into the
percentage of new Beacons memberships
pledged per club. The Lighthouse Award is
given to clubs that have an increase in Beacon
members equal to or greater than 10% of their
total membership. Because charter strength is
20 members, a minimum of 2 new Beacons is
necessary even for clubs with less than 20
members.
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There are a couple of clubs that have already
qualified for the Lighthouse Award: Columbia
Breakfast and Tulsa. This award is attainable for
every club, and some of you are 1 new Beacon
member away.

The Board has also set a goal to increase dona-
tions to the Discovery Fund. This fund is de-
signed in such a way that EVERY dollar
contributed is used to directly fund grants for
diabetes-related projects. Not one single dollar
goes toward CDF expenses.

We have been asking clubs for the past few
years to contribute $500 (or whatever they
can) to help increase the Discovery Fund. We
receive tens and even thousands of dollars of
requests each year and are limited in funding
these requests due to waning support to this
fund. Please consider donating to this fund as
your donations are what keep diabetes-related
programs moving forward and opportunities for
those living from diabetes happen.

Thank you for your commitment to Cosmopoli-
tan and support of the Cosmopolitan Diabetes
Foundation. WE need YOU to make an impact

on OTHERS!

See you in Colorado Springs!

The Club that Fights Diabetes



HEALTHYchoices

by Nancy Donahey, registered, licensed dietician
member of River City Cosmos
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Categories of Recognized Programs

The following classification was formulated by the Cosmopolitan International Board at its Spring Board Meeting, 2007. Using this
classification, Cosmopolitan International can document the programs that our clubs and federations provide major support to.
Once this information is compiled, we will generate a document that lists all of these Cosmopolitan funded programs as an illustra-
tion of our work and generosity. Ultimately it is hoped that this list will attract others to join our clubs and help in our efforts to
fight diabetes and support our communities.

An application has been prepared to facilitate listing these programs. Applications can be submitted by individual clubs or federa-
tions.) Once an application is reviewed and accepted as complete, the proposed center/program will be appropriately listed.

Applications will be available from CI headquarters and is also a downloadable form from cosmopolitan.org under Resources | Club
and Federation Info.

Major Cosmopolitan Diabetes CosMOPOLITAN DIABETES CENTER
Center/ Program. UNIVERSITY OF M1SssOURI-COLUMBIA

B Primary focus must be diabetes related One Hospital Drive, Columbia, MO 65212

B A minimum of $25,000 over two (2) years or $50,000 over B _573' 882.2273 . ) .
) . . . . Elaine Rehmer, Administrator - rehmerf@health.missouri.edu
five (5) years to a single diabetes oriented entity

B Source of funds must be Cosmopolitan members, clubs, or THE CosMOPOLITAN FUND FOR CHILDREN

federations VALERIE MILLAR ENDOWMENT FUND

® Application (or letter) to be submitted to CI Board for 1100 S. Euclid Avenue, PO Box 5039, Sioux Falls, SD 57117-5039
consideration B 605.333.7315

B Must provide specific information to CI Board to show how Dr. Laura Davis Keppen, M.D.

criteria have been satisfied
CrRusADER CLINIC/

EASTERN VIRGINIA MEDICAL SCHOOL, CosMoPOLITAN DIABETES PROGRAM
STRELITZ DIABETES CENTER 1200 West State Street, Rockford. IL 61102-2112
855 Brambleton Avenue, Norfolk, VA 23510 B 815.490.1600

B 757.446.5909 Gordon Eggers, Jr., President and CEOQ

Dr. Leon-Paul Georges, M.D., FACP, Director
CoORNBELT D1ABETES CONNECTION, INC.
4131 South 174 Street, Omaha, NE 68135
B 402.895.3764 or 402.490.9603
Ed Thompson, President

Major Cosmopolitan Community Cosmopolitan Supported Diabetes

Center/Program: Center/Program:

B Primary focus is non-diabetes related B Primary focus must be diabetes related

B A minimum of $25,000 over two (2) years or $50,000 B A minimum of $5,000 over two (2) years or $10,000 over five
over five (5) years to a single non-diabetes oriented entity (5) years to a single diabetes oriented entity

B Source of funds must be Cosmopolitan members, clubs, or B Source of funds must be Cosmopolitan members, clubs, or
federations federations

