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Lizzy Martin
CNY Rotary President 2024-25

Joseph Abraham
CNY Public Image Chair 2025-26



Our Brand
Brand Center Resources
Getting featured in local media
Branding Goals for 2025-26

Today's Agenda



Consistency in our logo, colors & fonts
Instant visual message
Create awareness & connect our clubs
Consistency in the language we use

The Rotary Brand



Our Logos
Comes in four colors:

Yellow, blue, black and white
Should be used in large format
Must have lettering inside the
wheel

MARK OF EXCELLENCE



Comes in several colors &
combinations
Can be used in any size
Can have traditional or simplified
wheel
Can be customized for your club,
district, etc.

Our Logos MASTERBRAND



Our Logos

Anyone can create a club logo in the Brand Center
Also available in all black, all white, white and gold, and all blue

Hint: Click Help & FAQ link at top of the page
to find a how-to video on using the logo tools



EXAMPLES
Only use in larger formats

so we can read the
lettering inside the wheel

The masterbrand should be
your go-to logo whenever

possible, but especially if the
logo has to be small!

Our Logos



Our Logos
What NOT To Do

1
YEARS



INSTEAD, TRY THIS...

Years
EASTER BUNNY BRUNCH

100

Our Logos



Only use the current theme logo
Now called the President’s Message

Theme Logos
Our Logos



The Rotary Brand
Our Colors

Primary colors are Rotary
Gold & Azure, as well as the
other blues in the top row
Rows 2-3 are accent colors

BrandCenter.Rotary.org
>Our Brand > Brand Elements > Colors



Frutiger

The Rotary Brand
Our Fonts

Open Sans Georgia
Light
Regular
Bold
Black

Light
Regular
Medium
SemiBold

Light
Roman
Bold
Extra Bold
Ultra Black Bold

Extra Bold
BrandCenter.Rotary.org
>Our Brand > Brand Elements > Typography

(A secondary font)



How we talk about Rotary matters
Rotary’s voice is clear, persuasive, and reliable. It’s personal
and sincere.
We are not "the Rotary"
From the branding guide: Embracing “Rotary” as our
communicative name is a simple, yet critical, step to unify
our organization and strengthen our message.

The Rotary Brand
Our Voice



The Brand Center
brandcenter.rotary.org

Download images, videos and logos
Make your custom club logo (in all colors)
Design a brochure or business card
Ensure you are using brand safe images
that you have the rights to share



The Brand Center
brandcenter.rotary.org



Branding for Areas of Focus



Branding for Areas of Focus



Visibility
Getting Rotary Featured in Local Media

Visibility creates opportunity
New members, new partners, new sponsors

Media outlets have fewer resources, so we need to
help them
Developing relationships is always ideal



Visibility
Build Relationships 

Find connections to your local media outlets
Reach out to them to introduce yourself and your club
Make it a personal connection

Bonus tip: Don’t just reach out with news items. Sending
a nice message around the holidays, or complimenting a
recent article they wrote is a nice touch.



Visibility
Send Clear Press Releases

Keep press releases short and simple
Focus on the five W’s (who, what, when, where and why)
A picture is worth a thousand words (but provide those
captions!)

Bonus tip: It’s alright if your club doesn’t have an Ernest
Hemingway. Sometimes just sending a few details and a
couple photos with captions is all you’ll need. The editors
will do the rest!



Visibility
Use Social Media

Share regular updates, photos, and success stories
Tag your local news outlets and journalists to get their
attention

Bonus tip: Make sure to follow your local news outlets
and journalists’ social media pages. It will make tagging
easier. 



Visibility
Invite them to your Events

Always keep this on your to-do list for fundraisers and
service projects

Bonus tip: Personalize the invites, and keep it brief,
highlighting the event details and why it is an impactful
effort.



Visibility
Share Personal Stories

Media love human interest stories
Include photos or videos to make it more engaging
Make sure you have permission before featuring
individuals in your story

Bonus tip: In these cases, offer a local journalist/media
outlet you trust the “exclusive.” 



Visibility
Getting Rotary Featured in Local Media

It takes time to develop a working relationship

Be consistent and politely persistent

It is well worth the effort to increase your visibility



What should every club
be doing for their public

image in 2025-26?



Public Image Checklist
Goals for 2025-26

Have a Public Image Chair for your club
Update logos everywhere
Invest in modern signage or take down old stuff
Refresh website monthly
Post to social media 2-3 times/week
Make a media connection



Public Image Checklist
Public Image Chair

Dedicate member to do this work
Learning Center: Club Public Image Basics
Many other PI courses available
Complete at your own pace

Access the Learning Center using your
My Rotary log-in at rotary.org



Update Logos
Public Image Checklist



Modernize Signage
Public Image Checklist



Your Website
Make sure your website speaks to non-Rotarians
Limit parts of website that will expire often
Be sure people know how to contact you if they are
interested in joining
Check monthly at a minimum
Of course check branding!

Public Image Checklist



Your Social Media
At least be on Facebook, consider Instagram too

Cross-posting makes it easy!
Post regularly (2-3 times per week)
Get members to like AND SHARE
Tag your partners
Share into community groups

Public Image Checklist



Your Social Media
Public Image Checklist



Need Assistance ?
Your Public Image Team can help

D7120: Linda Kohl
Ikohl58@aol.com

CNY Rotary: Joe Abraham
news@cnyrotary.org



QUESTIONS?