B Application (or letter) to be submitted to CI Board for B Application (or letter) to be submitted to CI Board for
consideration consideration

B Must provide specific information to CI Board to show how B Must provide specific information to CI Board to show how
criteria have been satisfied criteria have been satisfied

CosMOPOLITAN INDUSTRIES, LTD. PROVENA MERCY MEDICAL CENTER

28 34th Street E, Saskatoon, SK S7K 3&2 CANADA CENTER FOR D1ABETES WELLNESS

Peter Garrand, Director 274 E. Indian Trail, Aurora, IL 60505

B 306.664.3158 Rita Smith, RN, MSN, CDE

B 630.897.4000 ext. 13
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PROJECT SPOTLIGHT

Project
Spotlight
provides an insight
on our Major Cosmo-
politan Diabetes
Programs and Major
Cosmopolitan Com-

munity Programs.

The Valerie Millar Cosmopolitan Fund for Children was established in memory of a 15 year old girl - Va-
lerie Millar of Freeman, South Dakota - who died of diabetes complications in 1990. The Fund’s creation
was born out of the profound realization that deaths such as hers can and should be prevented through
better quality diabetes education and intervention.

Formal incorporation and 501(c)3 status was obtained in 1995 through the leadership of the Sioux Falls

Noon Cosmopolitan Club. In 1997, grant monies from the Cosmopolitan Diabetes Foundation and contri-
butions from clubs across Cosmopolitan International provided the seed money for the endowment fund.
The purpose of the Fund is to provide grants that support:

1) diabetes education and outreach programs;

2) programs to increase diabetes awareness;

3) programs targeted to improve the quality of diabetes care in the upper Midwest; and
4) on-going support in diabetes care in rural settings.

So the CFC has been a recognized project of the CDF and CI since 1997 and governance of the CFC has
positioned it as a project of the North Central Federation. Each club in the North Central Federation is
represented on the CFC Board and the service area the Fund serves (and thus entertains grant requests
from) represents geographically the area of the North Central Federation (North and South Dakota).

Over the life of the Fund, 26 grants totaling over $ 5 6, O OO have been distributed. The majority
of those grants have been to support:

1) the Cosmopolitan Pediatrics Diabetes Center at Sioux Valley Hospital (now called Sanford
Medical Center);

2) diabetes camp grants for camps in both South and North Dakota; and

3) indigent care stipends to clinics based in regional health systems in the area.

Currently the Fund holds approximately $196,000 in assets and considers grant requests at its annual
meeting held in conjunction with the North Central Federation Convention in the spring of each year.
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Living with

[Dlabetes

Bill Quire was the Inter-
national President in
1999-2000 and is cur-

rently a member of the

Hampton Roads Club.

How old were you when you acquired
diabetes?

I was diagnosed in September 2007 at the age of 52 with dia-
betes, hypertension and high cholesterol. Looking back, with
what I know now from being a Cosmo, my doctor, my dietition
and self education, I had symptoms but never tested and never

concerned (you know, it always happens to the other person).

Is your diabetes treated with pills or
insulin?

I am a Type II diabetic. When I was first diagnosed, my doctor
wanted me to go on insulin injections right away (4 times a
day). I didn't want to do that, so after discussion with my doc-
tor, we agreed to a trial period of pills twice a day and a

lifestyle change of diet and exercise.

Besides using medication, do you do other
things to control your diabetes?

I met with a dietition and doctor and changed my eating hab-
bits to reduce weight, salt, sugar, carbs and caffine. Oh! and

don't forget the alcohol. I also started a daily exercise routine.

What are the accomplishments in manage-
ment of your diabetes that make you most
proud?

I have lost 106 pounds in 6 months. I went from a 48 to 34-inch
waist. I am still on a 5 times a week exercise program for one
hour a day. I have ridden my stationary bike from Virginia to Ed-
monton and back without leaving my living room. I no longer
have to take medication for hypertension or cholesterol and have
cut my diabetes medication to 1 pill a day. My Alc test went
from 9.9 to 5.4. If my Alc stays the same 2 more months, I will

no longer have to take diabetes medication.

What is the greatest difficulty or challenge
having diabetes causes you?

My biggest challenge is not finding excuses to exercise or eat
properly. It's hard to exercise an hour a day, but I have many
more good reasons to do it. I have a wife I want to grow old
with, I have a daughter and son-in-law I want to spend time with
and a grandchild on the way that I want to spoil. My mother died
of diabetes complications, she never took care of herself. That

will not be me.

Capital Federation
NicHoLAs E. POLLIARD, Capital Region

Mo-Kan Federation
E. M. WRIGHT, Johnson County Club

In Remembrance
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As we modify the format of Cosmo Topics, we hope to provide a page
devoted to presenting interesting information regarding Diabetes. Our
format will be similar in each issue.

It is not the intent of these articles to give medical advice, please do not
accept this information as such. Rather, we will try to provide informa-
tion about the illness of Diabetes that we hope will be interesting to our
membership. An effort will be made to provide web site addresses
where this information has been found. Readers can use these web
sites if they would like to investigate these topics in greater detail.

Are you a
web surfer?

Do you want to learn a little more about diabetes?

The web addresses that follow present a wealth of information on diabetes. They are
written in lay terms. They'll give you a good feel for the disease we fight as Cosmopoli-

tan International.

The Canadian Diabetes Association
www.diabetes.ca

Presents a timeline chronicling diabetes from 1552 BC to the
present. “History of Diabetes” at

www.diabetes.ca/Section About/timeline.asp

The American Diabetes Association
www.diabetes.org

Has endless information about diabetes. For a basic overview,
check out www.diabetes.org/home.jsp. You’ll find “All about
diabetes” at the top of the gray column on the left side of the
web page. Click on “All about diabetes” and you will find so
many topics you can read all day.

The “National Diabetes
Fact Sheet”

Presents US endless statistical information on
diabetes. Dated 2005 it represents the most
current information on diabetes, new informa-
tion should be available soon.

The American Diabetes
Association magazine
“Diabetes Forecast-

In its December 2007 issue, story of his article
that describes the television political news per-
sonality, Chris Matthew’s story of his personal
experience with diabetes. It's a great chronicle
of his denial, acceptance and finally fight to
control his diabetes. It will really give you a
feel for what living with diabetes is all about.

Happy Reading!

The Club that Fights Diabetes
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Purchasing a brick to be placed in the brick courtyard at International
Headquarters is a wonderful opportunity to honor your club president,
federation governor and award recipients. Bricks have also been in-
scribed in memory of friends and loved ones. To date, nearly 400 en-
graved bricks have been placed in the courtyard of the historic
turn-of-the-century headquarters buildings.

To order your brick, please send your $100 US check to headquarters
with your engraving and acknowledgement info.

ENGRAVING INFORMATION

In Memory of In Memory of
Nicholas E. Polliard William D. Smiley
Capital Region Club Prince Albert Club

Baltimore Salutes Carl J. DiVencenzo
Joseph Prosser Governor 2007-2008
Exceptional Cosmo Capital Federation

Dr. Walter Alm In Memory Dec 2007
International President 2007-2008 Saskatoon Couples Club

Elgin Club Richard Schendelka

In Memoriam Great Cosmo
Bob Wilson Henry Kasten
Edmonton Cosmo Edmonton Club

ame
Street

City State/Prov Zip/Postal
Phone Fax

Chuck Boskill

16 COSMOTopics | Summer 2008

Send your guess of the name and club of this
Cosmo to Headquarters by August 1. All the cor-
rect entries will be put in a hat and a winner will be

drawn. The winner will receive a Cosmo Padfolio.

The Club that Fights Diabetes




“ourHISTORY |

by Kevin Harmon, Executive Director

Part One

We have all heard bits and pieces of the early history of Cosmopolitan. Probably most of our
members have heard about P.J. Hodgins and his efforts at founding our club. I was never a big
history person in school. It was after completing my formal education that it really hit home
about the importance of knowing your past. You have to know where you came from in order to
plan where you are going. So in that vein, over the next few issues of Topics I will present some
of the history of our early days from our inception in 1918 to 1950.

There are some very good resources at Headquarters that have lent themselves to the study of
our history. Chief among them is a little purple book called “Cosmopolitanism Through the Years”
by J. Lew Garver, our International President from 1941-46. It was the time of the great war
and, no doubt, Mr. Garver was pressed into extra service. We also have an adaptation of sorts
written by PIP Larry Heim that chronicles those early years. The other source of information is
our Topics magazine collection, though they only date back to 1940.

Cosmopolitan got its start in the mind of our founder, Mr. Hodgins, in Oklahoma City in 1914.
Hodgins based a model of a new social club on the Rotary format of business classification. Our
Avocation club was formed where one banker, one car dealer, one barber, etc. were invited to
join the club. Hodgins was apparently a very likeable and enthusiastic person as the club grew
immediately. It was a men’s club at the time, but the ladies were invited to evening social gath-
erings and visitors to regular meetings were always welcome. It was a visit by a group of Tulsa
men to a club meeting that led quickly to a Tulsa Avocation club forming. Hodgins set out to
make his club a national organization. These first two clubs drifted apart and eventually dis-
banded. Hodgins idea changed a bit to the formation of the International Federation of Cosmo-
politan Clubs based on Unity of purpose, common Service to the community, and directed Action.

Hodgins, a successful lawyer, moved to Kansas City shortly after forming the Oklahoma clubs.
There is some loss of exact information about when the name change from Avocation club to
Cosmopolitan formally occurred. The Garver book and information at Headquarters are at odds
as to the exact date. But there is no conflict on the fact that the very first Cosmopolitan Club was
chartered and incorporated in Kansas City, MO on March 12, 1918, our official birthday. We have
a copy of the original corporate filing in the Circuit Court of Jackson County, Mo by P.]J. Hodgins.

In the next issue of Topics we will take a look back to some of the early clubs and when they
started. We will also examine the steps Cosmo took to become a true international organization.

The Club that Fights Diabetes COSMOTopics | Summer 2008 17



KNO

T h e S t o r

Data as of June 16, 2008

Top Clubs

with New Members

Three Rivers

&tell

15 members

Rockford 15 members
Jefferson City 14 members
Rapid City 10 members
Lawrence River City 9 members
Topeka 8 members
Norfolk 8 members
Omaha I-80 8 members
Capital Region 7 members
Top Clubs

Rockford 122
Columbia Luncheon 88

Rapid City 80
Lawrence River City 71
Jefferson City 68

Sioux Falls Noon 65

Omaha I-80 64

Norfolk 54

Topeka 54
Columbia Show-Me 48
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Top Sponsors

Glen Dunbar, capital Region

Kevin Welsh, Omaha I-80

Tom Rakow, Elgin

Kathy Robley, Fargo-Moorhead

Pat Hohman, Lawrence River City
Glenn Ezard, North Side Lancaster
Anne-Marie Mayne, Ladybugs

Tom Etier, Rockford

Jim Walker, Three Rivers

The Club that Fights Diabetes



OUT :about

4 )

Each year our club sells Monday Night Football raffle books to our
family, friends and neighbors. This year we raised $5,460, which

we gave to local charities at our June 5, 2008 noon meeting. The
following charities received funds:

e ADA Camp Sioux - Judy Fennell

e Family Healthcare Center — Mary Larson

e Cass Public Health — Tracy Huebner

e Camp Fire USA - Myrna Johnson

e American Red Cross - Shellie Ulven-Simonson
e Salvation Army - Captain Adam Moore

e Caring Program for Children - Lisa Faul

e Valerie Millar Fund

Our club will be making an application to qualify our annual dona-
tions to the Family Healthcare Center as a Cosmopolitan Supported
Diabetes Center/Program in the “Over $10,000 over 5 Years Level”.
Since 2000 we have given the Healthcare Center $15,000. They
have used this money to buy two HgA1lc blood test machines and
testing supplies to support the machines or other diabetes-related
patient needs.

Further Fundraising arrives in July, when we will be having our
26th annual “Cherries For Charity” fundraising drive in association
with the area Hornbachers (Super Valu) stores. Last year we raised
over $25,000 and hope to meet, or beat, this total! Proceeds from
this fund-raiser are dedicated to support the local Rape and Abuse
Crisis Center and the YWCA Women’s & Children’s Shelter.

Our President, Kathy Robley, has some exciting and new things in
store for us this coming year so we are looking forward to another
fun, fantastic year!

L to R: Tracy Huebner, Judy Fennell, Captain Adam Moore, Kathy Robley,
Myrna Johnson, Lisa Faul, Mary Larson, and Shelly Ulven-Simonson. Please
refer to article above as to what charity each person is representing.

N J

The Club that Fights Diabetes

4 )

N J

The Lawrence River City Cosmopolitan Club held its
13th annual golf tournament fundraiser, the Cosmo-
politan Diabetes Golf Classic, on Friday, May 23rd, at
Alvamar Public Golf Course in Lawrence. A total of
38 four-person teams, a tournament record, partici-
pated in this year’s event.

This year’s tournament marked a turning point, with
Lawrence’s Health Care Access Clinic partnering with
the River City Cosmopolitan Club to help promote the
fundraiser. The Health Care Access Clinic provides
access to health care services for Lawrence area resi-
dents with limited financial means and who are not
covered by either private or governmental insurance
programs. For several years, the River City Cosmo
Club has provided all of the glucose test strips for the
clinic, donating or committing over $46,000 in sup-
plies, to assist the clinic’s diabetic patients in the
treatment and maintenance of their disease. In addi-
tion, the Health Care Access Clinic has been the re-
cipient of two Cosmopolitan Diabetes Foundation
grants.

The 2008 Cosmopolitan Diabetes Golf Classic was a
great success, and was the Lawrence River City
Club’s largest fundraiser ever, with proceeds nearing
$20,000! With the help of additional publicity from
our local radio station media sponsor, we hope that
our major fundraiser will continue to grow each year
so that someday we will be able to provide all of the
annual diabetes related needs of the Health Care Ac-
cess Clinic.

Lawrence River City Cosmopolitan Club golf tournament
workers. Back row - Penny McDonald, Kathy Hanna,
Susie Bartlett, Pat Hohman, Cindy Harmon, Melissa Har-
mon, Helen Cox & Jack Hohman. Front row - Gloria
Eberle, Kristina Sandidge & Erin Harmon.
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After the fourth annual March Madness Raffle Dinner, hosted by the Rockford Cosmopolitans, the craziness has subsided and the
results are in. This year’s event has cleared $12,000 in funds raised and has raised over $50,000 since its inception. The format
of the event is easy: buy a raffle ticket for $150, show up, eat, drink, watch basketball, and try and win some cash - all to benefit
local charities! But the purpose has a much deeper meaning for many Cosmos.

HISTORY | On December 24, 2004 we lost a good man. Charles “Chuck” Uram, a long-time Cosmo and Rockford citizen, passed
away. Chuck was credited with raising over $6 million for local organizations. He was a friend and mentor to many Rockford
Cosmo club members. When Chuck asked you to give, you just knew it was the right thing to do.

In memory of Chuck, Rockford Cosmo established the Charles G. Uram Award that is given to a community leader each year that
exudes “Chuck’s style.” With that award, a cash donation is made to the recipient’s nominating charitable organization. The March
Madness event raises money for that cash donation, but most importantly, carries on Chuck’s legacy.

HOW DOES IT WORK? | The format of the event is relatively simple: 200 tickets are sold at $150 per ticket; each ticket is
drawn that night, one at a time, with the following winners:

e 1st ticket drawn = free ticket for next year’s event ($150
value)

e $150 to every 10th ticket drawn except the 50th, 100th,
and 150th

e $300 to the 25th, 75th, 125th, and 175th tickets drawn

e $500 to the 50th and 150th tickets drawn

e $1,000 to the 100th ticket drawn

e Grand Prize: $5,000 to the 200th ticket drawn**

Each year the event is scheduled for the opening Thursday night
of the NCAA Men’s Basketball Tournament. The $150 ticket in-
cludes: entry to the event, draw down raffle, steak dinner, and
open bar. Other side events include: 50/50 raffle, Texas Hold’em
Poker Tournament, NCAA basketball square pools, and other
Cosmo fun. To help enjoy the games, we roll in big screen televi-
sions throughout the banquet room.

NEW FEATURES | This year credit card purchases for the event were made possible through the online store at the club’s web-
site: www.rfdcosmo.org. This was a great feature as it was more convenient and timely for club members to reserve their spot for
the event. Also new this year was our celebrity emcee. Eric Wilson, lead anchor for local Rockford station WREX-13, helped draw
numbers and lead the event.

FUTURE MADNESS | The beauty of the e